NOTE THE SOAP INDUSTRY SECTION 


e 2 


f ; ; “The 
American Perfumer 


and Essential Oil Review MAY 


PERFUMER i9s2i 
PUBLISHING i4@ GLIFE ST., NEW YORK VOL. xv! 
COMPANY NO. 3 


“yY | WN 


. | | 
\ F ae 


s 
a 
. y 
a 0) 
rey | ; 
bee ah i 
“ i} 
~ . 
7 P 
Ea i pre 
4 a A ¥e 
‘| le 


Ye 
ozo” 
A.) 

‘s = 


(6) 
S08) C0, 


, 
Ds 
_ 

x 

. 


’ 
i> 


( SEE PAGE 9 ) 


AMERICAN CAN COMPANY 


(STOPPER FACTORY) 
NEW YORK 





Tue LORSCHEIDER-SCHANG CO., INC. 


FINE PAPER BOXES AND CASES 


ROCHESTER, N. Y. 
AND 


1133 BROADWAY, NEW YORK CITY 


SYNTHETICS 


AND AROMATIC CHEMICALS 
FOR PERFUMERY 


STAPLES AND NOVELTIES 


wherein constant improvements emphasize our 
traditional leadership; and fresh originality in- 
sures to the perfumer new notes for his constant 
progress. 


CHUIT, NAEF & CO., Geneva, Switzerland 


M. NAEF & CO., Successor 


UNGERER & CO., NEW YORK 


1) onde |! 


ws et 74+ me SS 


a aaa 





Soap Industry Section, Page 129 


American 


and Essential Oil Review 


The Independent International Journal devoted to perfumery, soaps, flavoring extracts, etc. 


Verfumer 


No producer, dealer or manufacturer has any financial interest in it, nor any voice in its control or policy. 


TWO DOLLARS A YEAR. 
TWENTY-FIVE CENTS A COPY. 


THE AMERICAN PERFUMER 
and ESSENTIAL OIL REVIEW 
Pustisuep MontHty. 
PERFUMER PUBLISHING COMPANY 
14 Cliff Street 
LOUIS SPENCER LEVY, President and ns 14 Cliff Street 
EDWARD W. DREW, Secretary . . . New York 








TERMS OF SUBSCRIPTION 
The United States and Possessions, - $2.00 A Year 
Canada, Cuba and Mexico, ° . aao* * 
Foreign, (Countries in the Postal Union) - 3.00“ “ 





CONTRIBUTING EDITORS 
Dr. CLEMENS Keser, Clifton, N. J. 

Raw Materials. 
Pror, Curt P. Wimmer, Columbia University, N. 
Toilet Preparations. 


Dr. Epcar G. THomssen, Hoboken, N. J. 
Soaps. 

Dr. R. O. Brooks, New York. 
Flavoring Extracts. 

RicHarp G. FRANKEN, New York University. 
Packages. 

Howarp S. Nerman, New York. 
Patents, Trade-Marks and Copyrights. 


CONTENTS 


Copyright, 1921, by Pertumer Publishing Company 
EDITORIAL 


U. 8S. Chamber of Commerce; Hoover and Business 
A. Ph.A. Unofficial Formulas; Proprietary Assoc 
Science News Agency; Societe de Chimie Industrielle 
Babson on Business; 1919 Census of Essential Oils 
Manufacturing Perfumers’ Association Proceedings 
Course in Perfumes and Cosmetics, by C. P, Wimmer 
Psychology of Trade Marks, by Howard 8. Neiman 
Court Decision on Cancellation of Trade Marks 
March Report on Grasse Floral Products . 
Washington Hearings on Dry Law, Tariff and Taxation 
Toilet Soaps, Perfumes, Labels, Soaps, in Argentina 


FLAVORING EXTRACT SECTION: 
Official Report F, E, M, A.; Soda Flavors Report 
Vanilla Production in Mexico 
Olive Oil Association; Pure Food and Drug Notes. 
Glass Container Association Convention 


TRADE NOTES 

New Publications, Price Lists, Etc.; New Incorporations 
In Memoriam for Departed Friends; Obituary Notes 
Patents and Trade Marks 

Foreign Correspondence and Market Report 


SOAP INDUSTRY SECTION: 
U. 8. Potash Tariff in Doubt; German. Potash Status 
Retailers’ Report on Procter & Gamble Plan 
Generalities in Fat Analysis; A New Catalyzer 
Bleaching of Soaps with Chlorine 
Review of Progress in Chemistry of Fatty Acids 
U. 8, Soap Exports During 1920 and for March, 1921 
Market Reviews on Soap Materials ............000eceeeeees . 


NEW YORK, MAY, 1921. 


Vor. XVI, No. 3 


PERFUMERS TAKE BIG STRIDE FORWARD. 


There are innumerable things that might be commented 
upon in connection with the twenty-seventh meeting of 
the Manufacturing Perfumers Association, which is fully 
reported in this issue, but the big outstanding feature is 
the great service the association has done in calling into 
life Formula 40, with an amendment substituting for those 
who prefer it, iso-propyl instead of acetone, which met 
with some objections. But whichever the manufacturers 
may use as a denaturing agent the victory of getting tax 
free alcohol is to the credit of the association and its 
officers who have worked indefatigably with this object 
in view during the last four years. This one achievement, 
in the face of the obstacles encountered, is a feat that 
should always live in the industry’s appreciation. 

So much more good work was done that to specialize 
would detract interest from perusal of the report, which is 
overflowing with information of moment to the trade. It 
will be seen that not only alcohol, but the tariff and taxa- 
tion problems are being handled with remarkable vigor 
and intelligence. It is impossible to please everybody, but 
in appeals to Congress either for justice or favors there 
must be something tangible behind the proponents. The 
Manufacturing Perfumers Association, through conserva- 
tive, energetic and persistent effort by its officers and rep- 
resentatives, backed up by steadfast faith in an over- 
whelmingly good cause, has won a reputation that is second 
to that of no other organization in influence at Washing- 
ton. In these circumstances it would seem desirable that 
National legislative subjects should be handled as associa- 
tion matters and that members should consult with the 
officers and Legislative Committee regarding alcohol, tariff 
and tax points so that there may, be always a united front 
presented by the industry at Washington. 


AMERICAN CHEMICAL SOCIETY 


Present and future of the dye and general organic 
chemical industry of America had a prominent place in 
the deliberations of the American Chemical Society at its 
sixty-first meeting, held at Rochester, N. Y., April 26-29. 
This important subject was considered, not alone from the 
chemists’ point of view, but most broadly, being partic- 
ularly emphasized in an address by Representative Nicholas 
Longworth, who quoted President Harding as saying that 
chemistry needs protection more than addresses—and is 
going to get it. It was also touched upon by Senator 
James W. Wadsworth in a talk which dealt largely with 
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the necessity for keeping prepared for defense. By unan- 
imous vote, the council of the society adopted a resolution 
asking Congress to safeguard the coal tar chemical indus- 
try of the United States. 

Dr. C. L.° Alsberg, chief of the Bureau: of Chemistry, 
stated that the color laboratory in Washington would 
welcome very: heartily any co-operation on the part of 
the dye division in meeting the problems of the industry. 
He said if the division appointed a co-operation committee 
the Bureau of Chemistry would give it an official status 
with the color bureau. 

Many interesting papers were read and alcohol received 
considerable attention, it being stated that the “present 
and future development of our chemical industries is bound 
up with the alcohol industry.” 


U. S. CHAMBER OF COMMERCE. 


Questions of tariff revision and federal taxation, coal 
prices and supply, export trade, railroad freight rates and 
numerous other subjects of importance to business were 
discussed at the annual meeting of the United States 
Chamber of Commerce held early this month in Atlantic 
City. Final action was not taken on the subjects of 
greater interest to our readers, for through a division of 
sentiment they referred back to The 
discussions, however, were illuminating and presented the 


were committees. 
views of many minds. The consensus was that prices 
must be reduced and firms or persons liable to losses must 
take them and hasten readjustment. 

Joseph H. De Frees, Chicago, was re-elected president. 
Other officers are: Vice-president, A. C. Bedford, chair- 
man of the Standard Oil Company of New Jersey; William 
Butterworth, Moline, Ill.; Frederick J. Koster, San Fran- 
cisco, and Philip S. Tuley, New York; treasurer, John Joy 
Edson, Washington, D. C. 


SECRETARY HOOVER AND BUSINESS 


Every encouragement and support should be given to 
Herbert Hoover, the new Secretary of Commerce, in his 
efforts to establish a closer contact between his department 
and the business enterprises of the Nation. Mr. Hoover 
has formulated plans for making the department more 
useful and has shown his grasp of the situation. Possibility 
of expansion of the scope of the work and of carrying 
out needed reforms depends considerably upon the willing- 
ness to appropriate the necessary money. 
Mr. Hoover has shown an interest in the chemical industry 
that is very encouraging to persons interested in it. It 
is safe to say that he will give his best efforts to helping 
any and all industries in which our readers are interested. 


of Congress 


TO CUT DISTRIBUTION COSTS. 


Reduction of distribution costs and the working out of 
improved methods of distribution will be two important 
aims of the new Department of Domestic Distribution of 
the Chamber of Commerce of the United States which has 
just begun to function. “More practical and sensible meth- 
ods are sought by which we as a nation can distribute our 
products, and help to reduce the price of commodities,” 
according to Alvin E. Dodd, manager of the new depart- 
ment, formerly director of the Retail Research Association. 
of New York. 


RAPID TRADE RECOVERY IS HERE 


Probably the worst of the economic reaction of the 
country has been passed, with every indication now 
existing for a rapid business recovery’ and:the advent 
of more prosperous times, according to the views of 
Secretary of the Treasury Mellon as expressed in 
discussing the business outlook. 

Secretary Mellon frankly predicted more favorable 
conditions for the immediate future. Prices generally, 
he said, undoubtedly have reached their lowest level 
and much lower values are highly improbable. More 
probably, he added, the economic pendulum is ready 
to take an upward swing, carrying with it several 
years of prosperity for the country after the past two 
years of business difficulties and readjustments in- 
cident to the transition of the country from a war 
to a peace time basis. Certainly, the Secretary in- 
cue. the period of high reserve and bank rates has 
passed. 


Already the new department has begun an inquiry to dis- 
cover practical methods by which the expense of doing 
business may be reduced so as to keep pace with the cuts in 
sales prices. This inquiry will deal with the actual readjust- 
ments being made in meeting price declines. 


AN ACKNOWLEDGMENT OF APPRECIATION. 


To our friends we take much pleasure in acknowledging 
hereby their many tributes of encouragement. The material 
growth of the publication we regard as an index of the 
favor and approval with which our efforts to serve the in- 
dustry are met; but more substantial than this and more 
pleasing, are the many evidences of good will that abound 


and these wiil serve to energize us for the greater progress 
to come, 


We have devoted considerable space in this issue to the 
very successful annual convention of the Manufacturing 
Perfumers’ Association of the United States held this 
month in New York, as the growing service rendered by 
this association is of great benefit not only to the industry 
as a whole but to everyone included in it, whether he is 
affiliated with the association or not. 

Our advertising pages reveal thirteen new advertisers 
and seven old friends have increased the amount of their 
space. We pledge to these and our other advertisers a 
continuation of the service that we have given to them, 
and more importantly, to our readers, who after all con- 
stitute the foundation on which the journalistic structure 
is erected. 


THE PERSONAL APPRAISAL. 


While banks look carefully into the resources of their 
customers, they are quite as inquisitive about the personal 
records of the men with whom they do business, says the 
Chicago Journal of Commerce. A man’s reputation is al- 
ways either an asset or a liability, as many a man has 
learned when a crisis in his affairs made his banker the 
master of his future. Then character counted heavily for 
or against him. No man in any respectable business can 
afford to excite the suspicion or the criticism of his com- 
munity by improper conduct of any sort. To do so is to 
handicap his future and close the door to many golden 
opportunities. A clean, honest, industrious and thrifty man 
will always find help when he needs it most for all his 
legitimate business needs. 
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UNOFFICIAL FORMULAS, A. PH. A. 


Work on the publication of Unofficial Formulas of the 
American Pharmaceutical Association is now going on 
systematically. The Chairman is J. Leon Lascoff, 1223 
Lexington avenue, New York. The other members of the 
committee are as follows: 


I. A. Becker, Chicago; G. M. Beringer, 1033 Cooper St., 
Camden, N. J.; C. J. Clayton, 1775 Humboldt St., Denver; 
E. F. Cook, 145 N. 10th St., Philadelphia ; Mrs. M. A. Davis, 
19 Church St., White Plains, N. Y.; B. Fantus, Chicago; 
R. P. Fischelis, 280 Madison Ave., N. Y.; Wm. Gray, 
Chicago; E. N. Gathercoal, Chicago; I. Griffith, Stetson 
Hospital, Philadelphia; W. H. Glover, Lawrence, Mass. ; 
L. D. Havenhill, Lawrence, Kansas; S. L. Hilton, 1033 
22nd Street, N. W., Washington, D. C.; J. Hostmann, 
115 W. 68th Street, New York; F. B. ‘Kilmer, New 
Brunswick, N. J.; F. W. Nitardy, 66 Orange St., Brooklyn, 
N. Y.; C. Osseward, Seattle; O. Raubenheimer, 1341 Fulton 
St., Brooklyn, N. Y.; Miss C. M. Roehr, 2nd and Parnassas 
Avenue, San Francisco; W. L. Scoville, P. O. Box 488, 
Detroit ; R. W. Terry, Cleveland; J. K. Thum, Philadelphia ; 
P. H. Utech, 209 Chestnut Street, Meadville, Pa.; C. P. 
Wimmer, 115 West 68th Street, New York. 


Sub-committees, of which the first named is chairman, 
have been appointed, those of special interest to our read- 
ers being as follows: 


No. 2, Fluid Extracts, Extracts, Oleo-resins, 
Tinctures, etc., Messrs. Griffith, Beringer, Scoville, } 
Cook, Miss Roehr. 

No. 5, Toilet Preparations :—Perfume, sachet, smelling 
salts, toilet waters, etc., Messrs. Terry, Wimmer, Griffith. 

No. 6, Cosmetics :—Brilliantine, creams, eye-brow prepa- 
rations, hair preparations, manicuring preparations, sham- 
poos, etc., Messrs, Wimmer, Terry, Clayton. 

No. 7, Utility Preparations:—Battery fluids, cleaning 
fluids, disinfectants, insecticides, soaps, violet, ammonia, 
etc., Messrs. Fischelis, Kilmer, Gray. 

No. 13, Soda Water, Formulas, Food Colors, 
Ice Cream, etc., Messrs. Clayton, Utech, Beringer. 


Resins, 
Nitardy, 


Flavors, 


SOCIETE DE CHIMIE INDUSTRIELLE 


The annual meeting of the American Section of the 
Societe de Chimie Industrielle was held May 13 at Rum- 
ford Hall, Chemists’ Club. The meeting was a joint 
session with the American Chemical Society, the American 
Electrochemical Society and the American Section of 
the Society of Chemical Industry. President Marston T. 
Bogert spoke and Dr, Marcel Knecht, special envoy, deliv- 
ered an address on “The Industrial Reconstruction of 
France.” Dr. George F. Kunz read a paper on “The 
Diamond and its Industrial Uses.” 


PROPRIETARY ASSOCIATION. 

The Proprietary Association, at its 39th annual meeting, 
held at the Astor Hotel in New York, May 10-12, made 
some strong criticisms of the Volstead law and the per- 
sistent attempts to encroach upon legitimate users of 
alcohol. The latest Volstead bill was dénounced as pro- 
viding useless and hampering restrictions upon the law- 
ful use of alcohol. As a progressive step it was decided 
to purchase or build a permanent headquarters in Chicago. 
An interesting paper on toilet preparations was read by 
F. T. Hopkins, of New York. Foreign trade, taxation, ad- 
vertising, chemistry and other subjects were considéred, 
special attention being given to the report of the legislative 
committee. 

No change was made among the officers of the asso- 
ciation, the following being re-elected :—President, Frank 
A. Blair of Chicago; vice-presidents, E. K. Hyde of Buf- 


CUT IN EMPLOYES, BUT NOT IN 
THEIR PAY, AND ADVERTISE 
MORE, 


Answers received by the Chamber of Com- 
merce of the United States from about 2,000 busi- 
ness men to questions designed to ascertain what 
they were doing to meet readjustment conditions, 
indicate that business concerns are lowering ex- 
penses rather through reduction of the number 
of employes than by cutting wages. 

Some of the answers on the subject of publicity 
were: 

“We have taken no steps to reduce our adver- 
tising space, as it is our feeling that it is false 
economy to cut down advertising at a time when 
business is in need of a stimulant to keep it 
alive.” 

“We regard our advertising rather as an in- 
vestment and as business insurance than as ex- 
perise. Our effort, therefore, has been to maintain 
an adequate all-round campaign at a minimum 
total cost.” 

Space does not count ; 
time is what tells.” 

“We do not feel that we should decrease pub- 
licity ; if any change, it should be increased.” 

“Have increased our advertising expenditures 
to increase our business.” 

“It is our idea that cutting the advertising 
would only increase the cost of selling merchan- 
dise, and we believe we are right.” 

“We have rather added to advertising as this 
nas always been our custom—advertise heavily 
when business is hard, and ‘go easy’ when it is 
coming anyway.” 

“We are striving for greater effectiveness in 
publicity by more careful selection of items adver- 
tised, requiring more careful merchandising prepa- 
ration.” 

“Have stopped entirely the advertising in so- 
called ‘charity publications.’ ” 

“We feel there is greater sales resistance, par- 
ticularly on our products, at this time than before, 
and in consequence we are taking aggressive ac- 
tion in the matter of space.” 


pounding away all the 


falo, and Carl Balliett of Greensboro, N. C.; secretary- 
treasurer, Charles P. Tyrell of Syracuse, N. Y. 


OUR CONTRIBUTING EDITORIAL STAFF. 
We are pleased to announce that the following authorities, 
in their several branches of thé industry have consented 
to act as contributing editors to this journal. Their stand- 
ing makes it unnécessary for us to describe at length their 
work in the industry, but from time to time we hope to 
have interesting biographical sketches in connection with 
their contributions, 
The gentlemen are: 
Dr. CLEMENS Keser, Clifton, N. J. 
Raw Materials. 
Pror, Curt P. Wimmer, Columbia University, N. Y. 
Toilet Preparations. 
Dr. Epcar G. THOMSSEN, 
Soaps. 
Dr. R. O. Brooxs, New York. 
Flavoring Extracts. 
RicHarp G. FraANKEN, New York University. 
Packages. 
Howarp S. Nemman, New York. 
Patents, Trade-Marks and Copyrights. 


Hoboken, N. J. 
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BABSON ON THE BUSINESS OUTLOOK. 

Roger W. Babson, the noted statistician and expert, in 
his current commercial outlook, gives the following survey 
of business conditions, present and future, based upon iull 
investigation and careful observation of the field: 

Fair Retail Trade 
business this Spring. 


We look for a moderate amount of 
While we see no prospect of a big 
spurt in trade, most of the manufacturing lines should re- 
spond somewhat to the seasonal quickening that usually 
develops during the next three to four months. in a few 
lines prices already have been cut down to a workable basis. 
These will fare the best. In most lines of retail trade we 
shall see prices lower. This situation should continue un- 
til Autunn at least. For the last year the problem has 
been to get something that could be sold for a lowe: price 
We are approaching a stage in the readjustment, however, 
when the public will discriminate more carefully between 
“value” and “price.” This means that the “war quality” 
goods, from automobiles to pocket handkerchiefs, must be 
worked off before they have to bear comparison with the 
better quality stuffs which are now being manufactured. 

General Business—Business does not need high prices. 
it needs stable prices. After the drop which we have had 
in many lines during the last six months we know that a 
more stable market in these goods must be near at hand. 
The reason we are not more optimistic is because the 
losses incurred from the price declines have not yet been 
assimilated. Every one remarks on how easily the read- 
justment has been completed, but as a matter of fact it has 
not yet been completed! It won't be completed until the 
paper losses which have appeared are turned into actual 
losses—in other words, until the goods held have been sold 
and the bank loans against them liquidated! 

Readjustment Will Take Time—lIt is highly desirable that 
liquidation should be brought about gradually instead of 
through a panic, as would have been the case before the 
Federal Reserve System was instituted. Remember, how- 
ever, that this process requires a longer time than the panic 
method. It takes only a few weeks to close out a failing 
business at auction, but it takes months and even years to 
hold a business out of bankruptcy and put it back on its 
feet. Let’s be satisfied with the fact that the banks so far 
have been able to guide the liquidation along this course. 
It means, however, that we must expect a prolonged period 
of fair to quiet business. Aim to get your production costs 
down and strengthen your selling and advertising depart- 
ment, 

Another Reaction From’ Taxes—We have been impressed 
during numerous reports of an unusual amount of sick- 
ness in the clerical forces of mercantile and banking clients. 
In almost every instance the heaviest toll seems to have 
fallen on the bookkeeping or accounting departments This 
loss of time is still another of the expenses entailed by our 
complicated system of tax returns. The recent strain of 
over-work is now showing in the form of colds and other 
ailments which enforce loss of time. Apparently we have 
still to calculate the full weight of the drag which tax 


collections are imposing on business. 


The Best Advertising Slogan. 

“Tf you have a good business, advertise and keep it; 
if you want a good busihess, advertise and get it,” is 
the best advertising slogan we have seen in thirty-three 
years of active newspaper work. It was written and 
used with telling effect by a country publisher over 
thirty years ago.—Chicago Journal of Commerce. 
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American Perfumer, 
14 Cliff st., 
New York, MN. Y. 


Gentlemen: - 


We have been prompted many times 
during the last few months to write you 
and express our appreciation for the 
splendid results we get from your journal. 
We regularly get inquiries for Owens 
Bottles many of which come from people 
with whom we have had no previous association. 
We hope that the good results will continue. 


Yours very truly, 


THE OWENS BOTTLE COMPANY 


4 
* 


Advertising Manager. 
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CENSUS OF ESSENTIAL OILS, 1919 


A preliminary statement of the general results of the 1919 
census of manufactures, for the Essential Oil industry, has 
been issued by the Bureau of the Census, Department of 
Commerce, prepared under the direction of Mr. Eugene F. 
Hartley, Chief Statistician for Manufactures. Reports 
were received from 78 establishments primarily engaged in 
the manufacture of essential oils (not including the syn- 
thetic or artificial oils) during 1919, with products valued 
at $5,698,403. In addition, essential oils to the value of $27,- 
929 produced by seven establishments engaged primarily in 
other industries. The value of the natural essential oils for 
all establishments was $4,439,704 and witch-hazel extract 
$448,938. At the census of 1914 there were 107 establish- 
ments (inclusive of two primarily in other industries) with 
products valued at $2,565,361, including essential oils, 
$1,289,482; witch-hazel extract, $575,938. 

In 1919, 29 establishments were located in Michigan, 22 
in Indiana, 9 in Connecticut, 5 in New York, 4 in New 
Jersey, 3 in Pennsylvania, 2 in Virginia, and 1 each in Cali- 
fornia, Kentucky, Ohio and Tennessee. 

The statistics for 1919 and 1914 are summarized in the 
following statement. These figures are preliminary and 
subject to such change and correction as may be necessary 
from a further €xamination of the original reports: 


Comparative SuMMARY oF STATISTICS For THE EssentiaL OIL 
Inpustry, 1919 anp 1914 
Number of 
Establishments Prceduction 
eiaiageta ‘iebdinhanictteiigtilaiatd 
1919 1914 1919 
Value of products.......... *78 4107 $5,698,403 
Essential oils, valve 103 $4,411,775 
Witch-hazel extract ams d 11 
125,412 


Gallons 
Value $448.938 
All cther $837,690 


$575,938 
preducts, $699,941 
*In addition seven establishments engaged primarily in other in- 
dustries made essential oils to the value of $27;929. 
tIrcludes two establishments which were engaged 
other industrics. 


primarily in 
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PROCEEDINGS OF THE MANUFACTURING PERFUMERS’ ASSO- 
CIATION OF THE UNITED STATES 


Twenty-seventh Annual Meeting, Biltmore Hotel, New York, May 10, 11, 12, 1921 


Francis W. Jones 
(President ) 


NorTHAM WARREN 
(First Vice-President ) 


H. Henry BERTRAM F, N. LANGLoIs 
(Executive Committee ) (Executive Committee ) 


President—Francis W. Jones, Chicago. 

First Vice-President—NorTHAM WaArREN, New York. 

Second Vice-President—Epwin Serton, New York. 

Secretary and Treasurer—C. M. Baker, New York. 

Executive Board—1922, Gicpert Coicatr, New York; 
F. N. Lanctois, Boston; Fetrx Lowy, Milwaukee; F. C. 
Apams, Cincinnati; H. Henry Bertram, New York City; 
W. L. Scuuttz, Hoboken, N. J.; 1923, D. H. McConne t, 
New York City; A. M. SpreHver, Rochester, N. Y.; V. C. 
Daccett, New York City; 1924, Howarp Goopricu, Omaha, 
Neb., WiLtt1AmM A. BrapLey, New York City. 


The twenty-seventh annual meeting of the Manufacturing 
Perfumers’ Association of the United States, which was 
held in the Biltmore Hotel, New York, May 10, 11, and 12, 
eclipsed in attendance and general interest all of its prede- 
cessors, which is saying a great deal, for the association in 
recent years has held some very fine meetings. The pro- 
gram was ample and both the business sessions and the 
entertainment features were carried through expeditiously, 
systematically and enjoyably. The papers all were good 
and matters of moment to the industry were discussed. 
Francis W. Jones presided at the sessions and won en- 
comiums for his courtesy, celerity and discernment in han- 
dling the proceedings of the association. 


EpWIN SEFTON 
(Second Vice-President) 


A. F. KAMMER 
( Entertainment Chair) 


Louts K. LiccEett 
( Banquet Toastmaster ) 


As a preliminary, A. F. Kammer, chairman of the Enter- 
tainment Committee, outlined the program details. 

President Jones then called former president A. M. 
Spiehler to the chair and reviewed the year’s work. 


ANNUAL ADDRESS BY PRESIDENT FRANCIS W.. JONES. 


+ 

Legislative—As each meeting follows the other from year 
to year, we become more conscious of the necessity of co- 
operation. Every accomplishment has heen attained by the 
force of united effort, in which the various influences exer- 
cised in diversified direction have been instrumental in 
moulding opinions that have ultimately influenced every 
result that we have striven to attain. 

We are fagcibly reminded that the thing that counts is 
a united movement with a centralized control. 

During the last years no other industry has had so many 
perplexing problems to handle, so far as adverse legislation 
is concerned, and it is only by this united effort and the 
exercise of extreme diplomacy that the association has been 
permitted to enter into advisory conferences with legisla- 
tors in constructive legislation and its administration. 

From the time that prohibition was first advocated until 
the advent of the present administration, Federal and State 
legislators have assumed that there would be a perversion 
of all alcoholic products to beverage purposes. There never 
was any reason for such assumption so far as the legitimate 
perfume manufacturers were concerned, beyond that of a 
fanatical imagination. 

During this entire period of anxiety there was no direct 
conflict between our Association and government or state 
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authorities as to any prohibition regulation proposed by 
either. On the contrary, the Association was permitted to 
assist in the fair phrasing of legislative efforts and admin- 
istrative orders that would admit continuing its business 
along legitimate lines. 

As evidence of its intentions and good faith, a resolution 
was adopted unanimously, after serious and thoughtful con- 
sideration, in which the members pledged themselves to act 
as a vigilance committee to prevent any tendency to manu- 
facture perfumes and toilet waters that might be used for 
beverage purposes. 

The attitude of this Association in its endeavor to uphold 
the purpose of its members led to special recognition upon 
the part of the administration in the issuance of permits to 
its members to purchase non-beverage alcohol with little 
or no delay. There were a few isolated cases chargeable 
to delays of local prohibition directors, but when the facts 
became known to your officers the matter was promptly 
corrected through the influence of our representative in 
ee and the esteem in which the Association is 
held. 


STIFLING BUSINESS BY LEGISLATIVE RESTRICTIONS. 


today is encumbered with too much adverse 
legislation. Every effort of business expansion seems to 
be stifled by proposed legislative restrictions, which, if per- 
mitted to prevail without the constructive assistance of prac- 
tical business men, would carry destructive tendencies; 
sometimes through the ignorance of well disposed politicians 

who age misguided by inexperienced counsel, sometimes 
prompted by selfish motives. This tendency not only pre- 
vailed in Federal legislation, but extended to conflicting 
State enactments, fast becoming a great barrier to inter- 
state cominerce. 

Néw York.—Giving villages the same power as Cities to 
enforce any State or Federal statutes. 

New Jersey—Giving the Board of Pharmacy the au- 
thority to pass on our products to determine whether or 
not they are fit for use for beverage purposes and to fix 
fees for such determination. 

V ermont.—Does not have the exemptions for our products 
as does the Volstead Act. 

Nevada.—Amendment to the Prohibition Law 
which classes our products as spirituous liquors. 

Missouri.—Requiring a 10 per cent stamp tax on all toilet 
preparations. 

Michigan.—Requiring quantity by volume of alcohol in 
our preparations shown on the outside of the package. 

Indiana and Oklahoma. —Prohibiting the sale of our prod- 
ucts unless wording is changed from ‘ ‘capable of being used 
as beverage” to “not fit for use as beverage.” 

North Dakota.—Giving absolute power to a commission 
to be known as the Alcoholic Preparations Commission. 

Minnesota.—Prohibiting the sale of our products unless 
stamped in plain figures showing the cost and selling prices, 
and other restrictions, and permit to purchase by the con- 
sumer. 

Pennsylvania.—Requiring additional licenses for manufac- 
turing and selling our products, and other restrictions. 

Towa.—To create a commission to be known as the “Drug 
and Intoxicating Liquor Commission” to examine all for- 
mulae, and provide a license fee. 

Ohio.—To prevent any retailer selling our products with- 
out a permit from the State Board of Pharmacy. 

Illinois—Requires permit from the Attorney General to 
manufacture and sell our products. 


Business 


of 1918 


FORMULATION OF A TENTATIVE BILL. 


It was with a view of avoiding these conflicting enact- 
ments that this Association, in conjunction with several 
others, assembled on several occasions and jointly formu- 
lated a tentative bill to regulate the manufacture and sale 
of non-beverage alcoholic preparations. 


This tentative bill was designed to encourage its accep- 
tance by the various states which were proposing to enact 
restrictions that would have embargoes the sale of prac- 
tically all preparations containing more than one-half of 
one per cent alcohol. The bill was prepared with the ap- 


proval of Wayne B. Wheeler, National Representative of 
the Anti-Saloon League, and submitted to the various 
states. Had the bill been adopted by these states, it would 
have been in accord with the Fderal restrictions, and would 
have established a uniform licensing plan for transacting 
business within each State. 


This tentative bill was submitted to ten states, but without 
success, chiefly on account of the prevailing practice in 
such states to provide for committees to pass upon and 
regulate the vending of non-beverage alcoholic preparations, 
the chief purpose of these committees being to inspect, 
qualify or reject, to issue licenses when in their opinion 
it is deemed advisable, to regulate the sales, and in some 
cases to restrict such sales entirely through drug and de- 
partment stores—totally ignoring the right of purveying 
through itinerant, mail order, and general store distribution. 


Through our co-operative efforts with the Flavoring Ex- 
tract Association, the Proprietary Association and the 
National Association of Retail Druggists we were kept in- 
formed of the various State bills as they were presented, 
with a few possible exceptions. The National Association 
of Retail Druggists is credited with being the most influ- 
ential organizatton in State legislative matters where their 
interests are involved, and it was our privilege to co- 
operate with their committees during the last year, without 
any expense to this Association. 


Many of these State bills are still pending in the hands 
of committees. While this is only a temporary suspension, 
any form of procrastination was welcome awaiting national 
actign regarding the Association’s brucine sulphate denatur- 
ing formula. While this formula is adapted to the de- 
naturing of all perfumes and toilet waters, the acetone as 
provided for in the Government formula is not at this time 
free from objections, but experiments are being made with 
a fair prospect of satisfactory results. The perfection and 
adoption of this denaturant will practically dismiss our 
greatest anxiety concerning any legislative restrictions gov- 
erning the use of alcoholic preparations so far as perfumes 
and toilet waters are concerned and the care and custody of 
alcohol in transit and on the premises of the manufacturers. 


PROTECTION FROM FOREIGN COMPETITION, 


Tariff—In order to safeguard our industry, now and in 
the future, we must have a protective tariff that will pre- 
vent foreign manufacturers marketing their finished products 
in the United States at prices with which we cannot com- 
pete because of the high price of labor and the cost of 
imported raw materials. 

The difficulty seems to lie in fixing a basis of value on 
which to levy a duty. The Emergency Antidumping Tariff 
Bill only affects commodities that are dumped on the Amer- 
ican market at prices below the home market value; there- 
fore, protection should incline toward a tariff applied on 
the basis of the market value in the United States. 


This, in conjunction with putting on the free list some of 
the raw. materials which we can get only from. foreign 
countries, or which we are able to manufacture or produce 
in this country only in limited quantities, should assist us 
in meeting foreign competition, which is today the greatest 
menace to our business. 

This subject will be fully covered by our Tariff Com- 
mittee, which is composed of men pre-eminently qualified 
to handle every phase of the subject, and which has been 
under the guidance of its chairman, Mr. Speiler, specially 
assisted by Dr. Wright, whose experience in this ‘department 
of _ Government has eminently qualified him for the 
work. 


Taxation—It is agreed that the excess profits tax, 
which only penalized business, has now outlived its pro- 
ductive usefulness and should be repealed. The tax on 
corporate income or net profits should be revised by pro- 
viding for the levying of an increased normal rate and 
applied to partnerships and individuals, with a modification 
of the present surtaxes. This plan would eliminate com- 
plication and simplify administrative methods. It would 
also divert investments in non-taxable securities to pro- 
ductive enterprises. 

As an aid to the plan mentioned above, a sales tax 
could be advantageously applied by which to raise part of 
the required revenue. This form would distribute more 
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generally, among all classes of people, the burden of the 
Government’s obligations. 

This liquidation of the obligations of the Government ob- 
viously should be distributed over a long period of years. 
Congress should do this by refunding the public debt with 
long-time securities. This, in conjunction with the tendency 
of the present administration to economize, would be a 
great incentive for renewed business energy, which would 
be applied not only to the expansion of trade in our coun- 
try, but to a world market. 


GOOD PROSPECTS FOR BUSINESS EXPANSION, 


Labor and Price Maintenance.—With the elimination of 
legislative anxiety concerning our pursuit of business, we 
have an uninterrupted opportunity for greater expansion of 
our business under fairly normal conditions. 

At the present time trade in the United States is suffering 
from a business depression caused by the efforts of all con- 
servative classes to readjust abnormal inflation. 

Producers of materials are repeatedly making sacrifices 
where inflated prices have existed by taking their losses on 
inflated costs of such materials, adjusting overhead ex- 
penses, and increasing efficiency, thus reducing cost of pro- 
duction, which at this time is somewhat retarded by the 
aversion of labor to the lowering of production costs. 

Production should control compensation. 

With the tendency of organized labor to insist upon rules 
and regulations that constantly increase production costs, 
the solution of this condition is the open shop policy. 

If such a policy can be generally applied, business would 
quickly adjust itself to normal working conditions and will 
be relieved of the present stagnation. 

General employment will follow, with an improved circu- 
lation of money, and production and consumption will ad- 
just themselves, all of which will stimulate our business. 


Pending such adjustment and general revival, I would 
caution our members against any effort to force or en- 
courage quantity sales, or to overstock merchants by mon- 
etary inducements to purchase more than required for 
immediate demands, or to cause purchasers to reduce their 
usual selling price. Such trade tactics glut the market, 
encourage price cutting and excessive purchasing by con- 
sumers, without a corresponding increase in consumption, 
and eventually retroact against the manufacturers. 


Where a reduction in the cost of raw materials, con- 
tainers, etc., makes it possible to reduce the cost of pro- 
duction—I refer particularly to the use of denatured alcohol 
when used in any of our products—the members should 
recommend that we refrain from making any corresponding 
reduction in price; on the contrary that we use such dif- 
ference in the cost of production to improve the quality of 
our products and packages if it is possible to do so. I 
invite your most profound consideration to this subject, as 
it means not only the stability of the market but greater 
esteem for our products. 


Cutting the price always lowers the esteem in which the 
goods are held by the consumer, who generally assumes 
that a reduction of price carries a depreciation in quality. 
This applies to domestic products, but it also applies, even 
in greater degree, to foreign products. 

! Imbued with the necessity of stabilizing the market with- 

out variation in price, I strongly recommend that we lend 
our best endeavors and, if necessary, monetary assistance, 
to the Fair Trade League in their endeavors to support the 
Kelly House Bill, No. 11. 

It seems that the time is most opportune to secure legis- 
lation to govern price maintenance under proper restriction. 
Had such an act been legalized during the war, there would 
have been little opportunity for profiteering. 


FOR A CAMPAIGN OF EDUCATION. 


Business Expansion in the United States—It is the gen- 
eral opinion that the capacity production of the United 
States exceeds its ability to consume. 

It appears that this is true so far as present consumers 
of our products are concerned. 

It is estimated that less than one-fourth of the population 
of the United States are users of cosmetics, owing to lack 
of pride and appreciation of the beneficial results; there- 
fore, a greater part of the time and expense now devoted to 


dealers’ distribution should be directed toward a campaign 
of education to stimulate greater consumption. 

Special thought should be given to preserving the nat- 
ural functions of the skin, with a special endeavor to con- 
fine adornment to natural healthful appearance in lieu of 
extreme exaggeration. I believe this the opportune time to 
devote our thought and best efforts to additional expansion 
in the United States along the lines mentioned, with the 
major thought devoted to the improvement of products 
that will eventually excel any similar goods produced in 
any part of the world, in order to secure and keep the 
public’s esteem and confidence. Our pride in the excellence 
of such products would help to support the world’s opinion 
and make our achievements pre-excellent over all other 
nations. We could thus more than sustain the consumption 
of our products in competition with the foreign manufac- 
turers. We have the talent, and, except that we lack a few 
true essential oils, we are in position to independently pro- 
duce better products under proper economical conditions. 

So far as essential oils are concerned, the attitude of 
France and the embarrassment caused by adverse discrim- 
inative tendencies upon the part of the French producers 
have encouraged production in other countries with some 
tendency of success. 


Foreign Trade——Today the United States not only ranks 
as the foremost credit nation of the world, but probably is 
the most esteemed, as the result of our attitude in the war. 

The foreign business acquired during the war established 
for American manufacturers a reputation that could have 
been built up only by years of advertising. It should be 
stabilized and expanded and used as a foundation to build 
up a permanent outlet in the future, even at the expense of 
profits, until exchange reaches a normal condition. 

The export of cosmetics and perfumes increased in five 
years following 1914 over one million dollars per annum, 
terminating in 1919 with an export value of over seven 
million dollars. 

Toilet soap exports increased in the same period over 
three million dollars, with a total increase in cosmetics, 
perfumes and fancy soaps, of two million dollars in 1920, 
indicating that we have been able to maintain our position, 
notwithstanding the resumption of production in France, 
Great Britain and Italy, and it seems that this demand can 
be maintained and increased through additional exploitation. 

This year probably will be the most critical ever experi- 
enced in the pursuit of international trade, and it calls for 
a greater and more diversified activity, even though it be 
without immediate compensation. It involves the stimula- 
tion of exchange equalization by trading of commodities; 
by long-time credits made possible through greater banking 
methods; by sacrifice of present profits as an investment in 
future returns. 

The United States now possesses the largest merchant 
marine service and controls steamship lines that facilitate 
international trading in every port in the world. We have 
the physical capacity awaiting aggressive efforts.: 

The co-operative tendency of trade organization, the 
prospective formation of a billion-dollar organization to 
facilitate the exportation of goods on credit, and the exten- 
sion of American banking connections in many of the most 
prominent ports are the vital questions that need our co- 
operation and support. These facilities, advanced to a 
practical and substantial working basis, will tend largely 
to readjust foreign exchange—a serious problem. 

It should be within the province of our members to 
stimulate a greater expansion of business by creating a 
world demand and building up a world trade to which we 
are justly entitled. It appears impractical to adjust trade 
conditions to a domestic basis solely, and we must, therefore, 
market our products through other channels. (Applause.) 


On suggestion of Chairman Spiehler, a rising vote of 
thanks was given to President Jones for his admirable 
report and it was referred to the Resolutions Committee. 


REPORT OF THE SECRETARY AND TREASURER, 


Secretary Baker’s annual report showed the membership 
at present to be: Active, 102; associate, 80; honorary, Ss 
total, 197, as against 168 a year ago, a much higher 
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percentage in growth than-in previous years. The fol- 
lowing members were elected since the last convention: 


ACTIVE MEMBERS 


Burnham, E., Chicago. 

Continental Drug Co., St. Louis, Mo. 
Franco-American Hygienic Co., New York City. 
Hall & Ruckel, New York City. 

Ideal Laboratories, Chicago. 

Jolie, Inc., New York City. 

Klar, Adolph, New York City. 
Kiefer-Stewart Co., Indianapolis, Ind. 
Kolar Laboratories, Chicago, III. 
Luxtone Co., Chicago, III. 

Mills Brothers Co., Cincinnati, Ohio. 
Mulhens & Kropff, Inc., New York City. 
McBrady & Co., J. E., Chicago, III. 
Odorono Co., Cincinnati, Ohio. 
Pepsodent Co., Chicago, III. 

Phillipe, Louis, New York City. 
Remmer Soap Co., Cincinnati, Ohio. 

A. Simonson, New York. 

Leigh Chemist, Inc., New York. 

R. Tyson White’s Sons, Brooklyn, N. Y. 


The following active members resigned during the year: 
Dabrooks Perfume Co., Hall & Ruckel, Inc., Lundborg Co., 
Puritan Pharmacal Co., Freeman Perfume Co. 


ASSOCIATE MEMBERS 


The following are the associate members elected : 
American Aniline Products Co., New York. 
Belgian Trading Co., New York. 

Federal Products Co., Chicago, III. 

Greenduck Co., Chicago, III. 

H. L. Heiter, New York. 

J. L. Hopkins & Co., New York. 

Henry Kayser & Fils, New York. 

J. W. Lyon & Co., New York. 

Pierre Lemoine, New York. 

E. Loesser Mills, Inc., Montclair, N. J. 

Millville Bottle Works, Millville, N. J. 

New York Industrial Alcohol Company, New York. 
Companie Parento, Chicago, III. 

£. N. Rowell, Batavia, N. Y. 

The Rossville, Co., Lawrenceburg, Ind. 

U. S. Industrial Alcohol Co., New York. 

Standard Automatic Machine Co., Rochester, N. Y. 


The following is a list of resignations of associate mem- 
bers during the vear: American Aniline Products Co., 
Anglo-American Tale Co., National Aniline & Chemical 
Co., D. W. Hutchinson, J. Minot, Wolmark Chemical Co., 
J. D. Lawson & Co., Commonwealth Products Co., New 
York Industrial Alcohol Co. 


Mr. Baker called attention to the continued usefulness of 
the association’s office at 309 Broadway and outlined its 
workings for the benefit of the new members, including the 
trade name bureau and credit exchange. 


As treasurer, Mr. Baker reported receipts of $31,905.80, 
expenses $26,294.70 and balance of $5,611.10. The report 
had been audited by a public accountant. 


President Jones appointed the following committees: 


Resolutions—C. M. Baker, chairman; C. W. Jennings, 
Northam Warren, Jules E. Smucker and Warren E. Burns. 


Audit—G..A. Pfeiffer, chairman; C. W. Jennings and 
Walter Muller. 

Nominations—D, H. McConnell, chairman; W. L. Schultz, 
E. H. Little, Frank Noonan, Willard A. Walsh. 

Tellers—William Handler and Gerald Burnham. 


REPORT OF COM MITTEE ON IMPORTATIONS 


Secretary Baker submitted the report of the Com- 
mittee on Importations, which follows: 


“The total imports of perfumery, cosmetics and other 
toilet preparations during the calendar year 1920 
amounted to $3.973,000. This figure shows a decrease 
of $242,000 or 6% from the 1919 importations of this 
class of merchandise. 


“These figures, without some explanation, do not 
truly represent the situation as regards the importation 


of foreign toilet preparations for the simple reason that 
most of this class of goods comes from France and is 
paid for in French francs, the value of which in dollars 
was much less in 1920 than in 1919. Consequently, 
although the importations of this merchandise during 
1920, as expressed in dollars, show a decrease from 
the importations in 1919, as a matter of fact, the num- 
ber of units of packages imported was much greater. 
For example, in 1919 the importations of alcoholic ex- 
tracts, perfumery, etc., were valued at $1,900,000, and 
consisted of 356,000 pounds. In 1920 the importations 
of this same class were $2,100,000, only a slight increase 
in dollars over 1919, but the quantity was 725,000 pounds 
or an increase of over 100 per cent in actual merchandise. 


“You will be interested in the fact that during the 
fiscal year ending June 30, 1914, in which year the value 
of French francs was normal, the total importations of 
perfumery and toilet preparations amounted to $1,800,- 
000. When you compare that figure with the approxi- 
mately $4,000,000 worth of importations during 1920 and 
remember, furthermore, that the value of French francs 
in 1920 was less than one-third of their value in 1914, 
you will appreciate that on the 1914 selling prices of this 
material the quantity of it, as expressed in pounds, im- 
ported into this country during 1920 would have been 
six times as great as it was six years ago. Estimating, 
however, that the Frenchman’s selling price for his 
merchandise was twice as great in 1920 as it was in 
1914, the importations in 1920 must have been at least 
three times as great as six years ago. 


“These figures draw a very graphic picture of today’s 
situation in this industry in connection with French 
competition. In spite of any improvement that may 
have been made in recent years in the general merit of 
the goods put out by the members of this Association 
and in the designing of packages offered to the Amer- 
ican public, the fact remains that there is now coming 
into this market at least three times as much French 
toilet preparations as there was six years ago. Of 
course, the two main reasons for the increase in these 
importations are—first, the cheapness of French francs, 
and second, the fact that the duties on these imported 


goods are paid on the French and not on the American 
valuation. 


“These figures are no doubt very disturbing, but we 
must remember that during the last six years our 
American perfume business has made great strides 
ahead also, and I don’t think it is putting it too strongly 
to say that during 1920 the total sale of American per- 
fumes and toilet preparations must have been at least 
three times as great as in 1914. Furthermore, the in- 
crease in our business has not been based on a tem- 
porary exchange situation, which will be corrected 
sometime, we hope, but on the substantial facts that 
our merchandise is much better from the consumer’s 
standpoint than it was in 1914 and that our intelligent 
advertising has brought home the bacon. If we con- 
tinue to have faith in our ability to manufacture good 
merchandise and in our capacity of presenting it to 
the public in an attractive and appealing manner, we 
should not have as much to fear now from the magic 
word ‘Paris’ as we had six years ago. 

“Although this Committee is supposed to confine 
itself to information regarding imports, you may be 
interested in the following brief statement regarding 
the exportation from this country to all other coun- 
tries of the world of American-made perfumery, cos- 
metics, face powders, etc. During 1914 the total export 
sale of that class of merchandise from America was 
$1,600,000. In 1919, five years later, the business 
amounted to $8,740,000, an increase of 450 per cent. 
During 1914 our export business on toilet and fancy 
soaps amounted to $1,900,000. During 1920 the business 
amounted to $5,600,000, an increase of 200 per cent. 

“T have a table showing the export sales of these 
classes of merchandise to practically every country 
in the world, separated into sales to each country for 
the years 1914 and 1919. If anyone is interested in 
examining this table, it will be available here at any 
time.” 

The report was received with approval. 


——< ia te ho ae a poe tee ee oh 
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REPORT OF THE COMMITTEE ON LEGISLATION 


Gilbert Colgate, chairman of the Committee on Legis- 
lation, made the following report: 


“The legislative work of the Association during the 
last year, having been largely delegated to special 
committees whose chairmen will no doubt present 
detailed reports to the convention, I shall only under- 
take to refer briefly to the chief topics that have 
engaged our attention. 

“It has been necessary to maintain great vigilance 
throughout the year to protect our members against 
drastic administrative rulings under the prohibition 
law, and it is a matter for profound congratulation that 
as an industry we have not suffered seriously at the 
hands of the Prohibition enforcement Officers. 

“Your attention, however, should be directed to the 
serious menace involved in the presentation in Congress 
of the so-called Volstead Supplemental Prohibition Bill 
which, if passed in the form in which it has been intro- 
duced, might have disastrous consequences for our 
trade. Our Washington representative is giving close 
attention to this matter, and we trust that our interests 
will be safeguarded by appropriate amendments before 
the measure becomes a law. 

“While the granting to manufacturing perfumers of 
the regulation allowing the use of tax-free denatured 
alcohol in the manufacture of perfumes, toilet waters, 
etc., is an administrative rather than a legislative mat- 
ter, yet it has its mainspring in the free alcohol law and 
the provisions of section 4 of the Volstead act,sand I 
therefore take the liberty of congratulating the Asso- 
ciation heartily upon this accomplishment, reminding 
our members that our greatest victory lies rather in 
securing the right to use denatured alcohol free of tax 
than in the approval of any particular formula. The 
Internal Revenue Bureau is constantly modifying for- 
mulae and issuing substitutes therefor whenever manu- 
facturers find difficulty in availing themselves of 
original regulations. 

“T assume that the accomplished chairman of our 
special committee on the Tariff will report in detail 
upon the work which he and his associates have done 
in the way of protecting our interests in the compre- 
hensive revision of the Underwood-Simmons tariff law 
now on foot. The wisdom of our prompt action in tak- 
ing this matter up and in referring it to a committee 
composed of the wisest and most experienced members 
of our Association has already been fully justified. 
Our representations have been respectfully received in 
Washington, and we have not only had a sympathetic 
hearing at the hands of the Ways and Means Commit- 
tee, but we have secured the active cooperation of the 
United States Tariff Commission in presenting our 
views with the greatest possible force and effectiveness. 

“Your Legislative Committee has given special atten- 
tion to the matter of the readjustment of the Internal 
Revenue Laws, including the consumption taxes on our 
products, the manufacturer’s tax on toilet soaps and 
toilet soap powders, and the desirability of the repeal 
of the excess profits tax. These matters will be taken 
up vigorously with the Ways and Means Committee as 
soon as the tariff revision bill has been disposed of in 
the House. Your committee bespeaks the hearty co- 
operation of all our members, who are urged to take 
these matters up with their Senators and Representa- 
tives and endeavor to interest them in bringing abov 
the repeal of these unfair tax laws and, if necessary, the 
substitution of more equitable provisions, 

“Your committee would especially direct the atten- 
tion of the convention to the pending sales tax bills, 
the passage of which promises to open the way for the 
repeal of the most burdensome of the taxes now rest- 
ing upon our trade. The Association should agree upon 
a policy with respect to the sales tax, with special ref- 
erence to the particular form it may take, and should 
frame an instruction to your legislative Committee for 
its guidance. 

“Throughout the year your committee has had the 


loyal support of our Washington representative who 
has prosecuted the work with the greatest possible 
energy and who has at all times manifested the utmost 
loyalty to the interests of the Association. 
“Congratulating the Association upon the accom- 
plishments of the past year and earnestly soliciting the 
united support ot our members during the coming 
twelvemonth, this report is respectfully submitted.” 


REPORT OF THE SPECIAL COMMITTEE ON TARIFF. 


_Former President Spiehler made the report of the Special 
Committee on Tariff, which was appointed to relieve the 
Legislative Committee of some parts of its onerous duties 
and burdens. The work of this committee has shown in 
the committees of Congress, but much of it has been in the 
way of research and trade conferences that could not well 
be made public, although briefs it has formulated have been 
printed in THe AMERICAN PERFUMER AND ESSENTIAL OIL 
REVIEW. 

Mr. Spiehler’s report, he said, was a narrative, not a 
prophecy. Some parts are covered-in other reports. Two 
questionnaires on the tariff were submitted to the members 
of the association, but the replies received, as a whole, were 
not satisfactory. Mr. Spiehler, Dr. Wright, secretary of 
the committee, and Mr. Crounse held a conference on the 
subject with the United States Tariff Commission at Wash- 
ington, with beneficial results in the way of acquiring data 
for use at Congress hearings and establishing cordial rela- 
tions with the members of the commission and their experts. 
Mr. Spiehler gave an interesting narrative of the time con- 
suming work of the committee, he having, with Mr. Crounse, 
spent an entire week in connection with one of the hearings. 

The committee, in addition to the briefs published in THE 
AMERICAN PERFUMER, has protested against the proposed 
duty on pig tin, bleached beeswax and ground talc 

The report was received with the thanks of the members. 

Mr. Spiehler also presented a report on the bottle situa- 
tion. It was received and placed on file. 


ADDRESS OF W. L. CROUNSE, WASHINGTON REPRESENTATIVE. 


W. L. Crounse in his report of activities at Washington, 
dec'ared that the labors of the last year have far exceeded, 
both in arduous character and results accomplished, the 
achievements of any two years in the life of the Associa- 
tion. He said: 

“Consider for a moment a few of the important mat- 
ters to which our attention has been given and the measure 
of success that has crowned our efforts. 

“1. We have kept our heads above the Prohibition waves, 
and in spite of the menace to our industry which has con- 
fronted us since the earliest days of war-time prohibition, 
we are in a stronger position today than ever before. Sharp 
lines have been drawn by official authority, but in spite of 
arbitrary rulings and extraordinary regulations, we are now 
on the safe side of all important issues. 

“2. We have won out most signally in our four-year 
campaign for tax-free alcohol, a campaign that during the 
last two years has been directed quite as much to the 
divorcing of our legitimate industry from the illegitimate 
traffic in booze as it has to obtaining the advantages of 
an important raw material free of tax. 

“3. We have perfected the plans for a tariff campaign 
that for the first time in the life of the association promises 
to show an almost unanimous line-up of our members in 
support of a definite program which we have already laid 
before Congress with the encouraging prospect that it will 
be accepted without injurious amendment, greatly to the 
advantage of our entire trade. 

“4. We have planned a campaign to secure the repeal of 
the consumption tax on perfumery, toilet waters and ex- 
tracts, and the manufacturer’s tax on toilet soaps and toilet 
soap powders, and your officers are here today asking you 
to formulate instructions upon which they can go to Con- 
gress and demand that these inequitable burdens shall be 
lifted from their shoulders. 


THE GENERAL MENACE OF PROHIBITION 


“Few industries were in a more precarious position than 
ours with respect to dangers that menaced us when the 
National Prohibition Law was first presented in Congress 
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as an original legislative proposition. We weathered the 
dangers incident to the amendment and final enactment of 
the bill and as a resuit of unremitting vigilance and iabor 
we were able to secure the drafting of regulations which 
gave us substantial protection during the organization of 
the governmental machinery for enforcing the law. 

“During the last year we have cleared another hurdle 
involved in the issuance of permits to do business which, 
for the first time, are based upon definite knowledge on the 
part of the government officials of what goes into our prod- 
ucts. Our first permits were issued pro forma and promised 
nothing for the future. Scores of restrictive regulations 
have been promulgated during the year, affecting distillers, 
warehousemen, wholesale liquor dealers, drug manufactur- 
ers, jobbers and retailers, but so carefully have our inter- 
ests been safeguarded that our members have suffered lit- 
tle or no embarrassment as a result of the Federal super- 
vision of our industry. 


TAX-FREE ALCOHOL. 


“When I take up the subject of tax-free alcohol for our 
industry I hardly know where to begin, and I certainly 
shall not know where to leave off. 

“When I urged you, four years ago, to appoint an Alco- 
hol Committee, and predicted that some day we would be 
granted tax-free denatured alcohol for the manufacture of 
our products I know there were many of you who believed 
me to be either a dreamer or the prize optimist of the 
century. Yet, today, we have our regulation and without 
violating any confidence I can say to you that scores of 
our members have already forwarded their applications 
and bonds to Washington, soliciting formal permits to use 
the formula we have obtained. 

“The first important step toward free alcohol was taken 
when we were able to secure an amendment of the Prohibi- 
tion Bill so as to bring the language of Section 4, covering 
the exemption of perfumery and toilet articles, exactly into 
line with the alcohol law of 1906. 

“Under the Volstead Act, our goods are exempt from 
restrictions if ‘unfit for beverage purposes.’ Under the 
denatured alcohol law, they are entitled to tax-free alcohol 
if the resultant product is held to be ‘unfit for beverage 
purposes.’ Perhaps Congress builded better than it knew 
when in the Volstead Act it adopted the language of the 
free alcohol law; at any rate, it gave us our stepping stone. 

“Our hand was forced in the matter of developing a sat- 
isfactory denaturing material by the necessity, which seemed 
to me to be imperative, that we should speedily procure an 
agent that could be used as a more-or-less temporary expe- 
dient for the purpose of modification in accordance with the 
policy of the Bureau as to bay rum, low grade toilet 
waters, etc. 

“Through the courtesy of Dr. Alsberg we were able to 
develop a modifier, but this was only half the story, for the 
reason that our modifying agent by itself was not an ideal 
denaturing material, the Bureau insisting that a material 
of some kind should be added which could only be separated 
from the alcohol with the greatest difficulty. Finally our 
Brucine-Acetone Formula was worked out through the 
friendly co-operation and intelligent assistance of Dr. J. M. 
Doran. 

“Tests made at our little seance here a year ago when I 
showed you some thirty samples of our products treated 
with our modifying agent, have stood us in good stead 
throughout the year. As the result of careful investigations, 
the authorities are convinced that pure Brucine, which we 
are now able to obtain in quantities sufficient for our needs, 
while rendering our product absolutely undrinkable, is 
strictly non-poisonous and absolutely harmless in the per- 
centage which we employ. 


MODIFICATIONS IN THE PRESENT FORMULA. 


“Regarding the exact status of our formula I want to say 
that the people in the Internal Revenue Bureau, who are 
handling this matter for us have no doubt as to the charac- 
ter of our formula, except as to the suggestions of some 
of our members who make very high grade and very deli- 


cate odors. Some complaints have reached the bureau that 
the acetone is not a desirable constituent in the formula, in 
the manufacture of these particular goods. The bureau has 
examined some samples which have been sent to it and 


has made independent tests. It is satished that there is 
good foundation for these objections to acetone and I was 
authorized on Saturday by Dr. Doran, Chief of the Indus- 
tiial Alcohol Division, to say to you that he will authorize 
the substitution of iso-propyl alcohol for acetone in formula 
40. That does away with the objection, and furthermore 
does not involve on your part the making of supplemental 
or additional applications for formula 40. It will not in- 
volve the issuance of an additional formula, but your appli- 
cations as they now stand wiil be read in the light of the 
modification which it is proposed to make in the formula, 
If you have an application pending in Washington, you 
have no other action to take. The bonded warehouses 
furnishing denatured alcohol will be directed to substitute 
iso-propyl for acetone. 
EMANCIPATION FROM MANY ANNOYANCES, 

“But after all, the saving of the tax is the least impor- 
tant feature of the great victory we have won. The big 
outstanding fact is that our industry will be entirely re- 
moved from the supervision of the branch of the Internal 
Revenue Bureau devoted to the policing of beverage 
liquors or preparations which can be diverted to beverage 
purposes, and is p.aced under the jurisdiction of the Indus- 
trial Alcohol Division, the field force of which is composed 
of the veteran internal revenue collectors and their experi- 
enced staffs. In future, our members will be relieved from 
the inconvenience of being obliged to procure annual permits 
and to submit their applications for permits to purchase 
alcohol to local Prohibition Directors. 


“Under the denatured alcohol regulations a single permit 
to do bysiness is obtained and continues in force indefinitely 
without requirement as to renewal. In the same way a 
single bond at a much lower rate than required for the 
handling of non-beverage alcohol is filed and not required 
to be renewed. After the permit to do business has been 
issued by the local Collector of Internal Revenue, with- 
drawal permits covering denatured alcohol to the amount 
of the manufacturer’s bond will be promptly issued by local 
collectors and may then be lodged with denaturing bonded 
warehousemen and drawn against at the convenience of the 
manufacturer. Our products, having been subjected to 
a denaturing process, will not be capable of being diverted 
to beverage purposes, even by the most hardened degener- 
ate, and thus a cause of great anxiety to all reputable 
manufacturers will be removed. In a word, the industry 
as a whole, will be taken out of the danger zone embraced 
within the jurisdiction of the Prohibition laws and will be 
placed on as sound a basis as if our chief raw material 
were sulphuric acid rather than alcohol. 


READJUSTMENT OF INTERNAL REVENUE LEGISLATION. 


“It has been said that lightning never strikes twice in the 
same place, but we all know there is no truth in the state- 
ment. Where the underlying conditions are favorable, 
lightning sometimes strikes a dozen times in the same place. 
This is apropos of the effort we are now making to secure 
the repeal of the consumption and manufacturers’ taxes on 
perfumery, extracts and toilet soaps. 


“In my opinion we now have an excellent opportunity to 
unite in the effort to lift these taxes and to substitute for 
them and for many other vexatious imposts which we are 
all paying every day a flat sales tax which, if fixed at a 
reasonable rate cannot fail to prove a most acceptable alter- 
native for the burdensome and inequitable imposts now lev- 
ied upon our products. 


“Several bills providing for a sales tax have recently 
been introduced into Congress.’ The most important of 
these measures, especially because of the prominence and 
influence of its author, is that recently introduced by 
Senator Reed Smoot of Utah, ranking Republican member 
in the Senate Finance Committee and one of the most agres- 
sive majority leaders of the Senate. 

“Mr. Smoot’s bill proposes a so-called turnover sales tax 
of 1 per cent, to be paid by the seller on all sales of 
merchandise. This rate is understood to be tentative and 
many of the supporters of the Smoot bill believe that it 
should be reduced to % of one per cent. It is assumed 
that manufacturers, jobbers and retailers would add the tax 
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to the price of the merchandise and that, therefore, the 
consumer would ultimately pay the entire tax. 


“The Smoot bill contemplates ndt only the authorization 
of a sales tax, but the repeal of the following provisions of 
the War Revenue Act of February 24, 1919, now in force: 


“The so-called excess profits tax. 

“Sections 628 and 629. Cereal beverages, mineral waters 
and soft drinks in bottles or other closed containers. 

“Sec. 630. Soda water and other soft drinks, ice cream, 
etc., sold at soda fountains. 

“Sec. 902. Sculpture, paintings, statuary, etc. 

“Sec. 904. So-called luxuries including carpets and rugs, 
picture frames, trunks, traveling bags, valises, portable light 
fixtures, fans, ‘men’s and women’s hats, shoes and clothing, 
etc. 

“Sec. 905. Jewelry, clocks, opera glasses, etc. 

“Sec. 906. Motion picture films. 

“Sec. 907. Perfume, toilet articles, proprietary medicines, 
etc. 


“Sec. 900. * * * and toilet soaps and toilet soap powders. 

“It will be noted that Senator Smoot proposes to repeal 
the consumption tax of practically 4 per cent on perfumes, 
toilet waters, cosmetics, etc., and the manufacturers’ tax of 
3 per cent on toilet soaps and toilet soap powders. In con- 
sidering the advisability of the enactment of a sales tax 
law, therefore, our members must bear in mind that, if 
the Smoot plan should be adopted, the taxes on perfumery, 
toilet waters, cosmetics and toilet soaps would be repealed, 
together with the obnoxious excess profits tax which now 
bears with great severity upon small conservatively capital- 
ized corporations, rather than upon the big manufacturing 
combinations it was intended to hit and from which it did 
produce a large amount of revenue during the war period 
when the Government fixed prices on certain war material, 
a practice that was abandoned soon after the signing of the 
armistice. 


“The question of a sales tax promises to be one of the 


liveliest issues in connection with the readjustment of the 
Internal Revenue Laws; hence it behooves our members 


to consider it carefully and to be prepared to express their 


views at this convention. Congress will undoubtedly be 
influenced in its action on this matter by the expression of 
opinion it receives from national associations in important 
industries. 

DANGERS AHEAD 


“I should not be doing my duty if I did not call your 
attention sharply to the dangers that menace us at this time 
and which call for the exercise of our united wisdom and 
for a high degree of discretion. They include lack of team 
work on denatured alcohol; divided counsels on the tariff 
and lack of intelligent consideration of the problem of in- 
ternal revenue adjustment, including the desirability of the 
sales tax as a substitute for the consumption and manu- 
facturer’s tax. 


“Finally, all these dangers are insignificant compared with 
the menace of the new Volstead Bill. This bill enormously 
increases the importance of our tax-free denatured alcohol 
regulation, but as it jeopardizes the free alcohol law itself, 
the gravity of this menace cannot be overestimated. But 
the Volstead Act has not been passed, and lest you be 
discouraged by the dangers which seem to face us, I beg 
to remind you that if the original Volstead Act had been 
enacted without change, you gentlemen, instead of manufac- 
turing perfumery and toilet articles today would be operat- 
ing blast furnaces, building automobiles or selling chewing 
gum. It is my hope that the bill will be amended along 
rational lines, that the free-alcohol law will not be dis- 
turbed, and that we shall be able to retain full possession 
of our sheet anchor, Specially Denatured. Alcohol Formula 


“In conclusion, I am deeply impressed with the conviction 
that the man who said ‘eternal vigilance is the price of 
liberty’ was not Patrick Henry, but the Original Manufac- 
turing Perfumer.” 


Abel I. Smith, counsel for the association, made a brief 
report on the progress and growth of the organization. As 
showing the view outsiders take of the association's influ- 
ence he told of an offer he got of a $10,000 bribe from a 


bootlegger to get him a permit for manufacturing toilet 
preparations, Mr. Smith added some information to Mr. 
Crounse’s report. 


REVIEW OF THE RAW MATERIAL SITUATION 


C. Beilstein, of the Dodge & Olcott Co., New York, de- 


livered the following address on the “Raw Material Situa- 
tion” : 


“The raw material situation is a rather painful subject 
to talk about this year, especially from the standpoint of 
the man whose business it is to supply the materials, not to 
mention the consumer whose stockroom is a daily reminder 
of last year’s activities, A year ago at this time we were 
in the midst of what proved to be the last spasm of the 
orgy of post-war recklessness and extravagance and we 
were all wondering how much longer it could last. We 
knew that it could not continue indefinitely, but there were 
no dependable signs of the approach of the end; and as 
long as the insensate demand for goods persisted we kept 
on not only meeting it to the limit but providing for more 
and more of it, as if it were bound to last forever. 

“Then about the middle of the year came the culmination 
and the inevitable reaction. Up to the very eve of it heavy 
engagements had been made at top prices which were sud- 
denly realized to have been mistakes. The importer had 
a flood of merchandise still on the way to him from all 
parts of the world which he could not stop and the value 
of which began crumbling day by day. The manufacturer 
had made contracts for raw materials to fill an ocean of 
orders which were being cancelled at a rate that made him 
dizzy. Confusion was followed by complete demoralization 
and panic, and in a few short months the top-heavy struc- 
ture of war-time and post-war inflation had collapsed. 

“The losses involved were of course terrific. An in- 
credible amount of paper profits were wiped out and with 
it probably as much more in actual profits accumulated 
during the first half of the year and pyramided on the 
earnings of previous years, to say nothing of inroads on 
actual basic capital sufficient to bring many a supposedly 
solid concern to the brink of insolvency. 


“So much for what is past. We have now had a breath- 
ing spell and the question is, What is the present situation, 
and what are the prospects for improvement? Let us 
briefly make an attempt to take stock and see if we can find 
some kind of an answer. We find in the first place that 
the volume of business has shrunk to a mere shadow of 
the totals to which we had become accustomed. We find 
further that notwithstanding a tremendous shrinkage in 
values this decreased turnover is being done on inventories 
still inflated out of proportion. They have not been more 
thoroughly liquidated simply because of the reduction in 
the turnover itself. The market for months has been with- 
out buying power, and greatly reduced prices have not been 
an inducement to purchase more than enough for imme- 
diate and imperative wants. 


“The cost of doing business, despite much retrenchment, 
remains abnormally high for the simple reason that defla- 
tion has not been universal. Labor has not been marked 
down more than a very little. Inland transportation so far 
from being marked down costs more than ever. Fuel is still 
on a war basis. Realty values, which mean rental expense 
whether of factory or warehouse or farm, have not depre- 
ciated materially. The cost of the use of money is only 
beginning to ease off a little. The price of merchandise 
on the contrary has been marked down drastically, so much 
so that most of us are not figuring on profits but only upon 
minimizing losses. The decline in prices, however, has not 
been uniform by any means, nor is the general average in 
our and allied lines down to pre-war levels. 


“The average unit value of twenty-five typical prefumery 
raw materials, chiefly essential oils, was $7.50 i in July, 1914. 
A year ago at this time it was a little over $15. Today 
it is something under $12. Less than one-half of the war 
increase of 100 per cent has therefore been cancelled. In 
individual cases prices are depressed not only below the 
present cost of production, but below the lowest level re- 
membered or recorded by the generation now doing busi- 
ness; but even at these bargain counter prices there is no 
buying in quantity and the average price level will probably 
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have therefore to sink still lower, regardless of the cost of 
re-production or of intrinsic value. On the other hand there 
are individual materials or groups which have resisted the 
downward pressure, generally because the supply has been 
relatively small even as compared with the greatly cur- 
tailed demand. These must inevitably follow the rest down- 
ward, however slowly they may move. 

“All this, still speaking more particularly of our own 
lines, is of course true not only right here with us but in all 
those localities scattered all over the wide world where our 
materials have their sources. The question of exchange, 
which always bobs up in such a discussion, is not directly 
involved, as we have become adjusted to this abnormality 
and, other things being equal, any material fluctuation in 
the rate is generally offset by a corresponding but of course 
inverse fluctuation in the foreign price itself. The question 
of tariff is similarly left in the background, as while we 
may and very likely shall see some changes of interest to 
us, after all is said and done they will probably not be spe- 
cifically important or controlling except perhaps in isolated 


cases; and in any event no advance influence is making 
itself ‘felt, 


MUST SCON BE REACTION 
“The situation in view of all this is evidently somewhat 
mixed, both as to its data and its indications; and it is not 
an easy matter to say definitely whether we have turned the 
corner or not. However, while all signs are supposed to 
fail in a drought, it seems a safe proposition to assert in the 
case of a material or a group where deflation appears to 
have been not only completed but overdone, and where the 
goods actually could not be reproduced at the prices at 
which they are freely offered for sale, that it is only a 
question of time, and relatively little time at that, when 
there must be reaction and improvement. 


AND IMPROVEMENT 


“This must necessarily come from a forward movement 
on the part of the buyer. Nothing along the line of price 
concessions has had any effect upon him up to now—in 
fact the lower the price the worse he has been scared. 
But he is bound to realize sooner or later that when goods 
are intrinsically cheap there is no longer anything to be 
afraid of, and that that is the time to buy them. When 
this realization comes we shall see the reappearance of 
buying power in the market and with it a start in the direc- 
tion of better things. 

“Meanwhile we must as a matter of course expect a con- 
tinuation of the process of deflation wherever that process 
remains uncompleted. Many of us thought that when after 
six months of selling at a loss we additionally knifed our 
inventories to the hilt, we had fully prepared the way for 
a fresh start; but we have since found that after ail the 
blade was not long enough, and we are still engaged in 
piling fresh losses on top of the old ones, From this angle 
it would seem that the corner has not yet been turned and 
that at best we are only turning it. We must therefore 
expect immediately ahead an uneven and spotty market— 
recoveries along some lines, with liquidation and depression 
along others. 

“The movement toward normal conditions will probably 
consist of a succession of limited advances, each with a 
reaction by which a part of the gain will be cancelled, rather 
than a steady and consistent forward and upward swing; 
and in such a case the individual will be helpless to do much 
of anything to accelerate matters. Yet we cannot, any of 
us, stand the strain of making losses indefinitely. Neither 
can we bear the almost equally severe strain of sitting still 
and simply waiting for better times. What we can do and 
what we must do is to try to find the good spots in our 
spotty market; and the more we find of them, the more of 
them will be pretty sure to appear. 

“From what has been said it is obvious that an extended 
recital of market statistics would be futile; but reference 
to a few outstanding facts may not be without interest. 


SITUATION IN ESSENTIAL OIL FIELDS 


“Among the essential oils which are still conspicuously 
high are Patchouly, Sandalwood, Amyris and Bergamot. 
Patchouly went as high as $25 during the war and has 
dropped to something above half that figure, but is still 
far from its old level of between $3 and $4. Sandalwood 
which reached $11 and over is down to less than $8, but is 


still 50 per cent above normal. Bergamot, with an occa- 
sional sinking spell, has shown remarkable strength in face 
of the fact that the two other prominent ,Sicilian oils go 
begging at one-fourth the prices of a year ago. 

“The French peasant producers of lavender flower oil 
announced with a show of determination last fall that they 
could not and would not market their product at less than 
300 francs per kilo. It is actually offering today at less 
than one-half that figure and the market here has dropped 
from the high point of $11 to the neighborhood of $6 and 
is still going down. French Neroly Oil of unquestionable 
purity has been extremely scarce and is reported to have 
been sold at the point of production for the equivalent of 
over $300 per pound laid down here, a fact of merely 
academic interest as the pure product rarely finds its way 
into commerce, and the various typical compounds as well 
as the Nerolies of the other Mediterranean countries have 
been selling at about a third of the price mentioned. 


“Otto of Rose has continued in the roll of a weak sister, 
the market having been kept depressed not merely by lack 
of demand but by the large floating supply of non-descript 
parcels in the hands of outsiders who bought the goods 
speculatively without any intelligent idea of what they were 
doing. 

“Oil Bois de Rose and South American Petitgrain were 
bringing famine prices a year ago but are now in more 
than ample supply and are neglected at practically normal 
quotations. Lemongrass, the raw material for the Ionone 
group of synthetics, which was $4 last summer has dropped 
to $1.50; and Clove Oil, the base of Vanillin and many of 
the Carnation odors, has receded from $3.50 to $1.40. 

“The Chinese essential oils have for six months been 
utterly demoralized and selling at record low prices; and 
Chinese Musk has dropped from its high point, about $50 
per ounce, to something like half that figure, without in- 
ducing any business to speak of. Civette has remained 
stationary in price, just as it has in quality which has been 
uniformly poor. It has been practically impossible to obtain 
pure Civette at the source and regardless of representa- 
tions to the contrary, substantially everything that has come 
here during the last year has been more or less adulterated. 
There have been no additions of any consequence to the 
supply of Ambergris during the year, but the consumption 
of the material in this country seems to be steadily dwin- 
dling and there has been enough to go round at practically 
the same prices that have ruled for half a dozen years. 


“About the synthetic situation there is not much of im- 
portance to be said. The French manufacturers are still 
working under a severe handicap, but they are now turning 
out practically the full pre-war line and prices are steadily 
going down. In the neutral countries the industry appears 
to have gotten rapidly in shape, and many of the staple 
materials which were bringing enormous prices a year ago 
are now relatively cheap. This is notably true of such 
products as Artificial Musk, Heliotropine, Phenyl Ethyl 
Alcohol, Phenyl Acetic Aldehyde and the other definite 
chemical bodies. 

“The German factories have also been able to resume 
shipments. Most of the important floral substitutes origi- 
nating there, which were entirely cut off by the war, are 
again on the market, while the promised or, if you prefer, 
threatened influx of chemical products, especially those de- 
rived from coal tar, has loomed up so formidably as to give 
the infant American industry many a bad half hour as to 
whether it will or can be sufficiently protected by tariff 
or other restrictive measures,” 


WORKING THE GOLDEN RULE IN AMERICAN TRADE 


“Co-operation: How We Can Help One Another,” was 
the theme of an entertaining and instructive address by 
A. W. Urquhart, of Gimbel Brothers, New York. In 
opening Mr. Urquhart made mention of the cordial rela- 
tions existing in the trade, with reference to the friendli- 
ness among manufacturers and retailers of perfumery and 
toilet goods. He declared there exists a “fragrance about 
real co-operation that purifies and beautifies the life of 
every business concern in which it is understood.” It is, 
in fact, only another name for the Golden Rule, or Brother- 
hood, or just call it common sense, he said, the fact being 
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that the “greatest thing in the world and the greatest thing 
in business is for a man to do unto others as he would be 
done by in similar circumstances.” 

Mr. Urquhart recalled incidents to point morals to his 
contention and told of his experiences with salesmen who 
had called on him, He stressed the importance of training 
and intelligence in salesmen, as well as sales managers, in 
order to carry out the idea of complete co-operation as 
affecting both buyers and selling interests. He had some 
very good things to say for demonstrators, whose expenses 
he thought should be charged to advertising. He also said: 

“What we need in our business is not so much merchan- 
dising stunts, clever ideas, and so-called efficiency methods 


as we need a finer fellowship and a closer co-operation in 
the larger sense, 


“Many concerns make the mistake of thinking there is 
value in advertising. Advertising is not value; it merely 
tells of value. And trying to make good advertising cover 
the weakness of bad merchandise is commercial suicide. 


“Tf I were a manufacturer, I would not be afraid to have 
my merchandise go up against any kind of competition; 
because this would be the quickest way of showing me 
where I was wrong and how to get right.” 


NATION’S BUYING POWER CANNOT BE RESTRAINED 


“The Present Selling Problem,’ was the subject of an 
address by Charles Coolidge Parlin, of the Curtis Publish- 
ing Co., Philadelphia. He told interestingly of surveys 
made of the buying conditions in the country and suggested 
that the importance of foreign markets frequently was over- 
estimated. He pointed out the fact that the commercial 


failures in either 1919 or 1920 were fewer than in any year 
since 1882. 


“What is the explanation?” asked Mr. Parlin. “There 
can be only one, It was so easy to make money in the last 
two years you could hardly manage a business badly enough 
to fail! If that was the situation what a wonderful oppor- 
tunity for the man who had capital and energy to make 
money and entrench himself in a substantial line of busi- 
ness. We believe that was done and there never was a 


time when the wholesale and retail trade was as solidly 
entrenched.” 


Regarding the 1921 outlook Mr. Parlin said: 


“We believe this year there is strong buying power, and 
that the buying power, as the year goes on, will assert 
itself, but we believe in the period to come stronger selling 
efforts will be called for. It is going to be up to the manu- 
facturer to use a reinforced sales effort and reach out into 
the consciousness of the consumer, who, in the last analysis, 
is King. In this last analysis the whim of the consumer 
makes or unmakes jobbers and retailers, as well as manu- 
facturers, and whoever wins the confidence of the consumer 
has won the game, while whoever loses it is lost.” 


A BOUQUET OF INTERESTING AND TIMELY TALKS 


“Foreign Trade and Foreign Exchange,” was the topic 
treated by Gilbert Ward, of the National City Bank of 
New York. 


“The Psychology of Trade Marks,” by Howard S. Nei- 
man, patent and trade mark attorney of THE AMERICAN 
PERFUMER AND ESSENTIAL O11 Review, treated the subject 
of trade marks from an unusual angle. It will be printed 
in full. 


“A Course of Instruction on Perfumes and Cosmetics,” 
by Prof. C. P. Wimmer, of the Columbia University, toid 
of the new departure in education which is covered by the 
title of his address. It will be printed in full. 

“How to Select Your Packages,” by Richard H. Franken, 
of New York University, was a most illuminating discourse 
on the relative size of packages and the type used for 
advertising their contents, the speaker experimenting with 
the powers of observation of his auditors. He went into 
the subject comprehensively and supplied numerous worth 
while suggestions. It will be printed later. 

“Beauty in Perfume Containers,” was the subject of an 
address by Royal B. Farnum, president of the Rochester 
Athenzum and Mechanics’ Institute. Mr. Farnum criticized 
some present designs and decorations on packages and made 


a plea for more art in covering containers. 
his address and it was decidedly entertaining. 
will appear in an early issue. 

Emil Willbrandt, of St. Louis, addressed the association 
on legislation affecting the hair dressing business. He dis- 
cussed the increase in beauty parlors and the need for 
legislation to regulate them. He mentioned a bill desired 
by the Marinello Co. in Illinois as being undesirable. The 
matter was referred to the Executive Board for action. 

For the Transportation Committee President Jones made 
a report of the efforts to clear away the freight embargoes 
on alcohol and other commodities. 


He iliustrated 
His address 


REPORT OF THE COMMITTEE ON RESOLUTIONS 


C. M. Baker, chairman of the Committee on Resolutions, 
next made his report on the various matters which had been 
referred to his committee for action. 

The first resolution voted thanks to President Jones con- 
ducting the affairs of the association successfully and going 
to much personal expense in doing so. 


A similar resolution voted thanks to Chairman Spiehler of 
the Tariff Committee for the same reasons. Thanks also 


were given to W. L. Crounse and the members of the 
Executive Board. 


The following then was offered and adopted: 


Whereas, there has been a marked increase in the practice 
on the part of retail and wholesale distributors of toilet 
articles of returning or attempting to return goods manu- 
factured by the members of this association; be it— 


Resolved, That the members of the Manufacturing Per- 
fumers’ Association of the United States go on record as 
being opposed to the practice of indiscriminate returns and 
call upon the members of this association to co-operate in 
maintaining a firm but fair policy and discountenancing 
the return of merchandise for other than valid reasons, 
to the end that the members of this association may be 
relieved from the unjust financial burden involved. 


DENATURED ALCOHOL FOR PERFUMERY 


Resolved, That the Manufacturing Perfumers’ Associa- 
tion, in annual convention assembled, expresses its appre- 
ciation of the intelligent co-operation and painstaking care 
manifested by the officials of the Industrial Alcohol Divi- 
sion in working out a denatured alcohol formula for our 
industry; and be it further 

Resolved, That said division is hereby respectfully urged 
to substitute iso-propyl alcohol, or some other satisfactory 
agent for the acetone content of Formula 40, to the end 
that this formula may be utilized in the manufacture of 
our products of the highest grade and most extreme 
delicacy of odor and be it further 


Resolved, That the members of this association pledge 
themselves to assist the governmental authorities, through 
the exercise of patience and forebearance as well as by 
intelligent co-operation, in working out the important 
problems of denatured alcohol for our industry. 

Resolved, That the Manufacturing Perfumers’ Associa- 
tion, in annual convention assembled, heartily approves the 
creation of the Industrial Alcohol Division and urges that 
it be enlarged and that the officer in charge thereof be 


given the rank of a deputy commissioner of internal 
revenue. 


(Mr. Crounse made an explanation regarding the sub- 
stitution of iso-propyl for acetone, which will be found! 
in his address, elsewhere in this report. After remarks by 
Mr. Spiehler the resolutions were adopted.) 


} 


The following on price maintenance was adopted: 


Resolved; That the Manufacturing Perfumers’ Associa- 
tion, in annual convention assembled, earnestly urges upon 
the attention of Congress the advisability of enacting care- 
fully framed law based upon the principle underlying the 
so-called Stevens’ bill, specifically legalizing price maintenance 
by such methods as will render effective price schedules 
fixed by manufacturers while throwing adequate safeguards 
around the interests of the consumer. 
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TAXATION, THE TARIFF AND PROHIBITION 


_ Resolved, That the Manufacturing Perfumers’ Associa- 
tion, in annual convention assembled, earnestly petitions 
Congress to repeal the excess profits tax levied upon per- 
fumery, toilet waters, dentifrices, toilet soaps and other 
products of our industry, and in lieu ‘thereof to enact a sales 
tax measure at 1 per cent or a turnover tax of the rate of 
% of 1 per cent, the burden of which would be distributed 
over all the consumers of the country in direct proportion 
to their ability to bear it. (Adopted.) 


Resolved, That the Manufacturing Perfumers’ Associa- 
tion, in annual convention assembled, hereby earnestly pro- 
tests against the proposed transfer of pig tin and bleached 
bees-wax from the free to the dutiable list of the new tariff 
and against the proposed increase in the duty and ground 
talcum, on the ground that no legitimate demand for these 
changes can be based upon any sound theory of a protective 
tariff, the proposed duties being without precedent in any 
former tariff law and likely to result only in burdens upon 
our industry which cannot be shifted to the consumer of 
our products. (Adopted. ) 


Resolved, That the Manufacturing Perfumers’ Associa- 
tion, in annual convention assembled, while strongly favor- 
ing the extension of proper protection to the American pro- 
ducers of synthetic products, unqualifiedly opposes the in- 
corporation in the proposed tariff law of any provision the 
effect of which will be to impose an embargo or any license 
requirements upon any of the so-called synthetic aromatic 
chemicals so largely employed in the production of per- 
fumery and toilet waters which must at all times be sold 
in direct competition with France and other countries which 
have unrestricted access to all raw materials employed in 
the manufacture of these goods; and be it further 

Resolved, That the Manufacturing Perfumers’ Associa- 
“tion heartily indorses the representations made to Congress 
by the associations’ Tariff Committee and earnestly urges 
the adoption in the completed revision of both categories 
and rates of duty as recommended by the Tariff Committee 
in the revised suggestions submitted to the sub-committee 
of the Committee on Ways and Means on April 1, 1921. 
( Adopted.) 


Resolved, By the Manufacturing Perfumers’ Association, 
in annual convention assembled, That this association hereby 
records its protest against the provisions of sections 3, 4 
and 5 of the said Volstead bill and authorizes its president 
to appoint a committee of two of its members to appear 
at the hearings before the House Judiciary Committee on 
May 16 to oppose the measure in its present form and to 
urge its proper amendment for the protection of our indus- 
try. (Adopted.) 


Resolved, That the Manufacturing Perfumers’ Associa- 
tion, in annual convention assembled, indorses and urges 
the passage of H. R. 10 (legalizing the metric system). 
( Adopted.) 


A resolution to dispense with publishing the 1921 pro- 
ceedings of the association was referred to the Executive 
Board after some discussion. + 

A resolution authorizing the president to appoint a com- 
mittee to perfect plans for a “National Perfume Week” 
was referred to the Executive Board. 

A resolution was adopted thanking’ the officials of the 
United States Tariff Commission for valuable assistance 
given to the association’s Special Tariff Committee. 

Everybody voted for the resolution extending sincere 
appreciation to A. F. Kammer, chairman of the Entertain- 
ment Committee and his associates, Messrs. Warren, Wirz, 
Green, Lyon and Levy. 

Mr. Baker reported the following resolution, and on motion 
of Mr. Sefton, it was adopted, with a rising vote of thanks 
to Mr. Levy for his efforts for the association : 

Resolved, That we extend to Louis Spencer Levy, pub- 
lisher of THe AMERICAN PERFUMER AND EsSENTIAL OIL 


REVIEW, our appreciation for his interest in our association 
and the assistance he has been to us along several lines. 


FOR A STANDARD FORM OF CONTRACT. 


Resolved, That the Manufacturing Perfumers’ Associa- 
tion of the United States, in annual convention assembled, 
unqualifiedly condemns the cancellation of any contract or 
agreement which either party to such contract or agreement 
stands ready to execute, unless such cancellation is made 
with the consent of, and an equal regard for, the rights and 
interests of all parties concerned; and be it further 

Resolved, That the Manufacturing Perfumers’ Associa- 
tion of the United States indorses the adoption of a stand- 
ard form of buying and selling contract; and be it further 

Resolved, That the Manufacturing Perfumers’ Associa- 
tion of the United States indorses the formation of an Arbi- 
tration Committee to which are to be referred all disputes 
regarding contracts or agreements made between its mem- 
bers; and be it further 

Resolved, That the Manufactnuring Perfumers’ Associa- 
tion of the United States recommends that immediately 
after the conclusion of this meeting the president of the 
association appoint a committee, consisting of an equal num- 
ber of active and associate members, to draft a standard 
form of buying and selling contract and to develop a plan 
for the formation and operation of an Arbitration Commit- 
tee. (Adopted.) 


NOMINATIONS AND ELECTION OF OFFICERS. 


When the order of nominations was reached there seemed 
to be a unanimous sentiment in favor of the re-election of 
President Jones and little inclination to change the per- 
sonnel of the roster of officers. First Vice-President Page 
was unable to attend to the duties of his office to his own 
satisfaction and Northam Warren was nominated in his 
place. A vacancy in the board caused by the resignation 
of V. Vivaudou was filled by F. N. Langlois, of the Boston 
Drug Co., and the vacancy made in the board by Mr. 
Warren’s choice for first vice-president was filled by H. 
Henry Bertram, of the A. P. Babcock Co., New York. 
Several other names were suggested, but Chairman McCon- 
nell’s report was adopted unanimously. 

The installation of officers was the occasion for some 
happy exchanges of compliments. 


The auditing committee reported a clean slate and th 
twenty-seventh meeting adjourned. ' 


The Banquet and Other Entertainment 

The twenty-seventh annual banquet of the Manufactur- 
ing Perfumers’ Association was held in the crystal room of 
the Biltmore Hotel in New York on the evening of May 12. 
It is mentioned first because it was the crowning feature of 
a period of luncheons and other entertainments, including a 
night seeing “Sally,” a metropolitan success, at the New 
Amsterdam Theatre. 

The social end of the M. P. A. has been growing 
stronger in the last few years. The annual conventions no 
longer are simply business meetings of trade rivals forced 
to associate for mutual self-protection. The new social 
element has made friends of potential foes and the spirit of 
helping one another dominates. It is a wonderful change 
for the better and the ladies are largely responsible for it. 
And this is how President Jones sang their praises at the 
banquet : 

“T am sure that I speak for every man present, as well 
as for myself, when I say that we feel specially honored 
and delighted to have the ladies with us this evening. Their 
presence really makes this occasion the ‘high spot’ of- our 
convention. 

“However we may try to delude ourselves—and others— 
in regard to the reasons for holding these annual meetings— 
the really important reason is here tonight—the ladies! If 
it were not for the ladies, none of us would be here to- 
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night, none of us would be engaged in the business that we the compliments bestowed upon him by Mr. Jones and 


represent, none of us, if the truth must be told, would be 
doing much of anything, and whatever we might be doing, 
much or little, we wouid not be much interested in it. 

“For woman is the essence, the sum and substance, the 
center and circumference of man’s interest in life—the 
source of all his activities, the sole reason for his existence. 
Her approval is all the reward he asks for a lifetime of 
strenuous endeavor. 

“And what is the reason for all this—what has won for 
you ladies this tribute of man’s effort, his devotion, his very 
life? One quality only do you need to possess—no woman 
ever needed more to win the heart of any man—and that 
quality is charm, the quality with which every woman is 
born, and which, through the efforts of this association, 
every woman may now retain. 

“That, ladies, is the noble work to which the members of 
this association have addressed themselves. You who are 
here tonight and who are the closest to us in our daily 
work, are the best examples of our success. From you 
must go out to the world the gospel of beauty that we men 
preach, but that only you can practice. It is you who 
must educate your sisters to the importance of the appear- 
ance, the charm, the loveliness that you so thoroughly ex- 
emplify—not only the importance of appearance for its own 
sake—but as a contributor to the health, success and happi- 
ness of the race. All happiness comes from being right— 
looking right. It is said that we all finally come to look 
like the persons that we really are. If we are ugly inside, 
it is bound finally to show on our faces. But the process 
can be reversed and that is the great opportunity of our 
profession, backed by our lady friends. If we can only 
manage to cultivate beauty on the outside, it will have its 
effect on our characters, our health and our success. The 
consciousness of good appearance is a tonic and a stimulant 
(and about the only stimulant not covered by the Eigh- 
teenth Amendment). It changes our whole psychology, up- 
lifts us and makes us better citizens. 


“The progress of evolution has reversed for human beings 
the condition that obtains in animal life. Among birds, for 
example, the male is gifted with magnificent plumage, with 
entrancing love-songs and ravishing colors. While the drab 
and undistinguished female sits demurely judging among her 
radiant suitors. 

“But how much more suitable it is that, in ‘the so-called 
human race,’ the sex which is endowed with all the beauti- 
ful qualities of heart and character also is embellished with 
the outer attributes of loveliness and charm. It seems en- 
tirely appropriate that nature in her upward course gave to 
man the difficu/ty and unadorned role of discoverer, inventor, 
explorer, producer, and manager of the earth’s stores and 
bounties; while to woman, nature gave those imperishable 
qualities which tend to preserve, to relate and to distribute 
the treasure which man discovers and heaps up. 

“Such is our demand that the inner and the outer must 
agree, that today there is only a negligible number of 
women in our society who do not beautify and adorn and 
refresh the outer appearance, so that it bears a close rela- 
tion to this eternal hope and freshness within. 

“The other day when a prosperous business woman was 
asked the secret of success, she promptly and smilingly 
replied; ‘Prayer and powder. I could no more sign a 
contract with a shiny nose than I could ask for the bless- 
ings and joy of life without forgiving my neighbor.’ 

“Her point of view was so unusual that she was ques- 
tioned further. ‘But don’t you think cosmetics harmful ?’ 
‘I think it very harmful not to use them,’ she replied. ‘Not 
only do they really preserve and beautify the skin, but 
their effect on feminine psychology, on making a woman 
realize that she looks her best, even better than her best, if 
nature has not gifted her with beauty, is an indispensable 
adjunct to her greatest charm and highest efficiency.’ 

“Now I confess that, being a married man, I have had a 
good deal more experience in listening than I have had in 
talking, so I am going to introduce to you someone who is 
a better talker than I am, having lately talked the British 
into turning their drug business over to an American.” 

So President Jones then presented the toastmaster of the 
evening, Louis K. Liggett, president of the United Drug 
Co., of Boston, who made a gracious acknowledgment of 


expressed his own views regarding perfumery, ladies and 
the banquet in a way that greatly pleased everybody. 

The set toasts were “The Mission of the Republic,” re- 
sponse by the Rev. Dr. S. Parkes Cadman, a prominent 
Congregational minister of Brooklyn, and “Getting the Most 
Out of Life,” by Edmund J. Cattell, city statistician of 
Philadelphia. In their remarks both the grave and gay 
were in evidence, their addresses being thoroughly enjoyed 
by both the ladies and men present. There was music and 
topical songs added to the interest. 

With food, speeches and singers cleared away the com- 

pany turned to dancing and had a most enjoyable soiree, the 
second of the convention period. 
_ It is not possible to enumerate all of the smaller affairs 
in a social way that marked the meeting, but it is safe to 
say that there will be no voluntary absentees at the next 
gathering of the M. P. A. 

The Entertainment Committee was composed as follows: 
A. F. Kammer, chairman; Louis Spencer Levy, secretary; 
ease Warren, A. H. Wirz, Julian W. Lyon, and W. H. 

reen. 


MEMBERS PRESENT 


(This list was compiled from the Registration List kept by the 
Secretary’s Assistant, which all present were requested to sign.) 


HONORARY 


Jos. A. Brohel Hackensack, N. J. 


nome & Co 
. A, Hedden, F. W. Murphy (N. Y. C. 
Atlanta Barbers’ Supply Co eh e 
H. D. Waugh, 
Harriet Hubbard Ayer Co................ New York City 
Edwin Sefton, W. H. Stout, Alfred H. Sefton. ; 
Blasco, Parfumeur Brooklyn, N, Y. 
G. J. Block. is 
ee re New York City 
Wm. A. Bradley. 
Barclay & Co 
R. F. Fischer. 
Ba NN IN 554 9 0:8 dd: s:osee'es 04s see aeie Chicago, III. 
G. Burnham. 


Chicago, IIl. 


Atlanta, Ga. 


New York City 


Califormis: Perfarme Col... ccs cscsscvecas New York City 


_. D. H. McConnell, A. D. Henderson. 
RAIN ait cen gi ink <a ed doce Jersey City, N. J. 
George Neupauer, Thos. Dacre. 
ERIOTE tO TURING 6. oc ooh is Kocweeeasay on New York City 
A. Shoppach 
Denney & Denney 
W. Denney, Jr. 
Elmo, Inc Philadelphia, Pa. 
Miss Margaret Elmo, Miss Ruth Sheppard, 
CE oe i aoccay:s ubputa'sec Re fois New York City 
G. A. Pfeiffer, H. G. Dusenbury. 
F, F. Ingram Co 
F, F. Ingram, Jr. 
The Jennings Co 
Charles W. Jennings. 
Kiefer-Stewart Co 
Bert O'Leary. 
Klinker Mfg. Co 
Leon G, Weil. 
Koken Companies 
Geo. D. Chisholm. 
Larkin Co 
C. F. Booth, John A. Handy. 
Wm. H. Loveland Co 
Wm. H. Loveland. 
R. H. Macy & Co 
Adam Treu, M. M. Kaplan. 
Melba Manufacturing Co 
F. W. Jones, Geo. M. Rowell, 
The Mennen Co 
W. F. Righter. 


Philadelphia, Pa. 


Detroit, Mich. 
Grand Rapids, Mich. 
Indianapolis, Ind. 
Cleveland, Ohio 

St. Louis, Mo. 
Buffalo, N. Y. 
Binghamton, N. Y. 
New York City 
Chicago, Ill. 

New York City 
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REE: SOO SI Gin onan oo oss cc esc cueds St. Louis, Mo. 
>. F. G. Meyer, E. F. Helbig. 

The Mills Bros. C 
Albert Mills. 

Monte Christo Cosmetic Co.............065 New York City 
Albert Edelstein. 

DEGIRERS Ge GGT, BNC 6. civecsccccveces New York City 
Wm. Kropff, Wm. F. Kropff, Daniel J. Mulster. 

T. Noonan & Sons Co Boston, Mass. 
Frank M. Noonan. 

ETM Coie Sus cht ceneukrueadtaceien New York City 
Herbert Turrell, Richard E. La Barre, A. H. Bergmann, 
Miss E. Lawrence Campbell. 

RO Ns 65/4 ca cedevden ee ease den Milwaukee, Wis. 
E. H. Little (N, Y.) 

Louis Philippe, Inc 
Louis Philippe. 

The Pompeian Mfg. Co 
Wm. Handler. ; 

PE IEE TR gos cece dees amecsenaenenn New York City 
C, M. Baker. , " 

Oe PEs o's ci cvecvsecese ccs cveeene New York City 
H. C. Rendler. ; 

The Abner Royce Co Cleveland, Ohio 
Charles Zeller. Es 

Herbert mowatane, Ind... 6... ccccescccccvcins New York City 


W. H. Roystone. F 
Schandein & Lind Co Philadelphia, Pa. 
Hoboken, N. J. 


Cincinnati, Ohio 


Monroe P. Lind. 
Lightfoot Schultz Co 
W., L. Schultz. 

C. H. Selick, Inc 
George Selick. 
A. M. Spiehler, Inc 
A, M. Spiehler. 
Marietta Stanley Co Grand Rapids, Mich. 
Otto Husted, Miss Nora M. Husted, Miss Elizabeth J. 
Husted. : ; 
Frederick Stearns & Co Detroit, Mich. 
Frederick Christ. 2 Pel 
oe EG LS OM EET TTT eee Newark, N. Y. 
Paul D. Newton, L. K. Stuart, F. K. Winegard. : 
Talcum Puff Co Brooklyn, N. Y 
R. N. Lockwood. 
Tokalon, Inc 
Geo. F. Merrell. 
United Drug Co 
F. N. Langlois. ; : is 
AT WA Wi ss vc cilce ve bee cgedoes veges New York City 
V. Vivaudou. 
Novtitents Warnes Corp. «oo occccocsesccncee New York City 
Northam Warren, T. Sherwood Boyd. q 
Wildroot Co., Inc Buffalo, N. Y. 
H. R. Shehan. 
J. B. Williams Co 
E. B. Hurlburt. 


New York City 
Rochester, N. Y. 


New York City 


Boston, Mass. 


ASSOCIATE 


Addison Litho. Co Rochester, N. Y. 
Wm. H. Green (N, Y. C.) 

eta CM thine s ewe kent kee carne New York City 
Edmund Hoffmann, Edward Fischer. 

Belgian Trading Co., Inc 
A. Alexandre, L, P. Lamoreux, Leon A. Danco. 

The Bellaire Bottle Co Bellaire, Ohio 
E. C. Van Slyke (N. Y. C.) 

Bornn Distilling Co 
Frank Bornn. 

CO i Bs RE no inn ce cc castoecene os New York City 
O. A. Brown. 

Wm, Buedingen & Son... 6c ccccecewcseds New York City 
Karl Voss 

F. N. Burt Co., Ltd Buffalo, N.Y. 
Miss M. R. Cass, Chas. M. Boscowitz, H. C. Coppins. 

Carr-Lowrey Glass Co Baltimore, Md. 
A. F. Kammer, A. C. Burgund, Wm. Orem. 

New York City 

F. W. Heine. 


Compagnie Parento 
Addington Doolittle. 

Dodge & Olcott Co...................+....New York City 
C, Beilstein, J. F. Pound. 

a ee er New York City 
Joseph Oestal. 

The Essential Oil Specialties Co., Inc 
Gustave Mahlck. 

Gis I radkd cava dukes dandhoeseakhent New York City 

Theo. W, Foster & Bro. Co Providence, R. I. 
Ralph W. Wilson (N. Y. C.) 

I EI od vccncs sacecetads casa New York City 
Charles D. Edwards. 

ee err New York City 
Julius Koehler, Arthur D. Armstrong, J. H. McNamara. 

Hazel Atlas Glass Co Wheeling, W. Va. 
Geo, M. Van Kirk. 

PUG ee ho acd ssw coins eed eet New York City 
P. Schulze Berge, Jr., D. A. Bennett, H. W. Ferguson. 

Fh, Sy, SU vaccccecssnecdccscscadeee nace York City 

Se SEs i 5 a ict han davdatwavecais ee Alton, Ill. 
J. W. Colbert, Page McGirr (N. Y. C.) 

Imperial Metal Mfg. Co Long Island City, N. Y. 
Carl Bomeisler, Oscar Sondhelm. ‘ 

Flushing, N. Y. 


Chicago, IIl. 


Philadelphia, Pa. 


The C. E. Ising Corp 
C. E. Ising, Geo, H. Zirkel, M. Brownell 

Richard M. Krause........................New York City 
E. H. Debes, R. E. Chumasero, A. J. Anderson (Chi- 
cago, Ill.) 

E. M. Laming Co., Ime. ...........cccsecees New York City 
E. M. Laning, Harold R. Bronk, Robert C. Pursell. 
The Lorscheider-Schang Co., Inc Rochester, N. Y. 

E. N. Lorscheider. 

GO, RAT Clic n o ccwsceccdececcceced New York City 
George Lueders, E. V. Killeen, H. W. Heister, James 
McKnight. 

Julian, W. Lyon & Co 
Julian W. Lyon, R. W. Smith, 

Magnus, Mabee & Reynard, Inc 
Joseph B. Magnus, F. B. Adae. 

Manhattan Can Co 
C. S. Humphrey, Jack Selig, 

Metal Package Corp. of N. Y New York City 
A. E. Bruns, Charles C. Roberts, E. M, Kaylor, Chas. 
A. Rindell (Chicago, II.) 

Millville Bottle Works.............cccccceee Millville, N. J. 
Geo. N. Hanna (N. Y. C.) 

Morana, Inc New York City 
W. A. Walsh, W. E. Burns, C. Schaetzer, F. W. 
Stechman, Jr., Edward Stange, H. J. Kohl, W. H. 
Rowse, Walter Mueller. 

PORN: WUE es cen ccccceucvexveeel Bloomfield, N. J. 
G. H. Neidlinger. 

Perfumers & Jewelers Box Co............ New York City 
Ernest Sondhelm. 

Piaits @ OY, TGs. ong vc cscseccctcccs.csltGW 5 GR ae 
Harry E. Pfaltz, George Uhe. 

WRG UE OI, oo kb koc cess Gccencdepeces New York City 
P. R. Dreyer. 

RN Gs eh ic oi 06 6 co 00s 0g Von wea Lawrenceburg, Ind. 
E. A. O’Shaughnessy, 

FAG SI gaa iccn nun ne n4 a ek Kenia’ New York City 
Julius Schmid, Jr., C. A. Kroenig, Howard R. Medici. 

George Schmitt & Co., Brooklyn, N. Y. 
William H. Gunther, W. T. Campbell. 

Swindell Bros Baltimore, Md. 
W. E. Swindell, H, O. Brawner, Wm. C. Young. 
Synfleur Scientific Lab’ys, Inc Monticello, N. Y. 

Luis de Hoyos, F. M. Parker. 

Tin, Decorating Co Baltimore, Md. 
Wm. H. Green, Jules E. Smucker. 

Trece Laboratories, Inc New York City 
Samuel B, Kaiden, Mrs. H. Hirschbein, J. Lampel, V. 
E. Meadows (Chicago, Ill.) 

R. Tyson White’s Sons 
P. H. White. y 

Ungerer & Co New York City 
W. G. Ungerer, F. H. Ungerer, Paul Hayden, Chas. 
Fishbeck, Edward Trippe. 


New York City 
New York City 
Brooklyn, N. Y. 


Brooklyn, N. Y. 
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U. S. Industrial Alcohol Co............... New York City 
F, M. Harrison. 

Was, Ts WER FOTOABON, 0s c'0'v500 oe verrececes New York City 
A. L. van Ameringen. 

ee Pe. BE GN i cviccnssccceseccccss RW, Ret City 
S. Isermann, M. Isermann. 

Waterbury Paper Box Co................ New York City 
Fred L. Butz 

it i a Ae SNL, 6 sc chainese.do cae pees New York City 
Paul Harrison, Wm, Webb Davis, A. F. Wortman. 

NE BR ASD. we 0S 5A GRID pena eaee New York City 
N. C. Heuer, M. S. Osborn, Wm. Foster Rowe. 

gS OE & ee Hoboken, N, J. 
S. M. Rumbough, E, S. Lucas. 

Whittaker, Clark & Daniels, Inc............ New York City 
Samuel H. Clark. 
EN DO os. esa ehcuebaeecneeeunsee Chester, Pa. 
A, Herman Wirz, S. H. Corkran, J. C. Blakiston. 
VISITORS 
Alderman-Fairchild Co.............0c00 Rochester, N. Y. 
H,. A. Alderman. 

NE EMR os 2 onde vc yee e ds us sells New York City 
Paul Bendix. 

Ferdinand Buedingen Co................. Rochester, N. Y. 
W. John Buedingen. 

Glass Container Ass’n. of America........ New York City 
George P. Nelson. 

I BE ORs os since vn ev ound sdeaee New York City 
Frank E. Crawford. 





The institution of a course of systematic instruction on 
the various aspects of that part of human endeavor usually 
classed under the heading “Perfumes and Cosmetics” can 
no longer be spoken about as a proposition. It is a thing 
done, a “fait accompli.” During the two last sessions of 
the School of Pharmacy of Columbia University such in- 
struction has been offered as a part of its extensive teach- 
ing. Nor can there be any question as to any demand for 
such instruction. Figures which I can cite will prove to 
you that there is a wide-spread interest in these matters 
and an earnest desire on the part of many persons within 
the business or affiliated with it to learn and know all there 
is to know. And what is more, they have shown them- 
selves willing to undertake the hardship and to undergo 
the strain of coming to school at night, after a day’s hard 
work, some of them coming from nearby Connecticut and 
New Jersey towns. It would be folly on my part, however, 
to endeavor to build up and to extend such course of in- 
struction without the counsel and advice of those actively 
engaged in the manufacture of cosmetics and perfumes. 
Indeed, it is my firm belief that the very objects for which 
such instruction is desigued can only be attained if they 
have the support and good will of the trade. 

I consider it, therefore, a privilege to be permitted to 
come before you, to speak to you about the course as now 
given and to ask for your support, assistance and advice. 
The speaker has been in charge of the pharmaceutical lab- 
oratories, both manufacturing and dispensing, for over ten 
years and during that period many requests for informa- 
tion regarding the manufacture of cosmetics and perfumes 
were placed before him. The thought, naturally, occurred 
to him to arrange for systematic instruction along such 
lines. The course was announced for the session 1919- 
1920 for the first time, no notice being given except such as 





*Address delivered at the twenty-seventh annual meeting of 
the Manufacturing Perfumers’ Association of the United States. 
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was printed in the regular prospectus of the college. Twelve 
persons registered and took the course. In the 
Autumn of 1920, the speaker decided to mail short circulars 
descriptive of the course to manufacturers of cosmetics and 
perfumes. The result of this action was most gratifying. 


entire 


One of the first responses came from Mr. L. S. Levy, 
publisher of THe AMERICAN PERFUMER AND ESSENTIAL OIL 
Review, who evinced a deep interest in the matter. The 
assistance and advice given by this gentleman have been 
invaluable and full tredit must be given to him for it. He 
opened the pages of his publication to me and an an- 
nouncement of the couse was printed therein. This re- 
sulted in an immediate increase in the registration until 
the number of persons enrolled amounted to nearly forty. 
In addition, the short announcement printed in THE AMER- 
ICAN PEeRFUMER resulted in a large number of inquiries 
about the instruction. Letters came to me from all the 
States of the Union, from as far off as California, Texas 
and Nevada. A little later, inquiries came from Hawaii, 
the Philippines, India and England. Many writers were 
anxious for instruction by mail, requests which for the 
time being could not be granted. I have since received 
offers of assistance from other journals. 


There could no longer be any doubt whatever that there 
existed and still exists a general desire for instruction in 
the manufacture of cosmetics. Of the forty persons en- 
rolled for the course twenty-six were actively connected 
with the business in some capacity or other, some as chem- 
ists, others as salesmen, again others as proprietors of man- 
ufacturing establishments. Two Japanese and three Chi- 
nese were among the students. There were three ladies. 

The course ended on April 26, 1921, and there were still 
in attendance twenty-six students. This is a very good 
record. If we remember that the instruction is given at 
night when the human system seeks relaxation from the 
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day’s hard work, we can readily understand that there will 
be in a given number of persons some who can not stand 
the strain of a three-hour study period in addition to their 
daily task. 

Again, others were prevented from continuing their study 
by personal reasons, such as illness, being compelled to 
leave the city for protracted periods, change in employ- 
ment, etc. There were a few who felt that the instruction 
offered was too elementary, and there were a few who 
found the instruction too advanced. But about seventy 
per cent of the class stayed to the end, and that is a good 
record from the teaching point of view. There have come 
to me from the membership of the class a number of re- 
quests for additional instruction, showing that a certain 
interest has been aroused. 

The course as now given affords a thorough review of 
the various types of cosmetics and perfumes of today, al- 
though the time is too limited to go into any great detail. 
Approximately ninety hours are given, one-half of which 
are devoted to lectures and one-half to laboratory work. 
The importance of practical training is steadily becoming 
more thoroughly appreciated, and the time devoted to it in 
our present day colleges is being constantly increased. As 
to the lecture material this can be roughly subdivided into 
two classes; namely, that referring to general manutactur- 
ing methods and that referring to the properties of com- 
ponents and methods of manufacture of specific prepara- 
tions. 

While only the second class of lecture instruction had 
originally been planned, it was found necessary very early 
in the term to add material of a more general and ele- 
mentary nature, such as the consideration of the various 
systems of weights and measures, specific gravity, Baume 
hydrometer, Westphahl balance, methods of heat. valua- 
tions, distillation, sublimation and solution methods; de- 
cantation, percolation and filtration methods; precipitation, 
granulation and crystallization methods, and, finally, the 
various means of the extraction of plant principles. As to 
the lectures on specific preparations; they comprise a 
certain amount of instruction which may properly be 
termed hygienic. 

In connection with the consideration of preparations for 
the skin, a lecture upon the anatomy and physiology of the 
skin is given, similarly a lecture upon the anatomy of the 
hair is delivered in connection with the consideration of 
hair preparations, and the nail, the wart, the corn, etc., are 
treated in a like manner. 

Approximately 20 per cent of the entire time is devoted 
to the consideration of perfumes, 15 per cent to that of 
hair preparations, 15 per cent to that of hygiene, 10 per 
cent to that of the various creams. The remainder of the 
time is divided and consumed in the consideration of mouth 
preparations, face and talcum powders, depilatories, face 
paints, etc. The therapeutic properties of the various sub- 
stances used to manufacture such preparations are discussed 
from a strictly scientific point of view, type formule are 
given and their manufacture is considered. 

In teaching, as well as in other lines of human endeavor, 
experience is of utmost importance. A good teacher is 
the best student of his students, he learns as much from 
them as they learn from him. Having had some experi- 
ence in the teaching of manufacturing methods, it seems 
to me that the instruction could and should be augmented 
and made of invaluable service by the exhibition of crude 
materials, or of components used in cosmetics and per- 
fumes. Such substances should be shown at the time 


when they are under consideration in the lectures. The 
institution of an exhibition room, or musuem, where every 
substances or compound used commercially could be in- 
spected would be of considerable value not only to the 
student but also to the buyer and the manufacturer. 

The instruction in general manufacturing methods might 
be augmented by pictures of apparatus used, either in form 
of stereopticon slides or motion pictures. Lectures on 
specific subjects by experts engaged in the various branches 
of the industry might be delivered from time to time. Sub- 
jects, such as the psychology of advertising, containers, 
glassware, caps and capping devices might be treated in 
this manner, 

The very important subject of perfumery might be taught 
in a manner more extensive than is possible in the present 
course. The time now allowed is just about sufficient to 
scratch the surface of this important work. A study of 
the sources, properties, both physical and chemical, of the 
many simples and compounds used would be of greatest 
possible service to any one connected with the perfume 
industry, be he proprietor or employe. 

I have a vision, gentlemen, of the establishment of an 
“American Institute of Perfumery”, a well-endowed estab- 
lishment where instruction is offered, samples of materials 
are exhibited for inspection, where permanent and tem- 
porary show-rooms are available, where research on specific 
problems can be worked out! 


It seems hardly necessary to dwell at length upon the 
specific benefits which will unquestionably accrue from. a 
systematic study of the subject of perfumery and cosmetics. 

In the years of competition which are before us, a thor- 
ough knowledge of our business, a wide range of informa- 
tion, will be a condition for success. Knowledge is power! 
Your employe in the factory, your salesman in the field 
should be equipped with all the general as well as specific 
information required to give you intelligent and satisfac- 
tory service. An extension in the volume of the business 
of cosmetics would result in an increased use of perfumes. 

In conclusion, gentlemen, let me say that your kind as- 
sistance and advice are solicited most earnestly. In a 
technical course co-operation between the industry and 
school are an indispensable requirement. Only when these 
two agencies work hand in hand can the most desired re- 
sults be realized. There are many ways in which you can 
assist in directing the instruction work into proper channels. 
You will find me ready at any time to confer with you. 

It has been a privilege, indeed, to be permitted to lay this 
matter before you on this occasion and I thank you for 
your kindness and your patience. If your courteous at- 
tention might be construed in any manner as a sign of 
your good will and your desire to look into the matter of 
instruction on the. subjects of perfumes and cosmetics,— 
then, indeed, should I feel highly gratified. 


A Most Informative Publication. 


(From Wm. G. Sonneman, United Drug Co., Boston, Mass.) 

You will find enclosed check for $2 to cover my 1921 
subscription. THE AMERICAN PERFUMER is indeed the most 
informative publication of its kind, and I get satisfactory 
results from it. 


Two Prices Equal One Dilemma. 


To have two prices for one kind of goods is to charge 
one customer more than they are worth or one less than 
they are worth, and perhaps both ways. Hard to explain! 





THE PSYCHOLOGY OF TRADEMARKS* 


By HOWARD S. NEIMAN, Contributing Editor on Patents and Trade-Marks to 
The American Perfumer and Essential Oil Review, New York City 


The actual value of a trademark is predicated upon its 
commercial success. It has no value other than that at the 
disposal of the purchaser. Its attractiveness to the manu- 
It must appeal to the purchasing 
public, and this appeal must be voluntary upon its part, and 
not forced upon it simply by enormous advertising propa- 
ganda. The mental operations of the purchaser must be 


considered. 


facturer is of no avail. 


Psychology enters largely into the success, or failure, of 
a trademark, because it is an idea, not a material, and only 
represents the latter. Because it is a suggestion, it must 
be suggestive, made so by the trademark itself, or forced 
into it by excessive advertising. There can be no question 
that the former is more preferable. 

The average manufacturer pays little, or no, attention to 
the psychology of his customers. Frequently he does not 
know what psychology means and does not care. He is 
careful in choosing his human salesman but careless in 
choosing his silent salesman—his trademark. He overiooks 
the fact that he is not selling to himself but to some one 
he does not know and probably never will know. 


He forgets that the sight, or sound, of his trademark may 
make, or lose, a customer. 

A trademark must appeal to the prospective customer and 
must appeal to his particular and peculiar mental make-up. 

The customer will never know what the manufacturer 
thinks of the trademark, but the sales book will tell the 
manufacturer what the public thinks of it. 

It is essential, therefore, that a trademark has the proper 
psychological effect upon the public. 

I have attempted to briefly outline a few of the peculiar 
psychological attributes that should be possessed by a trade- 
mark for toilet preparations, assuming that by far the 
greater proportion of your customers are women. 

A dollar bill is a worthless piece of paper until you spend 
it—a trademark is a worthless word, or emblem, until the 
public uses it. 

In both cases, the owner must put his property into circu- 
lation in order to derive any benefit from it. 

The man who gives away his dollar bill, or the product 
covered by his traflemark, receives nothing in return, save 
the satisfaction of having done a benevolent act, and the 
criticism of his competitors. 

The other man does not want your dollar bill because it 
is a piece of paper but because he can use it for his own 
benefit and happiness. 

The public does not want your trademark because it is a 
particular word, or emblem, but because the product cov- 
ered by it will afford it benefit and happiness. 

It is easy to place your dollar bill into circulation; habit, 
taxes and the landlord have made it desirable and you need 
not advertise its particular beauty of design, nor the value 
of that which it represents. Every man and woman in the 
United States recognizes it, knows its value, covets it and 
will try to take it from you. You need not worry about 
making your dollar bill popular. 


*Read at the twenty-seventh annual convention of the Manu- 
facturing Perfumers’ Association of the United States. 


The popularity of a trademark, however, is an entirely 
different proposition, 

You have created something which has absolutely no in- 
trinsic value in the minds of the public. 
it and have no particular interest in it. 


They do not know 
It is simply another 
flcwer, or weed, in the tremendous acreage planted with 
tuilet preparations. 

It is safe to assume that the public is weary of the con- 
tinuous introduction of new perfumes and face powders. 

They see them in the stores and read of them in the ad- 
vertising columns of every publication. 

The most important thing to remember, in considering 
the psychology of a trademark in your particular industry, 
is that you canont illustrate the products you sell. They 
are not susceptible to illustration and a description of the 
illusive odor, itself, devolves into a collection of eupnonious 
adjectives and literary pyrotechnics which have been in use 
since the River Nile permeated the atmosphere of Egypt 
with its first odoriferous effluvia of decayed matter. 


The feminine reader glances quickly at the beautiful 
flowers and fairies which are supposed to represent the de- 
lighted qualities of the toilet preparations and then hurriedly 
turns to the half-clothed ladies which disclose the artistic 
and attractive advantages to be gained by wearing some 
particular corset or petticoat. 


Here is the evidence of feminine psychology. 

The woman may be as much interested in the adoption of 
proper perfumes and creams as she is in corsets or petti- 
coats, but she can see the wearing apparel and its results 
and, it is this visual possibility that attracts her attention 

Another psychological attribute of woman is her artistic- 
ness. She loves the artistic and beautiful in everything— 
except man, and this exception makes marriage possible. 
She admires daintiness. She likes the diminutive because 
it is suggestive of daintiness. This is the underlying reason 
for her love for children and the young animals. To her 
everything is small or little. Words such as “dainty,” 
“sweet little,’ “cute,” are ever on her lips. Who has not 
heard a wife refer to her two-hundred pound, red-faced, 
bald-headed husband as her “cute little hubby boy’’? 


Women are naturally musical. The dance appeals to them 
on account of its rhythmic motions. The fake lecturer upon 
astrology or oriental religious “isms” attracts them because 
of the musical poetry of his words. The sighing of the 
wind through the trees and the sound of the waves upon 
the shore excite their emotions. A well-modulated voice has 
won many a fair maiden. 

Women justly pride themselves upon their possession of 
that non-argumentive mental faculty known as intuition. 
They reach conclusions without the necessity of operative 
reasoning. A premise instantly suggests the conclusion. To 
acknowledge this faculty is to flatter them, and, to flatter 
is to win. This is one reason why motion pictures appeal 
to women. Without the use of words, the pictures supply 
the plot and they delight in mentally constructing the con- 
versation and completing the play. They are unconsciously 
pleased that the scenario writer has placed so much trust 
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and confidence in their ability to read his thoughts. The 
young man with the mysterious demeanor and the undis- 
closed past is always the winner. 

Women, as a rule, have extraordinary memories. They 
remember names, faces and events much more readily than 
men. Their retention of mental impressions ist remarkable. 
They always remember a favor and never forget an insult. 
Explanations are of little avail and reasons are exasperating, 
An opinion once formed becomes a Gibraltar in their lives. 
Stubbornness, founded upon the idea of a just and positive 
conclusion, makes it impossible to move it. Man is a pigmy 
against the giant of a woman’s opinion. This situation is 
probably the origin of that pessimistic slang expression: 
“Oh, what’s the use!” 

Women are impulsive, and hence, swayed by first impres- 
sions. This is the result of intuition and memory. They 
form an opinion instantly and cling to it. They are sus- 
ceptible to the first introduction, or observance. Their 
minds form indelible impressions and an attempt to erase 
them results in failure and the rapid retreat of him by whom 
the attempt was made. The feminine mind is generally in- 
capable of retaining two opposing ideas of the same thing; 
to her there is no such thing as “before and after” pictures. 
Many a man has lost out because he, unfortunately, made 
a faux-pas at the time he first met her. 

{ have now mentioned some of the more important psycho- 
logical attributes of your purchasing public; her artistic 
nature, her love for the diminutive and dainty, her fondness 
for music and rhythm, her intuition, her retentive memory, 
her impulsiveness and her susceptibility to first impressions, 
and these attributes must be met and satisfied, if you would 
have a hundred per cent commercial trademark. 

At first sight, this seems to be a difficult undertaking, but 
a careful study of the problem will show that it can be 
readily solved by a little common sense consideration. 

It is qiute impossible to imagine a grease-begrimed 
mechanic asking for “Broken Blossoms” monkey wrenches, 
or a weather-beaten o!d salt inquiring for “Dear Kiss” ship 
anchors. 

It is equally impossible to believe that you could persuade 
some fair lady to purchase “Ike and Mike” face cream, or 
that she would readily inquire for some “Bull Durham” 
perfume. 

Your very business opens the way for accomplishing your 
desired resuits. Your products are of themselves dainty, 
delicate and artistic. They excite the esthetic emotions and 
appeal to those who love the beautiful. They carry with 
them the music and rhythm of nature. 


The laws of the United States will not allow the regis- 


tration, or zole use, of descriptive terms, but you are not 
limited to these for designations suggestive of your products. 

The emotions of love, affection, music, beauty, daintiness, 
tenderness, artisticness, can be expressed in terms that sug- 
gest your products and that will appeal to the feminine in- 
stincts. 

You are not circumscribed by the flowers and their per- 
fumes. Woman has !ong since read into these those emo- 
tions of the mind and heart that mean so much to her. 
She has woven fairy tales around the flowers until they 
have become realities to her. To “Say it with flowers” is 
to say most effectively those things at which human speech 
hesitates because of the knowledge of its inability of proper 
expression. 

The names of flowers, and words suggestive of them, are 
commonplace, but woman never tires of those terms which 


suggest daintiness of appearance and the deeper feelings of 
the heart, and a suggestiveness of these attributes makes the 
name more attractive because it is poetical in the broader 
sense and appeals to the woman’s instinctiveness. 

The trademark should be new and novel; it should present 
a thought in an unexpected and attractive form. Women 
know their Byron and their Laura Jean Libby and long for 
some new expressions for their sentimental attributes and 
their artistic natures, 

I appreciate that the invention of a trademark having the 
necessary psychological properties requires considerable time 
and thought. You have expended much time and thought 
and have invested money in your business, the existence of 
which depends entirely upon your ability to persuade the 
public to purchase your products. Is it not necessary, there- 
fore, for you to give your best attention to that portion oi 
your business which is the connecting link between you and 
your customers—that is your trademark? 

Practically any trademark can be made a commercial suc- 
cess by sufficient advertising, but it requires a great deal 
more advertising to compel the public to adopt a name they 
do not like than it dces a trademark which they readily 
adopt because of its intrinsic attractiveness, and it must be 
remembered also that a woman will imagine a great many 
good quilities in a product covered by a name that attracts 
her, whereas she will overlook many good qualities actually 
possessed by a product under a name she dislikes. 

A trademark in your business can have its full commer- 
cial value only when it appeals psychologically to women 
and this can be accomplished when you carefully and com- 
pletely meet those requirements of the feminine mind and 
heart. 

The origination of a proper trademark for a toilet prep- 
aration is primarily an undertaking for a woman. The 
more delicate sensibilities of man have become blunted by 
the wear of commercial business. We approach the subject 
from either the standpoint of a man, or of the assumed posi- 
tion of a woman, and in neither case, is the result satis- 
factory, for it will never have that peculiar delicate touch 
of a woman—and the purchaser will unconsciously recog- 
nize the subterfuge. 

{ believe that if you manufacturers would accept the sug- 
gestions of women relative to new trademarks—and prefer- 
ably women not actually occupied in your business—you 
would be able to adopt names which would have that appeal 
upon which their success depends. 

Naturally, the length of this paper will not allow of any 
detailed discussion, or even mention, of many of the particu- 
lar attributes of your purchasing public, and I can hope only 
that I may have said something which has indicated to you 
the importance of the psychology of trademarks and which 
will lead you to a consideration of this mental value of one 
of your most important assets. 


Finds Value Far More Than Price. 
(From A. Campbell, chemist, Sanitol Chemical Laby. Co., 
St. Louis, Mo.) 
You will please find enclosed my check for $2, which 
doesn’t begin to pay for valuable information received from 
your publication. I wish you every success. 


After the Storm Was Over. 
“Who is the lady with the jewels?” 
“My wife.” 
“What a beautiful sunburst!” 
“It followed a fearful storm.”—Anon. 





COURT DECISION ON TRADE-MARK CANCELLATIONS 


Court of Appeals of the District of Columbia 


SKENE v. THE MARINELLO ComPANY. 
Decided February 7, 1921. 
1, TrapE-MarKs—CANCELLATION—DAMAGE. 


Under section 13 of the Trade-Mark Act of 1905, pro- 
viding for the cancellation of a mark upon application 
by any person who “shall deem himself injured by the 
registration,” the person seeking cancellation must state 
facts from which, if true, the court may reasonably infer 
that he might be damaged unless the mark is canceled. 


SAME—SAME—SUFFICIENCY OF ALLEGATIONS AND PROOF 

oF DAMAGE, 

Where a petition for the cancellation of the word 
“Marinello” alleges that petitioner used the word in her 
business for many years, but does not state how it was 
used—whether as a trade-mark or trade-name upon goods 
of the same descriptive properties or as the name of a 
system or otherwise—and the only proof of damage is 
found in a copy of a bill filed against petitioner by the 
registrant in a State court, wherein it is alleged that 
petitioner was using the word as a trade-name for her 
shop, held insufficient to show damage. The application 
for cancellation having been filed a year and a half after 
the filing of the bill, proof that petitoner was then using 
the mark is not proof that she used it when the applica- 
tion for cancellation was filed. 


Mr. F. M. Phelps for Skene. 


Messrs, A. A, Smith, J. H. Milans, and C. T. 
for The Marinello Co. 


Milans 


Smytn, C; J.: 

The Marinello Company has registered in the Patent 
Office as a trade-mark on certain toilet preparations the 
word “Marinello.” The appellant, called herein the peti- 


tioner, seeks to have it cancelled on the ground that she 


deems herself damaged The Patent Office denied 
her prayer. 

Petitioner has filed an elaborate brief in which many 
points are raised and argued. We think, however, that 
the proceeding turns on the answer to a simple question. 
Has petitioner shown any such interest in the word as 
would entitle her to attack the registration? The statute 
provides that whenever any person shall deem himself 
injured by the registration of a trade-mark, he may apply 
to the Commissioner of Patents to cancel the registration. 


thereby. 


(Sec. 13, 33 Stat., 728.) We have construed this to 
mean that he who seeks cancellation must state facts from 
which, if true, the court may reasonabily infer that he 
might be damaged unless the mark is cancelled. (Me- 
Ilhenny’s Son vy. New Iberia, etc., Pepper Co., 30 App. 
D. C., 337, 339; Underwood Typewriter Co. v. A: B, Dick 
Co., 36 App. D. C., 175, 178; Standard Brewing Co. v. 
Interboro Brewing Co., 44 App. D. C., 193.) The only 
allegation with respect to damages made by petitioner is 
to the effect that she used the word in connection with 
her business for many years, and deems herself injured 
by the registration. she used it, whether as a 
trade-mark or as a trade-name, upon goods of the same 
descriptive properties, or as the name of a system, or 
otherwise, she does not say. Her only proof of use is 
found in a copy of a bill of complaint filed against her 
by the registrant in an Illinois court, and introduced by 
her in this proceeding, wherein it is alleged that she uses 
the word “Marinello” as a trade-name for her shop. This, 
she argues, is an admission of use by her. That may be 
conceded, but to what time does the admission relate? 
Clearly to the time when the bill was filed, and that was 
in the early part of 1917, while her petition for cancellation 
was not lodged in the Patent Office until July, 1918, 
about a year and a half thereafter. Proof that she was 
using the name in 1917 is not satisfactory proof that she 
was doing so a year and a half later. We are aware of 
the presumption that where a fact is shown to exist, it 
usually will be regarded as continuing in the absence of any 
proof to the contrary, but that is too flimsy a thing upon 
which to rest an application for cancellation. If petitioner 
was using the mark in connection with her business, it 
was very easy for her to have offered convincing proof 
of it. If she was not using it at the time she filed her 
application for cancellation, but had abandoned its use, 
she would not be in a position to urge that she was being 
damaged by the registrant’s use of it. 


How 


We think petitioner has utterly failed in her proof of 
use, and therefore the decision of the Commissioner of 
Patents is affirmed, 

Affirmed. 


LATEST REPORT ON GRASSE FLORAL PRODUCTS 


(From Our Own Correspondent.) 

ORANGE Trees—Now that the trees are again in leafage, 
it is possible to obtain a very correct idea with regard to 
the considerable damage that was done to the orange trees 
by the freeze of last December. Although it had been sup- 
posed that only the branches of the trees had been injured, 
and that for this reason only the next crop would be af- 
fected, it is now very clearly apparent that one-fourth of 
the trees have been lost irreclaimably. For some years to 
come the crops gathered will be appreciably smaller than 
those of preceding years, in view of the fact that it takes 
at least five or six years to obtain a normal output of 
flowers from a new grove. 

There has not been any rise in the market price for the 
products derived from the orange flowers and leaves since 
I made my last report, but this stabilization of prices is 
due to the present poor business being done in the articles. 
Just as soon as the old stocks (which are becoming de- 


pleted from day to day) shall have been exhausted, a rise 
in prices is to be expected, principally with regard to the 
products obtained by the volatile solvent process. 

As the present time high prices prevent perfumers from 
using the orange products, and for certain preparations, 
the chemical products or synthetic perfumes are utilized by 
preference ; but as it happens the manufacturer of chemical 
products have more important outlets, and the natural prod- 
ucts are indispensable to them in improving their synthetic 
compounds, the natural orange products are always in de- 
mand in the chemical industry,.which has become the prin- 
cipal customer of the Grasse concerns. 

Roses—The harvest which will begin within a month is 
said to be almost a normal one, judging from the plants 
themselves, which are very healthy. Nevertheless, the great 
drought which has prevailed for the last several months 
might, if it should continue, weaken the plants and diminish 
the production of flowers. 
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The flower growers still have exaggerated pretensions 
this year notwithstanding the commercial crisis, but by 
reason of rather important stocks still on hand from the 
last harvest, and on account of the present slight demand 
for the articles there is every reason to suppose that the 
price of 8 francs per kilogram for the flowers which pre- 
vailed last year will not again be reached, in spite of the 
efforts of the new ‘Co-operatives de Producteurs (Co-opera- 
tive Growers) which were founded a year ago with a view 
to maintaining the relatively high market rates. These co- 
operative growers have had works constructed in the en- 
virons of Grasse which are intended, if this be found neces- 
sary or desirable, to handle the flowers if the Grasse in- 
dustrial concerns refuse to do business at the prices fixed 
by the growers. 


JASMINE—It is not yet possible to form an exact idea 
with regard to the next crop. The stalks of the jasmine 
are still in the earth (in the heaped-up ground) and the 
new leafage will not appear for two months to come. 


The price of 25 francs per kilogram for flowers which 
had to be paid last year will certainly not be reached this 
year, inasmuch as there are rather important stocks remain- 
ing over from the last harvest. An appreciable decline is 
not to be looked for, however, as the jasmine products are 
always in good demand by the perfumery industry, which 
cannot replace them with chemical products. Then, on the 
other hand, the expense of cultivating and gathering the 
flowers is still high. 


The market rates for the jasmine products have weak- 


ened slightly by reason of the fact that certain concerns. 


are obliged to realize on their old stocks. 


TuBerose—As in the case of jasmine, it is not yet pos- 
sible to make an estimate concerning the coming crop. The 
bulbs will be planted during the course of this month and 
the result will not be known until along about next July. 
The tuberose products are always in very great demand 
and the old stocks on hand are of small importance. 


PARMA AND VICTORIA V10LETS—The harvest of these two 
varieties is now over. The Parma violets were very scarce 
because their cultivation was abandoned during the war. 
Growers are beginning to plant them again in the environs 
of Grasse, and the prices of the flowers will become normal 
again within a few years. 


As regards the Victoria violets, the exportation of the 
flowers for bouquets has used up almost the entire output. 
The growers found it to their interest to sell these violets 
to the florists of the Cote d’Azur and to those in the 
northern part of France, rather than to the Grasse per- 
fumery industry. The stocks of products from the violet 
are very much reduced. 


Jongui. anp HyacintH—The crop of jonquil was almost 
a normal one, as well as that of the hyacinth, but as in 
the case of Victoria violets, the florists paid very high 
prices for them, so that a large part of the crop has been 
diverted from the perfumery industry. 


Cassta—One-half of the trees are entirely ruined. The 
freeze of last December caused considerable injury to the 
cultivation of this article, which will assuredly be aban- 
doned, as it affords very little profit to the grower. 


CarNATION—The few flowers which were able to with- 
stand the last freeze brought very high prices, ranging 
from .45 and .50 centimes per flower. The perfumery in- 
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dustry could not pay these prices, so the entire crop went 
to the florists along the coast (Nice, Menton, Monte Carlo, 
Cannes, etc.). 


Oi or LavENDER AND SpiKeE.—As the most important 
consumers of these two products refused to pay the very 
high prices demanded of them after the last distillation, a 
very slack demand and poor sales set in, which still con- 
tinue. 


Although all of the lavender distillers have sufficient 
capital to carry them along until the next harvest, some 
of the most conciliating ones make offers at very low prices, 
some of them (in order to get rid of their stock) even 
offering the article below the net cost with a view to realiz- 
ing some capital which they prefer to employ in handling 
grains or fruit which they find more important for them 
than dealing in oil of lavender and spike. 


A syndicate of producers of oil of lavender which was 
formed several months ago organized a fair at Dignes 
where samples were displayed. There were some pur- 
chasers from Paris and Grasse there, but no transaction 
was effected by reason of the very high price established, 
which was on the basis of 5 francs per degree of linalyle 
acetate—i. e., 200 francs for the oil having acetate content 
of 40. 

RosEMARY AND THYME (FRENCH)—There is very little 
demand for these, but as the stocks are of small importance, 
the old prices are still maintained, notwithstanding the fall- 
ing-off in the prices of the Spanish essences. 


RECAPITULATION—If the present slack demand and poor 
sales should continue, some rather low prices are to be 
looked for in the market for certain oils. The prices for 
the flower products will be the more easily maintained, 
but it can be foreseen that the prices realized last year will 
never again be reached. 

As regards the Grasse products, the orange products are 
the only ones which will not come down, even with the 
continuance of the present crisis, for there is no stock of 
them on hand, and the next harvest in the month of May 
will amount to nothing. 


TALC INDUSTRY EXPANDING FAST. 


The talc milling capacity in this country is being ex- 
panded so fast that it becomes a matter of importance to 
inquire into the probable effects that the additional pro- 
duction to be expécted from this increased capacity may 
have on the industry, says Raymond B. Ladoo, mineral 
technologist, U. S. Bureau of Mines, in a recent report. 
From information now available it seems that at least nine 
companies have recently built, are now building, or con- 
template building increased tale grinding capacity to the 
extent of about 500 tons per day or 150,000 tons per year, 
according to the report. Of this new capacity, 235 tons 
per day is already built, though no production resulted from 
it in 1920; 85 tons is now under construction and nearing 
completion while 180 tons is contemplated. In addition to 
these tonnages definitely accounted for, there are several 
other companies which are considering expansion and sev- 
eral new companies recently incorporated. 


London Firm Renews Subscription. 
(From Morny_ Freres, Lad, pertaimes and toilet preparations, 201 


Regent street, 1, London, England.) 
We have pleasure in enclosing money order value 17/4, 
being subscription for one year ending December, 1921, to 
Tue AMERICAN PERFUMER AND ESSENTIAL O11 REvIEW. 





NEW DRY LAW HEARINGS, TARIFF AND TAXATION NEWS 


Wasuinocton, D. C., May 18.—Perfumery and flavoring 
extract manufacturers appeared before the Judiciary Com- 
mittee of the House on Monday and Tuesday of this week 


in opposition to H. R. 5033, the proposed supplemental 


amendment to the Volstead Act, with special reference to 
these provisions : 


“Sec. 2. Only spirituous and vinous liquor may be 
prescribed for medicinal purposes, and all permits to 
prescribe and prescriptions for any liquor shall be 
void. The commissioner may limit the number of pre- 
scriptions for liquor of any kind that physicians may 
prescribe, and may limit the quantity and alcoholic con- 
tent of vinous liquor that may be prescribed for use 
within any specified period. 

“No intoxicating liquor shall be imported into the 
United States, nor shall any permit be granted authoriz- 
ing the manufacture of any spirituous liquor, save 
alcohol, until the amount of such liquor now in distil- 
leries or bonded warehouses shall have been reduced 
to a quantity that in the opinion of the commissioner 
will, with liquor that may thereafter be manufactured, 
be sufficient to supply the current need thereafter for 
all nonbeverage The commissioner shall limit 
the supply and use of all liquors to the actual needs 
for nonbeverage uses, and shall only grant the permits 
which in his judgment are necessary to supply such 
needs. 

“Sec. 3. 


uses. 


No other intoxicaing liquor than alcohol shall 
be used in the manufacture of any article enumerated 
in subdivisions b, c, d, and e of section 4, title 2, of 
the National Prohibition Act unless it shall clearly 
appear to the satisfaction of the commissioner that 
without considering palatability the use of some other 
intoxicating liquor than alcohol is essential as a com- 
ponent part of such article. All liquor used in the 
manufacture of any such article shall have added there- 
to some component part of the finished article to render 
it as nearly as practicable unfit for use for intoxicating 
beverage purposes before being removed from the distil- 
lery or other bonded warehouse, unless it is clearly 
established to the satisfaction of the commissioner that 
to do so will substantially interfere with the com- 
pounding and manufacturing of such article. This 
section shall only apply to persons who are engaged 
as a business in manufacturing any such article, and 
shall not apply to physicians, dentists, veterinarians, 
druggists, hospitals, or laboratories, in carrying on their 
profession or business as such in the usual way. Liq- 
uor, including alcohol, so medicated or compounded 
shall not be exempted from any tax to which liquor 
is subject.” 


J. A. Handy, of the Larkin Compan, of Buffalo, and 
W. L. Crounse, both argued against the measure on behalf 
of the Manufacturing Perfumers’ Association and Edwin 
Seton of the Harriet Hubbard Ayer Company, Inc., of New 


York, also was present. Messrs. Handy and Sefton had 
been delegated by the Executive Board of the Manufactur- 
ing Perfumers’ Association to represent it at the hearing. 
Mr. Handy made an argument on Monday and Mr. Crounse 
filed a comprehensive brief of both the Perfumers’ Associa- 
tion and the National Wholesale Druggists’ Association on 
Tuesday. 

Mr. Handy made one of the most straightforward and 
interesting statements in opposition to the bill which the 
committee has so far heard. In the first place, he said 
that the perfumery manufacturers of the United States 
must have tax-free alcohol in order to meet foreign com- 
petition. 

During the course of his testimony Mr. Handy suggested 
an amendment in the bill by inserting the words “save 
alcohol,” so that that particular section of the bill will read: 


“The Commissioner shail limit the supply and use of all 
liquors (save alcohol), to the actual needs for nonbeverage 
uses,” 

In speaking to the Committee, not only of the proposed 
amendment, but on the whole prohibition question, Mr. 
Handy told of the great trouble which legitimate manufac- 
turers are having in getting alcohol at all and stated that 
it generally takes about three weeks to get the alcohol 
after a permit has been issued, Answering a question by 
one of the members of the committee Mr. Handy said 
that it was a great hardship for the manufacturers to 
order alcohol in large quantities, inasmuch as it meant an 
outlay of a great deal of money. 

In connection with delays which the manufacturers have 
to put up with, Mr. Handy said that his firm last October 
had asked for a permit and that up to this time it has not 
received it although the Department has stated several 
times that the sent to 
Albany from Washington. 

He went into considerable detail regarding Section 3 of 
the bill and told the committee that this would be im- 
practical of application, because it calls for the moving of 
the laboratories to the distillery or bonded warehouse. In 
addition to other inconveniences, he spoke particularly of 
the denaturing of the alcohol at the distillery. 

“A standard perfumery, a high grade perfumery and 
toilet water preparation is sufficiently denatured in itself,” 
said Mr. Handy, “but 
denatured alcohol in them provided it does not destroy the 
perfume qualities.” 


necessary instructions have been 


we are perfectly willing to use 


Mr. Handy was questioned by members of the committee 
as to the use of perfumes and toilet waters for beverage 
purposes, and he told the committee that good perfumes 
were not used for these purposes, but would not go on record 
as stating that cheap perfumes are not sometimes used as 
beverages. In closing Mr. Handy told the committee that 
perfumery manufacturers of the country are desirous of 
obeying the law but they are very anxious to have a law 
which will allow them to live and stay in business. 


FLAVORING EXTRACT MEN OPPOSE BILL, 


Richard H. Bond also appeared before the committee in 
opposition to the proposed amendment on behalf of the 
Flavoring Extract Manufacturers’ Association of the United 
States as did Charles D. Joyce, president of that associa- 
tion and Thomas E. Lannen, of Chicago, counsel for the 
Flavoring Extract Association, the National Manufacturers 
of Soda Water Flavors and other similar associations. 

Mr. Bond in his testimony said that his association 
considers section 3 of the proposed bill unworkable, but 
he also opposed sections 4 and 5. If section 3 should be 
enacted into law, Mr. Bond contended that the flavoring 
extract manufacturers of this country will have to go out 
of business. Mr. Lannen, while making a similar argument, 
stated that his clients feel that the flavoring extract manu- 
facturers of the country cannot get alcohol now for legit- 
imate purposes and that the proposed amendment would 
not serve any good purpose. He was seconded in his 
remarks by Charles D. Joyce, the president of the asso- 
ciation. 

Mr. Joyce declared no man had ever been able to drink 
lemon extract in sufficient quantities to make him drunk 
and live to tell the tale. 

“The only man who ever tried to do it, to my knowledge,” 
Mr. Joyce said, “had to line his mouth and throat with 
talcum powder before taking the first swallow.” 

A. H. Saunders, of C. F. Sauer Co., Richmond, Va., de- 
clared that the manufacture of flavoring extracts as well 
as of drugs would be subjected to unbearable restrictions 
and seriously affected in many ways by the passage of the 
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bill under discussion. Furthermore, it would accomplish 
nothing further than the prohibition law in its present state, 
the witness said. The alleged purpose of the proposed bill 
is to stop the leakage between the distillery or bonded 
warehouse and the plant where the liquor is used, he 
pointed out. This could and should be accomplished in 
another way. “Bond the distilleries and railroads and you 
will check that leakage,” said Mr. Saunders. 

M. C. Whittaker, New York, president of the U. S. In- 
dustrial Chemical Company, declared there was a continual 
tendency on the part of prohibition advocates to encroach 
on legitimate industry and to stigmatize reputable chemical 
concerns by placing their products in a class with “booze.” 

Chairman Volstead declared that if injustices were being 
inflicted steps should be taken to remedy defects in the law. 

Mr. Whittaker said there was a joker in the bill now 
before the committee that would levy a tax on denatured 
alcohol, the manufacture of which, he held, should be en- 
couraged as a national preparedness move. Similar conten- 
tions were expressed by Charles L. Parsons, Washington, 
secretary of the American Chemical Society, and two other 
representatives of the organization—Martin H. Ittner, New 
York, and Frank R. Eldred, Indianapolis. 

Henry Howard, Cleveland, representing the Manufactur- 
ing Chemists Association, said the unrestricted use of de- 
natured alcohol was imperative if legitimate chemical estab- 
lishments were not to be hampered. 


CROUNSE FILES BRIEF FOR PERFUMERS. 


Mr. Crounse filed the following interesting statement with 
the committee on behalf of the perfumers and druggists: 

“I desire to protest against the passage of the bill H. R. 
5033 in the form in which it has been introduced and to 
urge upon your Committee the desirability of amending 
it in the particulars set forth below. 

“We are in no way interested in section I of the bill 
which proposes to prohibit the prescribing of beer for 
medicinal purposes. 

“As to section II we would request that the words “save 
alcohol” be inserted in Line 11, page 2, after the word 
“liquors.” 

“I do not believe it is the purpose of the author of this 
measure to authorize the Commissioner of Internal Revenue 
to limit the production of alcohol, but the language em- 
ployed is certainly susceptible of that interpretation. It 
is of the most vital importance that the production of 
alcohol should be stimulated in every possible way, not 
only for the development of the industries of the United 
States, but for the national defense. When the fact is 
borne in mind that since the armistice was signed in No- 
vember, 1918, at which time the total alcohol-producing 
capacity of the country was far below the immediate re- 
quirements of the War Department for the manufacture 
of mustard gas alone, no less than 56 per cent of this 
capacity has gone out of commission, the seriousness of the 
present situation from the standpoint of the Chemica 
Werfare Division of the Army will be appreciated. 

“We would strongly urge the striking from the bill of 
sections III, IV, and V, but especially the elimination of 
section ITT, 

“The matter of denaturation of alcohol for the manu- 
facture of medicinal and non-medicinal products is an 
important scientific problem to which research laboratories 
throughout the country are addressing themselves, and 
satisfactory results are being achieved—in the manner in 
which scientific problems are usually solved—slowly but 
surely. Any attempt to force this movement by arbitrary 
or drastic means can only operate to delay the development 
and hamper industry. Congress now has it in its power 
greatly to stimulate the use of alcohol by an unequivocal 
declaration which might well be incorporated in this bill 
granting the utilization of denatured alcohol free of tax 
for the manufacture of medicinal products intended for 
internal use. Such products when intended for external 
use and all non-medicinals are now entitled to this privi- 
lege and there is no sound basis for discrimination against 
any class of products. Any small sacrifice of revenue 
would probably be more than met by the reduced cost of 
Prohibition enforcement as intoxicating beverages thinly 
disguised as medicinal products could no longer be manu- 
factured. 
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“Unprincipled persons would have no difficulty in evad- 
ing the provisions of section III as now written in the bill 
as it would only be necessary for them to confine their 
operations to the manufacture of products the pre-medica- 
tion of which would ‘substantially interfere with the com- 
pounding and manufacturing of such articles’ as determined 
by the Commissioner of Internal Revenue. Thus exemp- 
tions would be granted to the crooked manufacturer while 
the honest manufacturer would be saddled with an intol- 
erable burden of annoyance and additional expense which, 
in many cases, would be absolutely prohibitory. 

“The language employed in lines 9 and 10, page 3, of sec- 
tion III to the effect that ‘liquor including alcohol so 
medicated or compounded shall not be exempted from any tax 
to which liquor is subjected’ is highly objectionable as it 
might be held to repeal or modify the Denatured Alcohol 
Law of 1906 as amended by the Act of 1913. 

“The provision that applications for permits shall be 
publicly posted for twenty days as provided by section IV 
is simply an invitation to discharged employes, malicious 
persons and blackmailers to make trouble. 

“Section V is open to the obvious objection that it sub- 
jects all persons who use alcohol as a legitimate raw mate- 
rial to a dual jurisdiction which would be vexatious at all 
times, and which would increase the hazards of business 
to a point that would unquestionably affect the manufac- 
turer’s credit. 

“Considering the bill as a whole, we are firmly of the 
opinion that any attempt to amend the Volstead Act as is 
proposed in this bill, with the exceptions of sections I 
and II in which we are not interested, is premature and 
can do nothing but harm.” 


ADDITIONAL BRIEF ON AROMATIC CHEMICALS FILED. 


Chairman pro-tem M. J. Seeley and Secretary Warren E. 
Burns on behalf of the Tariff Committee of the American 
Aromatic Chemical Association, on May 2, filed a brief, 
supplementing the brief of January 21, with Congressman 
Longworth, chairman of the Ways and Means Sub-Com- 
mittee on Schedule A. The new brief is as follows: 

“At a hearing before your honorable committee held on 
January 19, 1921, our association, the American Aromatics 
Chemical Association, had the privilege of presenting a 
brief (See Tariff Information Hearings for 1921, Page 266). 

“We read over in the ‘Suggested Reclassification’ the 
Paragraphs 20-23 and Paragraph 46, also a part of Para- 
graph 49, all of which refer to products of our manufacture 
and on the whole this reclassification is satisfactory. On 
the other hand, the distillers of distilled or essential oils 
mentioned in Paragraph 46, are not entirely satisfied with 
the classification of their products as no distinction was 
made between the oils of American manufacture and those 
which are imported. The paragraph without much chang- 
ing could be made to cover all the distilled and essential 
oils manufactured in this country. 

“In our brief of January 19, 1921, a 45 per cent tariff 
was asked for these products. While we are willing to 
abide by the tariff suggested in that brief, we respectfully 
suggest that the valuation be based on a normal rate of 
exchange or on the American valuation as otherwise an 
injury might accrue to our industry. 

“We know that nothing less than a 45 per cent tariff 
will help us to survive and develop. A lesser tariff will 
not only not give us the protection we crave, but will be 
suicidal to the future of this industry which is needed for 
the welfare of the nation. The field of this industry is not 
a narrow one. Thus, our branch of the industry not only 
serves the perfumer, who constitutes but a share of our 
business, but our industry serves the science of medicine, 
pharmacy, the public sanitation and hygiene and is one of 
the means of national defense, which at all times should be 
uppermost in the minds of all true Americans. . 

“To illustrate that the 45 per cent tariff asked for is a 
necessary one for our development, let us quote the follow- 
ing examples: 

“Under the Underwood-Simmons Bill our industry was 
accorded a 20 per cent tariff and previous to that the 
Payne-Aldrich Bill (see paragraph 3) provided a 25 per 
cent tariff protection, and a large number of the raw ma- 
terials not of American origin (see paragraph 659) came 
in duty free, and even with this added protection in the 
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pre-war days it was impossible to build up and develop 
a self-contained American synthetic organic chemical in- 
dustry. 

“As manufacturing chemists we are confronted by our 
own problems and no one else can realize the difficulties 
which we are obliged to solve as we do. No class of manu- 
facturers excepting ourselves, can know our costs and our 
losses better than we do, and no class of manufacturers is 
therefore in a position to understand or suggest our re- 
quirements or needs. 

“If a tariff of 60 per cent were accorded on our products 
it would work no hardship on anyone as the difference to 
the consumers in their finished products would be negligible. 
This we happen to know from a very careful investigation. 
When, therefore, we have asked for but a 45 per cent tariff 
on our products, we have asked for the least protection 
which is required to help us to survive and serve the Nation. 

“If, for example, a tariff of 60 per cent be accorded on 
our products, the manufacturing costs of the manufacturing 
perfumers would only increase about 3 per cent, and even 
with a 100 per cent tariff the difference between that and 
the present tariff would only increase their manufacturing 
costs about 6 per cent.. 

“At a hearing before your honorable committee (see 
Tariff Information Hearings for 1921, page 257) a firm 
which stated it was one of the largest if not the largest 
consumer of perfume raw materials and odoriferous aro- 
matic materials in the world, went on record as favoring 
adequate protection for our industry. This industry has 
rendered a great service to the Nation in the last world 
war in contributing materials required by the aircraft build- 
ers for the Nation, and it is now, as it has been in the past, 
contributing products for the health and welfare of the 
Nation.” 


EMERGENCY TARIFF BILL GOES TO CONFERENCE. 


The emergency tariff bill was passed by the Senate last 
week and is now in conference. The bill was passed only 
after 15 record votes had been taken on various amend- 
ments, including the Knox amendment providing for the 
continuation of the War Trade Board division of the State 
Department which controls the imports of dye-stuffs, etc. 

The bill as it passed the Senate was unchanged after it 
was reported by the Finance Committee to the Upper 
House. On the final vote Senator Moses, of New Hamp- 
shire, who has strenuously opposed the dye-stuff amend- 
ment, was the only Republican voting against the bill. 

During the voting several attempts were made to kill 
the Knox dye-stuff amendment, but all of these were unsuc- 
cessful. Senator King, of Utah, made a speech against the 
dye-stuff “monopoly” and since then has introduced a 
resolution in the Senate asking for an investigation of the 
lobbying which has been done by the dye-stuff interests. 

No changes at all were made in the farmers’ section of 
the bill as it passed the House, but the currency and anti- 
dumping features of the bill were entirely rewritten by the 
Senate Finance committee. The Knox dye-stuff amend- 
ment, which was written by the Senate Finance Committee 
and which was passed by the Senate, is as follows: 


TITLE V.—DYES AND CHEMICALS, 


“Sec. 501. (a) That on and after the day following the 
enactment of this act, for the period of six months, no 
sodium nitrate, no dyes or dye-stuffs, including crudes and 
intermediates, no product or products derived directly or 
indirectly from coal tar (including crudes, intermediates, 
finished or partly finished products, and mixtures and com- 
pounds of such coal-tar products), and no synthetic organic 
drugs or synthetic organic chemicals, shall be admitted to 
entry or delivered from customs custody in the United 
States or in any of its possessions unless the Secretary 
determines that such article or a satisfactory substitute 
therefor is not obtainable in the United States or in any 
of its possessions in sufficient quantities and on reasonable 
terms as to quality, price, and delivery, and that such article 
in the quantity to be admitted is required for consumption 
by an actual consumer in the United States or in any of 
its possessions within six months after receipt of the mer- 
chandise. 

“(b) Upon the day following the enactment of this act 
the War Trade Board Section of the Department of State 
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shall cease to exist; all clerks and employees of such War 
Trade Board Section shall be transferred to and become 
clerks and employees of the Treasury Department, and all 
books, documents, and other records relating to such dye 
and chemical import control of such War Trade Board 
Section shall become books, documents, and records of the 
Treasury Department. All individual licenses issued by 
such War Trade Board Section prior to the enactment of 
this act shall remain in effect durihg the period of their 
validity, and the importations under such licenses shall be 
permitted, All unexpended funds and appropriations for the 
use and maintenance of such War Trade Board Section 
shall become funds and appropriations available to be ex- 
pended by the Secretary in the exercise of the power and 
authority conferred upon him by this section. 


“Sec. 502. That this title may be cited as the Dye and 
Chemical ‘Control Act, 1921.” 


In conference, the period of Federal control on dye 
importation has been reduced from six months to three 
months; and with regard to the proposed permanent tariff 
bill, it is planned to make it immediately effective on the 
date that it is reported to the House by the Committee. If 
that is the case and if the dye amendment is put in the 
permanent bill it will bridge over what might be a hiatus 
that would not be provided for otherwise. 


NEW FORMULA FOR LIQUID DENTIFRICES, 


M. F. West, acting Commissioner of Internal Revenue, 
has issued the following specially denatured alcohol formula 
for liquid dentifrices: 

“The following formula, to be known as specially dena- 
tured alcohol Formula No. 38-A, is hereby authorized for 
use in the manufacture of liquid dentifrices: 

To every 100 gallons of pure ethyl alcohol 
add_ 5 oz. menthol crystals, U. S. P. 
5 oz. emetine hydrochloride, U. S. P. 
16 lbs. benzoic acid, U. S. P. : 

“Specially denatured alcohol Formula No. 38 requires 
the addition of 10 Ibs. of methyl salicylate or oil of winter- 
green to the alcoholic zinc solution. The following es- 
sential oils may be used in the same quantity as specified 
for the methy] salicylate or oil of wintergreen: 

Oil of Cassia, U. S. P. 
Oil of Cloves, U. S. P. 
Oil of Peppermint, U. S. P. 


WAR’S EFFECT ON CHINESE MUSK TRADE. 


Chungking is the chief port of original export for musk, 
which is brought into Szechwan from Tibet, says Consul 
P. R. Josselyn, Chungking. The musk deer (Moschus 
moschiferus) is a small deer 20 inches in height, with 


large ears, long legs, and coarse, goatlike hair. Neither 
male or female has antlers or horns, but the male has the 
upper canine teeth developed into tusks about 3 inches 
long. Musk occurs as a resinous substance in a gland on 
the abdomen of the male, and is secreted during the rut- 
ting season. The deer is found at an altitude of over 
8,000 feet in wooded country, either solitary or in pairs. 

The export of musk from Chungking has decreased 
considerably within the last 25 years. During the ten 
years from 1893 to 1902 the average yearly export through 
the Maritime Customs at Chungking was 3,971 pounds, 
while during 1918 the amount exported was only 
pounds. This decline was partly due to the war; but for 
the last 15 years there has been a steady decline, which 
would indicate that the musk deer is no longer as plentiful 
or as easily caught as formerly. Probably considerably 
less than one-half of the musk which comes into China 
from Tibet is exported abroad. The remainder is used 
locally by the Chinese medicine shops and as a perfume. 

Before the war France took approximately 50 per cent 
of the export abroad, the United States being second, tak- 
ing about 20 per cent. Since the war, although the total 
exports have declined, yet the exports to the United States 
have increased in quantity. During five years before the 
war—1910 to 1914—the average yearly export to the United 
States from all ‘China was 406 pounds, valued at 120,284 
haikwan taels. During the three years 1915-1917, inclu- 
sive, the average export to the United States increased to 
613 pounds, valued at 195,087 haikwan taels. 





TOILET PREPARATIONS, LABELS AND SOAPS IN ARGENTINA 


Cc ogne is one of the toilet articles most in demand in 
Argentina; consequently it has been manufactured in 
Buenos Aires for more than twenty years, says Trade 
Commissioner Philip S. Smith. It is only within the last 
five years, however, that this industry has occupied an 
important place among those of the country. 

By observing care in the selection of odors and in the 
process of manufacture, the larger manufacturers, who are 
either French by birth or descent, have succeeded in so 
accrediting the national product that with the exception of 
a well-known English mark, which is taken as the standard 
of cologne waters, comparatively few requests are made for 
imported brands. 

A few of the essential oils come from the United States, 
but the greater part come from the Grasse district of France. 
Some specialties as lemon and other citrous extracts are 
supplied ‘by Italy. 

The only statistics obtainable regarding the magnitude 
of the perfumery industry are those published by the 
Bureau of Internal Revenue, which show that in 1918 there 
were a total of 34 factories in operation and that the pro- 
duction amounted to 523,101 liters (1 liter = 1.056 quarts) 
of Cologne water and Florida water, 145,960 liters of 
miscellaneous lotions, 1,349 liters of various extracts, and 
10,025 kilos of transparent soap. 

There is a wide range in the prices, depending upon the 
perfumes used in the product and upon the simplicity of 
the container. The cheapest sells for 3.70 pesos (1 paper 
eso —= $0.424) per liter, put up in ordinary green glass. 

he more expensive brands are sold in bottles of fancy 
design, which are etched or sand blasted. They retail at 
prices varying between 7.80 and 11 pesos the liter. The 
superior foreign cologne referred to above is now being 
sold at retail for 16 pesos per liter in liter sizes and in the 
plainest of bottles. 


Since July 8, 1920, the arbitrary custom house valuation 
(aforo) upon which duties are based, has been increased 
20 per cent, or from 2.50 pesos gold per liter to 3 pesos 
per liter, making the corresponding import duty 1.71 pesos 
gold (1 gold peso = $0.9648) per liter. 

The bottles are also the product of the local factories, 
but at present there is a great scarcity. A number of 
sample bottles have been sent to the United States in the 
hopes of obtaining them in satisfactory quantities and at 
reasonable prices, in which case it would be possible to 
secure orders from several cologne distillers for a total 
of 1,000 gross per month of different models. 


At present only lithographed paper labels aré used, but 

metallic labels, at least in the one-color effect, could be 
introduced if properly presented. They might be too ex- 
pensive to use for the more ordinary grades of bath cologne 
or hair lotion, although distilleries are quick to recognize 
the merits of any detail which may enhance the value of 
their products with the buyers. 
_ Chamois and silk floss are no longer available for cover- 
ing the stoppers of the bottles, so the factories are using 
either a kind of silk cloth which they find on the market, 
tied with mercerized cotton, or caps made of cellulose, 
coming from France and Japan. The French cap is shipped 
in containers filled with water to conserve the moist con- 
dition of the cellulose, while the Japanese product is 
shipped dry and has to be soaked in water for several 
hours before using. The saving in space, freight and 
customs duty over the former type is noticeable and may 
result in the securing of the greater part of the business 
for the French. Both types of caps are slipped over the 
stopper and neck of the bottle while damp and pressed 
tight with the fingers. Within a short time they are dry 
and firm, their appearance comparing very favorably with 
that of the chamois. 


The toilet article of greatest consumption after soap and 
cologne is face powder. Many kinds are put up, but the 
best is made with Italian tale and American-made oxide of 
zinc. The two materials are mixed and washed with plain 
water, dried artificially, and sifted through the finest bolt- 


ing silk, thus assuring an almost impalpable powder of 
excellent quality, which is slightly colored to approximate 
a flesh tint. Cheaper types are made in great abundance 
and sold either in plain pasteboard containers or in paper 
bags for approximately $1 a pound. One important com- 
pany has purchased the equipment for making borated and 
other talcum powders. 

In addition to the foregoing, there are numerous com- 
panies or individuals which make face cream and hair 
pomade, but they all purchase their ingredients from local 
druggists rather than import them direct. 

Toilet soaps and tooth pastes are made iby several large 
manufacturing pharmacists, but in neither case have they 
been able to get more than a fraction of the current busi- 
ness, especially in tooth pastes. Of the latter the American 
and French brands and a German paste, which has reap- 
peared very recently, dominate the market. The consensus 
of those engaged in this business is that any reduction in 
the price of the imported pastes would make it very difficult 
for the national product to compete, unless there were a 
corresponding decrease in the cost of the chemicals which 
enter into their composition, as their production is very 
small and manufacturers work under severe handicaps in 
the matter of equipment and labor. 


{A list of manufacturers of cologne and other toilet preparations 
may be obtained from the Bureau of Foreign and Domestic Com- 
merce or its district and cooperative offices upcn reference to file 
LA-10020.] 


ESSENTIAL OIL INDUSTRY OF MYSORE. 


The report of the Administration of Mysore for the 
year ending June 30, 1920, contains these items: 

Essential Oils: A number of essential oils were dis- 
tilled by the Industrial Chemist at the soap factory in a 
qualitative way. Important results were obtained in the 
distillation of cardamoms. Nearly two tons of patchaly 
leaves were distilled and the oil was used for perfumery 
purposes. Qualitative experiments were done in the dis- 
tillation of rosha grass, vetiver, lemon grass, citronella 
grass, Kasturi arsina and ajwan seeds. 

Sandalwood Oil Factories: The factories dealt with 
1,362 tons of sandalwood. The demand for oil was good, 
but the profits were greatly affected by the exchange. At 
the high price which sandalwood realized in the auctions 
of Coorg and Madras Presidency the margin of profit was 
small. The terms of agreement with Sir A. Chatterton 
were revised in consequence of his having been allowed to 
act as Adviser to the Tata Industrial Bank. 


AUSTRALIAN SANDALWOOD OIL. 


Determined attempts are being made to get the oil dis- 
tilled from Australian sandalwood officially recognized in 
the British Pharmacopia. The attempt to maintain that the 
Australian oil could be converted into B. P. product i 
fractionation or any other process has been abandoned, 
and reliance is placed solely on an attempt to show that 
there is a close relationship between the two oils, and that 
the Australian oil has a useful medicinal value. The oil 
has been the subject of an examination in the laboratories 
of the Imperial Institute, the results having been published 
in the last issue of the Bulletin of the Imperial Institute. 
The oil was fractionated in an atmosphere of carbon dioxide 
at 12 mm. pressure, and the fraction boiling at 130 to 150 
degrees was collected; a second low boiling fraction was 
removed, with the result that the total alcohols were less 
than the amount present in the original oil. 


Popular Brand. 
The new girl at the perfumery counter had received her 


training in a bookstore. She hadn’t been long on her new 
job when a customer, after looking over the display, picked 
up a bottle and asked, “Is this a good brand of perfume?” 

“That, madame, is one of our six best smellers,” declared 
the new salesgirl—Boston Transcript. 
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OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTUERS’ ASSOCIATION 


As announced in our last issue, St. Louis was selected 
as the place and July 13, 14 and 15 was fixed as the time 
for holding the twelfth annual meeting of the Flavoring 
Extract Manufacturers’ Association, after proper consid- 
eration of the subject at a special meeting of the executive 
committee, which was held in the Pennsylvania Hotel, in 
this city, on April 22. As then noted, Dr. Samuel H. 
Baer, former president of the association, heads the con- 
vention committee as chairman with W. F. Meyer and Edgar 
M. Queeny and others to be added later as associates, 


Those present at the meeting were: Charles D. Joyce, of 
the A. Colburn Co., Philadelphia, president of the asso- 
ciation; Gordon M. Day, of the Day-Bergwall Co., Mil- 
waukee; Frank L. Beggs, of the Styron-Beggs Co., Newark, 
O.; John L, Clawson, Clawson Co., Philadelphia; L. K. 
Talmadge, Baker Extract Co., Springfield, Mass.; F. A. 
Ross, Stickney & Poor Spice Co., Charlestown, Mass.; 
R. E. Heekin, The Heekin Co., Cincinnati; L. B. Parsons, 


Seeman Bros., New York, and Thomas E, Lannen, general 
counsel, Chicago. 


The committee discussed the restrictions imposed in 


various states by prohibition agents and steps were taken 
to look into the situation. The reintroduction of the Haugen 
container bill in Congress, which is objectionable to the 
association, also was noted and it will again be fought 
vigorously. In this connection, Chairman Bond of the 
committee on legislation, submitted an interesting report on 
the condition of legislation in Congress and in the legis- 
latures which have been in session in forty-two states 
since January 1. His report was supplemented by obser- 
vations along the same lines by Attorney Lannen. 

President Joyce and Attorney Lannen issued Circular 116 
calling the attention of the members to the hearing May 16 
before the House Judiciary Committee on Volstead’s Bill 
5,033 which would require flavoring extract manufacturers 
to handle and have on hand forty to fifty different kinds 
of alcohol doctored with parts of the ingredients of the 
finished product, something that would be practically impos- 
sible for most manufacturers to do. Various other objec- 
tions were set forth in the circular and the members were 
urged to attend the hearing and also to write to their Sena- 
tors and Representatives in Congress asking them to vote 
against the measure. 


Information in Other Departments. 


Readers of the FLavortnc Extract SEcTIoNn are advised 
that items of interest to them may be found in our Trade 
Notes pages, as well as in Patents and Trade Marks, and 
other departments of THz AMERICAN PerFUMER. See also 
report of Washington appearing on page 104 of this issue. 


SODA WATER FLAVORS MANUFACTURERS 


C, O. Sethness, of Chicago, president, and Thomas E. 
Lannen, of Chicago, secretary and attorney, together with 
the legislative committee of the National Association of 
Manufacturers of Soda Water Flavors, have kept up their 
activities during the last month in looking out for the inter- 
ests of the members. Secretary Lannen has collected infor- 
mation about the bills introduced in the various legislatures 
and other subjects, and has transmitted the same promptly 
to the members with recommendations for their action. 


VANILLA PRODUCTION IN MEXICO. 


At present Mexico employs over 50,000 people in the 
cultivation and extraction of vanilla—one of the most im- 
portant of the minor extractive industries of that country, 
says Trade Commissioner Charles H. Cunningham. 
Vanilla is indigenous to the soil of Mexico. It is prin- 
cipally cultivated in the districts of Papantla and Misantla 
in the State of Vera Cruz, the most productive region lying 
southeast of Tuxpan, between the Rivers 
Tuxpan. 

Vanilla grows more or less in a wild state in the low 
hills, and with such abundance that it perfumes the air 
in the vicinity. Formerly this wild vanilla was considered 
common property. A French colony established on the 
banks of the Nautla River, which engaged in the cultiva- 
tion of vanilla on a‘large scale, met with very satisfactory 
results. The vanilla grows best in rich, sandy soil not 
drained too thoroughly. When growing wild it is usually 
sheltered by the trees of the forest, and in the state of 
cultivation it is protected by trees planted for that purpose. 
The temperature most favorable for its production is about 
85° F. It grows best at an altitude of 1,000 feet above 
sea level. The character of the soil, the temperature, 
humidity, etc., influence the quality of the vanilla, its aroma, 
and its strength. 

There are different varieties of vanilla in the vicinity of 
Misantla, known as the Misantla beans, which have a coarse 
bark. They are not so plentiful nor are they considered 
so good as the Papantla bean. These indigenous varieties 
are the cimarror, the mestiza and the mansa. When they 
are cured only an expert can distinguish between the 
various classes. There is also a wild bean known as the 
vanilla platano, which the Indians eat. This differs from 


the ordinary vanilla above described (planifolia) in that 
the plant is much smaller but has larger leaves. 

Vanilla ripens most extensively in January and February. 
However, there is so much demand for the fruit that for 
many years crops have been prematurely harvested in 
October and November. As a result the beans weigh a 
pound less per thousand than they would normally. In 
compliance with an order of the Government, the authorities 
were formerly instructed to prevent the harvesting of unripe 
fruit, but this order has not been enforced. A great deal 
of that which is produced early is stolen by natives, who 
realize that they can place the product on the market to 


Nautla and 
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good advantage. Many planters have their domiciles and 
headquarters at a considerable distance from their planta- 
tions, and in order to avoid the plundering of their crops 
they cut the vanilla early, rather than be deprived entirely 
of the fruit. One of the great problems of the owners of 
vanilla plantations is to provide against the robbery of their 
crops. 

For commercial purposes vanilla is divided into four 
classes: The large-fine, the small-fine, la zacate and la 
basura. The large-fine and small-fine are practically of 
the same commercial value. The former weighs from 10 
to 12 ounces, and each bean is about 20 centimeters long; 
the latter is from 10 to 15 centimeters and its weight is 
almost equal to the large-fine. The zacate, which is a large 
vanilla bean weighing more than the former two, grows 
more abundantly along the roadsides in the warm and hot 
regions of Mexico, where formerly its fruit was considered 
to be without commercial value. 

Because of the fact that the United States buys most of 
the vanilla of Mexico the dollar is the basis of price, both 
for buying and selling. The price paid at the plantation 
varies from about $2.50 to $3 per pound, while the price in 
Vera Cruz is about $3.50 per pound. The New York price 
is about $4.50 per pound, with duty paid. Mexico levies an 
export duty of 1 peso per kilo plus a surtax of 10 per 
cent. These have been the ruling prices for 40 years. 

During 1919 the following exports of vanilla were made 
to the countries listed in kilos: Cuba, 19; Spain, 631; 
United States, 193,663; France, 3,087; Great Britain, 1; 
Italy, 1; Argentine Republic, 1; total, 197,403. The total 
value was 2,333,264 pesos. 


OLIVE OIL ASSOCIATION. 


Olive oil importers have obtained assistance from some 
members of Congress in their efforts to prevent the increase 
in the duty, members of the Olive Oil Association, to the 
number of nearly 40, were informed at a meeting held in the 
Italian Chamber of Commerce, New York City, April 26. 
These officers were reelected: President, R. U. Delapenha; 
vice-president, L. J. Scaramelli; treasurer, G. F. Romeo; 
secretary, C. A. Tosi, Two new members were elected to 
the Board of Directors, which is now composed of A. Ci- 
polla, Nathan Musher, Henry Brunie, Henry W. Caragol, 
J. E. De Redon, George O’Hara, Christ Staikos and A. Zuc- 
ca, in addition to the officers. A resolution increasing the 
dues from $25 to $100 was adopted. 

A resolution authorizing the Board of Directors to devise 
an advertising plan whereby olive oil may be further ad- 
vanced as an article of food, and giving the board power to 
act, was approved. It was explained that high prices on 
olive oil in the last few years had madé for a curtailment 
of consumption; especially was this noted when oil was 
$7.50 per gallon. Prices have since tumbled in olive oil, 
but consumption of other oils continues. Prior to the adop- 
tion of the resolution, the organization of a sales company 
to advertise the oil, and composed of members of the asso- 
ciation and others, was discussed. J. E. De Redon and 
Henry W. Caragol spoke in favor of it. The plan involved 
the use of a special label. 

Members were interested in the announcement that the 
research department of Harvard University had made a 
preliminary report to the effect that olive oil was full of 
vitamines, and that neither corn oil, cottonseed oil, nor 
peanut oil possessed them. It developed that Mr. Dela- 
penha had volunteered to pay for the research work at 
Harvard. 

Discussion of the adulteration of olive oil disclosed the 
need for a change in federal laws to provide more severe 
penalties for offenders. 


American Spice Trade Association 


The annual meeting of the American Spice Trade As- 
sociation will be held at the Pennsylvania Hotel, New 
York City, May 25, at 2 P. M. Numerous amendments to 
the by-laws and contract rules will be among the matters 
considered. 

The Spice Grinders’ Section will met the previous day, 
May 24, at 10 A. M., in the same hotel. 


PURE FOOD AND DRUG NOTES 


In this section will be found all matters of interest con- 
tained in Feperat anp Srate official reports, etc., relating 
to perfumes, toilet preparations, flavoring extracts, soaps, etc. 

eee OOO 


NEW RULINGS ON BEVERAGES. 


The Bureau of Chemistry at Washington has issued the 
following revised regulations in announcement No. 26 


regarding terms, labeling and contents of non-alcoholic 
beverages: 

356. Use of Term “Sparkling” When Applied to Car- 
bonated Frwit Juices——In item 223, page 63, Service and 
Regulatory Announcements, Chemistry 20, issued July 2, 
1917, the bureau expressed its opinion that the term 
“sparkling” does not correctly describe either fermented or 
unfermented artificially carbonated beverages, and that this 
term should not be applied to these articles. 

As a result of prohibition legislation, conditions have now 
changed to such an extent that the use of the term 


“sparkling” on fruit juices which are clearly unfermented 
is no longer regarded as deceptive or misleading. Item 223 
is therefore amended, in so far as it applies to these 
products, but is still controlling in its application to car- 
bonated mineral waters. 

357. Labelling of Clear and Cloudy Fruit-Flavored Bev- 
erages (Extending Item 289, P. 101, S. R. A. Chem. 23).— 
Terms such as “ade,” “squash,” “punch,” “crush” and 
“smash” can be applied properly only to beverages, either 
still or carbonated, which contain the juice or edible portion 
of a fruit. These terms should not be applied to products 
flavored only with essential oils or essences, unless plainly 
labeled as imitations. The Food and Drugs Act requires 
an imitation to be labeled with the word “imitation,” to- 
gether with a statement showing wherein it is an imitation, 
which ordinarily requires a declaration of those ingredients, 
such, for example, as essential oil, citric acid, and artificial 
color, giving the article its principal characteristics. 

It is further held that any turbid or “cloudy” orange, or 
other fruit-flavored beverage, which does not contain either 
an appreciable quantity of the juice or the edible portion of 
orange or other fruit named, should be labeled plainly as 
an imitation. 

358. Use of Word “Champagne” in Labelling Unfer- 
mented Beverages——Request has been received for a state- 
ment concerning the propriety of the use of the word 
“champagne” in such terms as “champagne soda,” “cham- 
pagne cider,” “grape juice champagne,” and “ginger cham- 
pagne.” 

The bureau is of the opinion that the word “champagne” 
is false and misleading and constitutes a misbranding 
under the Food and Drugs Act when used in connection 
with, and to describe such products as soda water, artificially 
carbonated grape juice, artificially carbonated sweet cider, 
etc. 

359. Use of Names Indicative of Alcoholic Beverages 
in Labeling Dealcoholized and Nonalcoholic Products.—In 
the opinion of the bureau the composition and character of 
whisky, gin, rum, brandy, and articles of similar nature are 
such that nonalcoholic products identical with them except 
in alcohol content can not be prepared. The bureau, thére- 
fore, will regard as misbranded any product designated by 
these terms, even when they are modified by the word 
“imitation.” 

The terms “dealcoholized wine” and “nonalcoholic wine” 
should be restricted to wine, the fermented grape product, 
from which the alcohol has been removed without appreci- 
able loss of character-giving constituents other than alcohol, 
such as the substances which give flavor and bouquet. In 
labeling such articles the term indicating the absence of 
alcohol should be printed in direct connection with the word 
“wine” and with the same degree of prominence. Where 
a specific designation is used, such as “dealcoholized 
claret,” “nonalcoholic burgundy,” the product must be true 
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to type. The expression “dealcoholized wine” is preferred 
to “nonalcoholic wine,” in that it more definitely describes 
the product. 

Beverages not identical in composition and character 
with dealcoholized wine are considered misbranded if 
labeled or sold under any representation carrying a direct 
or indirect suggestion that they are wine, regardless of 
whether or not an expression indicating the ‘absence of 
alcohol is used. 

In order to harmonize the action of this bureau in the 
enforcement of the Food and Drugs Act with the position 
taken by the Bureau of Internal Revenue in the enforce- 
ment of prohibition legislation, exception will not be taken 
to the term “nonalcoholic” when used on beverages con- 
taining less than one-half of one per cent of alcohol. 

Beverages or beverage concentrates prepared from fruit 
products or synthetic flavors are not properly described by 
names indicative of alcoholic products or imitations of those 
products, such, for example, as “nonalcoholic peach cordial” 
and “nonalcoholic imitation peach cordial.” 


GLASS CONTAINER ASSOCIATION. 


The Glass Container Association held its annual conven- 
tion at the Marlborough-Blenheim Hotel, Atlantic City, 
April 29, with a goodly representation of the trade present. 
The meeting followed the annual session of the National 
Bottle Manufacturers’ Association. Steps were taken to 
continue the fight against the Haugen bill. Reports of of- 
ficers were acted upon and various topics discussed. 

These officers were elected: J. D. Biggers, president; 1. 
R. Steward, first vice-president; E. B. Ball, second vice- 
president; H. J. Booth, secretary, and R. E. Walker, 
treasurer. The new directors are: H. J. Booth, C. L. 
Flaccus Glass Co.; J. M. Beatty, Federal Glass Co.; E. B. 
Ball, Ball Bros. Glass Mfg. Co., and G, W. Yost, Bellaire 
Bottle Co.; F. E. Baldwin, of the Thatcher Manufacturing 
Co. I. C. Jennings continues as business manager. 

The following concerns were represented : 

American Bottle Co., H. W. Seitz, W. J. Crane. 
Armstrong Cork Co., C. H. Silvery. 

Atlantic Bottle Co., E. F. Glacken. 

N. W. Ayer Son, W. B. Okie. 

American Metal Cap Corpn., P. C. Doyle. 

Bellaire Bottle Co., G. W. Yost. 

Berkeley Glass Sand Co., Inc., N. E, Perin. 
Berney-Bond Glass Co., B. Hazelton. 

Binghamton Glass Co., A. C. Yetter. 

Bond Mfg. Co., Walter H. Matson, Sales Mgr. 
Boston Woven Hose & Rubber Co., Ralph E. Conder. 
Anchor Cap & Closure Corp., I. R. Stewart. 
Aluminum Seal Co., J. Howard Alger, J. F. Sharp. 
Phoenix-Hermetic Co., T. L. Taliaferro. 

Williams Sealing Corp., Thomas Hughes. 

Buck Glass Co., George G. Buck, Pres. 

Carr-Lowrey Glass Co., C. Hilgenberg, C. B. Garwood, A. F. 

Kammer. 

Chapman Engineering Co., W. B. Chapman. 

Chicago Heights Bottle Co., P. W. Schofield. 

D. O. Cunningham Glass Co., L. S. Cunningham. 

Curtis Publishing Co., C. C. Parlin, S. Preston Edmonston. 

Crown Cork & Seal Co., H. R. Stevens. 

Diamond Alkali Co., W. G. Gundelfinger. 

Diamond Glass Co., A. H. Murray. 

Dominion Glass Co., A. H. Grier. 

Fairmount Glass Works, John Rau, 

C. L. Flaccus Glass Co., H. J. Booth. 

Robert Gair Co., H. M. Carpenter, Mr. Gillette. 

Gaynor Glass Works, John Gaynor. 

The Glassworker, Harold C. Gaulding. 

Glenshaw Glass Co., J. J. Meyer. 

Geneva Glass Products, Inc., R. S. Ellinwood. 

J. T. & A. Hamilton Co., James H. Graham. 

Hazel-Atlas Glass Co., A. F. Brady, Sidney Whitlock. 

Howard Automatic Glass Feeder Co., George E. Howard. 

Illinois Glass Co., John F. Perry, Mr. Levis, Frank Fer- 
guson. 

Kearns-Gorsuch Bottle Co., C. O. Stewart. 

Liberty Glass Co., George F. Collins. 

Lynchburg Glass Works, N. D. Eller, Mr. Lloyd. 

The McCamic Batchell Bergman Co., W. G. Bergman. 
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McKenna Brass Mfg. Co., D. M. Hauger. 

Marion Bottle Co., Orville Clapp. 

Maryland Glass Corp., Philip H. Heuisler, Pres. 

Mathieson Alkali Works, Inc., John A. Kienle, R. Boyer, 

Newborn Co., J. H. Newborn. 

National Seal Co., T. L. Briggs, Nixon Lee. 

Nivison-Weiskopf Co., E. L. Miller. 

North Baltimore Bottle Glass Co., I. W. Richardson. 

North Wheeling Glass Bottle Co., W. B. Gundling. 

New Process Cork Co., C. E. McManus, William Vinson, 

O'Neill Machine Co., F. E. Jaeger. 

Owens Bottle Co., W. H. Boshart, H. H. Baker. 

F. E. Reed Glass Co., A, F. Reed. 

Root Glass Co., C. J. Root, C. J. Root, Jr. 

Salem Glass Co., Dale Dilworth. 

Smith-Lee Co., W. L, Chaplin. 

St. Albans Glass Co., J. P. Warrick. 

Standard Glass Co., C. W. B. Hughes. 

Swindell Bros., Walter B. Swindell. 

Stephenson Corp., C. R. Stephenson, C. H. 
Brummel. 

Thatcher Mfg. Co., F. E. Baldwin. 

Toledo Mould Co., George B. Arduser. 

Turner Bros., R. E. Walker. 

Upland Flint Glass Co., W. C. Forbes. 

Winslow Glass Co., Palmer Winslow. 

Louis Wuichet, Inc., W. B. Macpherson. 

Glass Container Association, 1. G. Jennings, Dr. A. W. Bit- 
ting, G. P. Nelson. 

M. Gottesman & Co., I. Seward Robinson. 

Sager Jar Co., J. W. Sager. 

Keller Mechanical Engraving Co., S. A. Keller. 


Ferris, Mr. 


Japanese Brush Trade Hurt by Report of Infected 
Bristles 
As a result of injury to the brush trade manufacture in 
Japan, the Japanese Government has decided to open a 
national disinfection office. Bristles to be used in manu- 
facturing brushes must be disinfected, and a fine is imposed 
for violation of regulations applying to the industry. 


Pennsylvania Limit on Jamaica Ginger 


The sale of Jamaica ginger is prohibited in Pennsylvania 
except upon prescription of a_ physician, according to a 
ruling of the State Board of Pharmacy, which was made 


recently. When sold on a prescription the product must 
conform to the standard of strength of the United States 
pharmacopoeia. 


Vanilla Exports from Mexico 


Consular reports show that the dutiable exports of vanilla 
beans from Vera Cruz to the United States in 1920 con- 
sisted of 216,706 pounds, valued at $758,856. In 1919 the 
quantity was 435,406 pounds, valued at $971,133. 


Preserving Lemon Oil. 


The addition of 5 per cent. of a fixed oil, preferably olive 
oil, to essential oils of lemon and orange has been found 
to preserve them indefinitely from the development of tur- 
pentine—London Chemist & Druggist. 


Exhibit of Certified Food Colors 


National Aniline & Chemical Co., Inc., will have an ex- 
hibit of “National” certified food colors on view in Booth 
183 at the National Confectionery, Soda Fountain and Ac- 
cessories Exposition, at Atlantic City, May 23-28. 


Impossible to Do Business Without It. 


(From Neo Derma Co., J. H. Terhorst, Secy., 2404 State street, 
Milwaukee, Wis., toilet preparations.) 
We have recently subscribed for THz AMERICAN PER- 
FUMER and realize that it would be next to impossible to 
conduct a business of this kind without it. 


‘ 
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Orbis Products Trading Co., Inc., New York, advise us 
that Mr. A. G. Spilker is no longer representative for the 
company in Chicago. They contemplate soon opening a 
Chicago branch office in charge of a representative who will 
devote all his time to the branch. 

Mr. Spilker will continue to devote his attention to his 
other lines, viz: New England Collapsible Tube Co.; Im- 
perial Metal: Manufacturing Corp.; T. C. Wheaton Co.; 
Arthur Colton Co.; R. H. Hussey Co. 

C. A. Hanley, formerly with the Wm, R. Warner Co., 
has affiliated with the Van Vleet Mansfield Drug Co., 
Memphis, Tenn., as manager of La Creole Laboratories, 
which manufacture La Creole toilet requisites. 


Th. Mihlethaler, president of Th. Miihlethaler, Ltd., 
Nyon,, Switzerland, arrived 
in New York City on May 
7 on the steamer France 
with his secretary, William 
Richard. Mr. Miihlethaler 
has come over to the 
United States in order to 
get exact information in 
regard to the prospects of 
the trade in raw perfume 
materials in this country 
and to renew his acquain- 
tance with the directors 
of Morana, Inc., New York 
City, the general agents for 
the firm in the United 
States and the Domonion 
of Canada. He sailed for 
home May 21 on the Savoie. 
On the eve of his departure he gave a dinner to the officers 
and departmental heads of Morana, Inc., at the Hofbrau 
Haus, New York, to mark the pleasure of his visit. He 
has pledged himself to make another visit to this country 
at no distartt time to extend his personal study of American 
conditions. 


TH. MUHLETHALER. 


Andrew H. Green, Jr., vice-president of the Solvay 
Process Co., who has been placed in complete charge of 
all technical and operating departments of that corporation 
at Syracuse, N. Y., has been associated with the Solvay 
organization for 35 years. In 1897 he was chosen as man- 
ager of the Solvay plant at Detroit and two years ago was 
made a vice-president of the company, in charge of the 
Detroit works. 


Norman Simpson Co., manufacturer of vegetable cocoa- 
nut oil, liquid soap, etc., has moved from Allentown to 
813 North Main street, Bethlehem, Pa. 


M. J. Allderidge, who has succeeded Oscar Reiffarth 
as toilet goods buyer for Saks & Co., New York, formerly 
was merchandise buyer for C. T. Sherer & Co., of Worces- 
ter, Mass., which position he held for three years. © Mr. 
Reiffarth, as previously noted, is now with Abraham & 
Sttaus, Brooklyn, in a similar position. 


James C. Crane, president of El Caya Co., New York, 
has gone to California, where his wife is very ill. 


Carl F. G. Meyer of Meyer Bros. Drug Co., St. Louis, 
was in town for the annual meeting of the Proprietary 
Association. E. F. Helbig, in charge of the Meyer Bros. 
laboratory, also was in New York this month attending the 
meeting of the Manufacturing Perfumers’ Association. 

Jules E, Smucker, eleven years with the Metal Package 
Corp., New York, latterly vice-president and sales manager, 
resigned May 1, and has 
associated himself with the 
Tin Decorating Co., Balti- 
more, Md. 

Mr. Smucker’s many 
years of work with the 
perfumers of this country 
have given him a wide ac- 
quaintance and knowledge 
of their requirements, and 
his new connection will 
enable him to continue to 
serve his many friends to 
their advantage. His very 
vigorous and attractive per- 
sonality has won for him a 
host of friends throughout 
the trade whose best wishes follow him. 


Jutes E. SMUCKER. 


Polak & Schwarz, Zaandam, Holland, through their special 
envoy Mr. W. A. J. Wijnmalen who is now in New York, 
advise us that they have appointed Julian W. Lyon & Co., 
Inc., 35 Fulton street, New York, sole American representa- 
tives. Stock of their complete line of synthetics will be 
carried in New York in order to insure prompt deliveries. 


Edgar D. Taylor, president of the Powers-Taylor Drug 
Co., Inc., Richmond, Va., has been appointed by Gen. 
Julian S. Carr, lieutenant-general commanding the Army 
of Northern Virginia Department of the United Confed- 
erate Veterans, as his adjutant general and chief of staff, 
with the rank of brigadier-general. Mr. Taylor formerly 
was president of the National Wholesale Druggists’ Asso- 
ciation and is its councillor in the Chamber of Commerce 
of the United States. 
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The plan of Colgate & Co., referred to in these columns 
in recent issues, to establish a branch plant in the Middle 
West, in addition to their Jersey City works, is made 
certain of going into effect by the purchase of the State 
Reformatory building at Jeffersonville, Ind., negotiations 
for which were mentioned heretofore. Gov. McCray, of 
Indiana, has announced the sale of the property for $351,101 
to Colgate & Co., its bid with 30 per cent deposit, having 
been accepted. Full possession cannot be given until ar- 
rangements are made to move the prisoners to the State 
Farm, but the work of remodeling parts of the buildings 
can be begun at an early date. There are twenty buildings 
on the forty-two acres of land and most of them, it is 
said, can be converted easily into suitable structures for 
the new purposes, although the interior of the main prison 
will require extensive alterations. near the 
It will be some time before 
Colgate & Co. can get full possession of the property for 
manufacturing It is figured that then it will 
relieve the Jersey City plant, which is nearing its capacity. 


Land values 
prison already have advanced. 


purposes. 


Members of the Jersey City Rotary Club, to the number 
of sixty-eight, recently visited Colgate & Co.’s plant in that 
city and viewed it intimately, from the big clock on the 
roof to the enormous soap kettles which boil 300,000 to 
400,000 pounds in batches. 
the Rotarians enjoyed a luncheon given by 
Colgate 


After seeing how soap is made, 
Col. Austen 


Perfume 
Co., of Paris, Tenn., were discussed at a recent meeting 
held by the president, E. W. Rauscher, of Erin. Mean- 
while an ordered levied on the stock- 
holders to further the business interests of the company. 


Plans for reorganizing the American-French 


assessment was 


Freeport (Ill.) Journal-Standard of recent date contains 
a two page account of the rise and success of the W. T. 
Rawleigh Co., food products and flavoring extracts, which 
was founded by W. T. Raleigh in 1889. Pictures are 
given of the present extensive works of the company and 
of President Rawleigh and his aids, including W. J. 
Trevillian, vice-president; J. R. Jackson, secretary; R. F. 
Koenig, treasurer, and the heads of the various depart- 
ments. The company has had phenomenal success and its 
branches in various parts of the country and in Canada 
are reported as extremely prosperous. The main plant in 
Freeport occupies six separate buildings with floor area 
of more than eight acres. 


Owens Bottle Co., of Toledo, will have an exhibit in 
charge of J. A. Runnels and other representatives, at the 
National Drug and Sundries Show in Atlanta in July. 


The preliminary conference between respective commit- 
tees of the National Bottle Manufacturers’ Association 
and the Glass Bottle Blowers’ Association of the United 
States and Canada, at Atlantic City this month, ended 
with widely different views regarding the next annual wage 
agreement. The men want from 10 to 20 per cent increase 
all along the line. The manufacturers, on the other hand, 
seek a substantial reduction in wages, although not specify- 
ing the The final conference will open on 
August 2. 

In the meantime the committees will report to their con- 


amount. 
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ventions, when final proposals will be drawn. The manu- 
facturers meet in Atlantic City and the workers gather 
in Montreal for their annual The conference 
closed harmoniously, but each side was unanimous in its 
stand regarding the new scale which becomes operative on 
September 1. 


sessions. 


Dr. Frederick Belding Power, in charge of the phyto- 
chemical laboratory of the U. S. Department of Agriculture, 
has received a gold medal from Henry S. Wellcome, of 
London, in recognition and appreciation of distinguished 
services to science as a director of the Wellcome Chemical 
Research Laboratories, 

Emanuel Anastassoff has returned from his trip to 
Europe and has taken up his duties as representative of 
the Bulgarian Government Food Administration for the 
selling of their Otto of Rose in this country. His tem- 
porary address is 425 Fifth avenue, room 504, New York, 
Fee 

Jennings Manufacturing Co., extracts, perfumery and 
toilet preparations, Grand Rapids, Mich., has purchased a 
lot 75 by 125 feet, at Division avenue and Labelle street, 
on which it is planned to build a fine new home for the 
Jennings enterprises. The business was established in 1872 


and it is expected to have the new building ready for the 
semi-centennial celebration next year. 


Federal Trade Commission has entered an order against 
the Sunbeam Chemical Co., Chicago, to desist from trade 
practices regarding which a complaint was made in con- 
nection with its manufacture and sale of dye soaps. 


Jack Robinson, owner of the Hamilton Manufacturing 
Co., manufacturer of toilet preparations, St. Louis, has 
arranged to move the factory to Wichita, Kansas, where 
he proposes to erect a $50,000 building and increase the 
capital stock to $100,000. Temporary quarters have been 
rented in the Brosius Building, Topeka and Douglass 
The Lorola Laboratories, in connection with 
the establishment, will be in charge of Mme. Lorette 
Newcombe, formerly of Paris. 


avenues. 


The Herman Chemical Co., whose initial announcement 
appears on page 90, of this issue, was established 1878 
by Dr. Joseph L. Herman, who retired from the business 
in 1919. The present officers are Theodore Schwartzman, 
president; J. D, Schwartzman, vice-president; Paul Weis- 
bart, secretary and treasurer. 

The company has a large, well equipped factory at 228-232 
Adams street, Brooklyn, where it specializes in Lovejoy 
brand specialties and private brand products, including 
talc and face powder, compact rouge and powder, lip 
sticks, etc. 


McCormick & Co., manufacturers of flavoring extracts, 
spices, etc., Baltimore, have increased their authorized 
capital from $500,000 in preferred stock and $1,000,000 in 
common to $2,000,000 preferred and 50,000 shares of com- 
mon with no par value. The proceeds of the new financ- 
ing will be used for general business purposes connected 
with the rapidly expending business of the company. 
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Who says there is no more romance in business? Es- 
pecially the soap business? We are indebted to L. M. 
Goldsmith, second vice-president and director of sales 
of the Harral Soap Co., Brooklyn, N. Y., for light on the 
subject. He supplies an extremely interesting newspaper 
account of how Nantucket Island, one of the gems of 
the New England Coast, became a body of land entirely 
surrounded by cocoanut oil and how the Harral company, 
one of the Jargest manufacturers of cocoanut oil soap in 
the country, is going to turn the 900 tons of oil into cocoa- 
nut soap. Unfortunately we have not the space to print 
the whole article, but briefly the tank ship Gaelic Prince 
went ashore on a ledge off Nantucket and her cargo, worth 
$400,000 according to the marine insurance men, was set 
adrift on the Atlantic Ocear. The oil struck up an affinity 
for Nantucket Island and much of it washed onto the 
beaches, where, in congealed form it was harvested by the 
islanders. They all looked forward to fortunes in cocoanut 
oil soap and were planning to spend their wealth in sea- 
planes and other luxuries, when the insurance salvagers 
appeared upon the scene. When it was all over the vil- 
lagers decided not to enter the soap making game, but to 
let the Harral company have the oil at a price refined of 
4% cents a pound, which is a good investment for the 
Harral company and yields a nice sum to be divided among 
the island wreckers. 


B. R. Tunison of the United States Industrial Alcohol 
Company, addressed the members of the Aroma Club 
May 5 at a luncheon held at the Lion D’Or Restaurant, 
New York, on the various special formulae applicable for 
use in perfumery manufacture. Formula 40, the latest 
special denatured alcohol for perfume use, was discussed 
and although an entirely satisfactory product has not yet 
been obtained, Mr, Tunison: stated that he believed in the 
near future a practically odorless No. 40 would be avail- 
able. A brief history of the taxes on alcohol was read. 
The speaker then urged action in opposition to the pro- 
posed additions to the Volstead act which would further 
handicap the legitimate consumer, and against the various 
arbitrary state and municipal statutes which propose to 
restrict the sale of alcoholic products altogether. 

In addressing the meeting, which was attended by about 
sixty members and guests, President Sefton announced 
his intention of calling V. Vivaudou to task at the next 
meeting on May 19, for a rather strong talk which Mr. 
Vivaudou made some weeks ago when he addressed the 
club and made disparaging insinuations regarding the 
raw materials which the perfumers are receiving. 

The dinner of the club held on April 21 was well attended. 
The chief feature was an address by Dr. Curt P. Wimmer, 
professor of cosmetics and perfumes at the New York Col- 
lege of Pharmacy of Columbia University, who appealed 
for greater support from the manufacturers for courses 
of wider scope in perfumery and beautifiers which he is 
planning for next autumn. The unusual success this year, 
which the first attempt at regular instruction in cosmetics 
and perfumes in an American college course attained, was 
reviewed by Prof. Wimmer who thanked the trade and 
Tue AMERICAN PerrumEeR & Essentiat Or Review for 
the hearty support which they had given to it, mentioning 
especially that through the publicity in these columns he 
had heard from all parts of the world and had added 
numerous students to his list, 


A. Alexander, maker of compact rouge machinery, ad- 
vertises a price reduction on the “Alexander” Patented 
Compact Rouge Machine. This should be of interest to 
perfumers and toilet preparation, manufacturers who wish 
to manufacture their own powder and rouge compacts. 

Evidently there will be no further reduction in price dur- 
ing the balance of this year, since the price is guaranteed 
against decline until January, 1922. 

Announcement also is made of an offer of color pigments 
especially made for the use of face powder and rouge 
compact makers. 


W. J. Bush & Co., Inc., essential oils, New York City, 
are at home now in their new quarters at 370 Seventh 
avenue. Telephones: Longacre 7,657, 7,658, 7,659. 


Wallace & Joyce, manufacturers of toilet preparations, 
17 West 42nd street, New York, are introducing a tooth 
paste preparation under the name of “Smokers’ Tooth 
Paste,” which, they report, has met with considerable favor 
throughout the retail trade. The firm also manufacture a 
complete line of toilet preparations, including massage, 
shaving, cold and various other creams. 


E. D. Ochs is now handling a line of perfumes for A. 
H. Higbie, 154 Nassau street, New York City. 


William A. Sailer, president of the American Drug 
Manufacturers’ Association, has appointed the following 
Legislative Committee: C. M. Woodruff, Detroit, Chair- 
man; J. C. Roberts, Sharp & Dohme; Homer E. Smith, 
of E. R. Squibb & Son.; George C. Pratt, National Drug 
Co.; J. Fred Windolph, of the Norwich Pharmacal Co. 


J. S. Merrell Drug Co., St. Louis, has elected the follow- 
ing officers: President, George R. Merrell; first vice- 
president, Merrell P. Walbridge; second vice-president, 
Hubert S. Merrell, Jr.; treasurer, Henry J. Spaple; secre- 
tary, Edward F. Schlueter. Mr. Schlueter was elected a 
director to succeed Col. C. P. Walbridge who died recently. 


Frank W. Marden, founder of the Marden, Orth & 
Hastings Co., has organized a new company under the 
name of Frank W. Marden & Co., with offices at 10 High 
street, Boston, Mass. He will specialize in the production 
and distribution of animal, vegetable and fish oils, in which 
line he has been actively engaged for forty years. With 
him are many of his former associates, including his son- 
in-law, Prescott F. Wild. 


On page 101 appears the initial announcement of the Cali- 
fornia Prune & Apricot Growers’, Inc., San Jose, Calif., an 
organization with 10,000 grower members. They have 
established laboratories for the production on a com- 
mercial scale of apricot kernel oil (cold expressed) and 
bitter almond oil, S. P. A. 

Inquiries for samples and prices are invited. 


The International Bottle Co., London, Eng., begin a 
series of illustrated advertisements on page 103. They 
offer perfume bottles made by Depinoix, Paris, an old-time 
maker of this ware. 
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C. J. A. Fitzsimmons, of the Orbis Trading Co., Inc., 
importers and exporters of essential oils, New York City, 
has been elected a member of the Board of Directors of 
the Brevoort Savings Bank, Brooklyn, N. Y. 

This action is evidence of the high esteem in which Mr. 
Fitzsimmons is held by those of influence in Brooklyn 
financial circles. His standing in the business world in 
New York is just as high and his counsel is often sought 
by the many who recognize his integrity and good judg- 
ment. 


H,. B. Hearn Inc., manufacturer of disinfectants, 
liquid soap and similar products, has moved from 41 South 
Gay street, Baltimore, to more commodious quarters at 


103 South Frederick street. 


Co., 


Herndon & Co., dealers in vegetable oils, have moved 
from 29 Broadway to 295 Douglas street, Brooklyn. 

Robert Meyer, president of the Meyer Bros. Coffee & 
Spice Co., St. Louis, was a recent New York visitor. 

Newskin Co., of Brooklyn, N. Y., has reduced its capi- 
talization from $120,000 to $70,000. 

New York Wholesale Grocers’ Association has moved 
its offices to the Franklin-Hudson Building, 100 Hudson 
street. 


Frank E. Irvine, president and manager of the Western 
Soap Co., Ltd., Spokane, Wash., announces that the com- 
pany will erect a new building to cost about $100,000. 


William H. Hatfield, Chicago perfumery manufacturer, 
recently made a visit to San Francisco, where, previous 
to forty-six years ago, he was engaged in business, 


A. J. Krank, toilet soap manufacturer, of St, Paul, Minn., 
recently made a trip to San Francisco. 


Lever Brothers had a soap display in the recent Beau- 
tiful Home Exhibition in Mechanics’ Hall, Boston. The 
booth contained exhibits not only of soaps, but of the 
results of fine laundering, both family and otherwise. 


Two large buildings have been added to the Sunlight 
factory of Lever Bros., Ltd., soap makers, at Toronto, 
Canada. They are three story concrete structures with 
an aggregate foundation measure of over 20,000 square feet. 
It is planned to extend them as required until they are of 
six stories and cover over 50,000 square feet. 


Appraisal figures, filed in the Surrogate’s office recently, 
fixed the value of the estate in New York of Harley T. 
Procter, of Procter & Gamble of Cincinnati, who died last 
May, at $3,629,217 in the gross and $3,515,478 in the net. 
The property consisted of real estate, $242,780; cash, $63,- 
099; personal, $56,136; securities, $3,299,699; the larger 
holdings being $25,000 in Liberty bonds and shares in 
Procter & Gamble, common, $2,586,678, and additional 
assets, $15,501. 

His wife, Mary E., of 11 East Fifty-second street, re- 
ceives the household goods appraised at $54,815, and a life 
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estate in $1,514,039. His sons William, of 375 Park avenue, 
and Rodney, of 563 Park avenue, and daughter Lillie San- 
ford Procter of Greenwich Conn., receive $648,874 each. 
They are also the remaindermen in their mother’s trust 
fund. 

The War Department offers on page 95 a lot of about 
900,000 tubes of sag paste which contains a large propor- 
tion of soya bean oil, benzoated lard or linseed oil. It 
is offered as material for soap making. 


Semet-Solvay Co., Syracuse, N. Y., are producing 
in commercial quantities a number of synthetics of which 
several are of special interest to this industry. They 
include benzaldehyde, benzyl chloride, methyl salicylate, 
salicylic acid and caustic potash. See their announcement 
on page 90. 


Clement C. Speiden, chairman of the drug and chemical 
section of the New York Board of Trade and Transporta- 
tion, has appointed a Membership Committee consisting of 
Julius Kohler, Fritzsche Brothers, Inc.; Percy C. Magnus, 
Magnus, Mabee & Reynard; Carroll D, Smith, Carroll 
Dunham Smith Pharm. Co.; F. L. Childs, Heyden Chemical 
Works, and Joseph A. Huisking, Charles L. Huisking, Inc. 

Dr. Charles B. Pinkham, secretary of the California 
State Board of Medical Examiners, has started a crusade 
against so-called “beauty doctors.” Several arrests have 
been made. There is no intention, it is understood, of 
interfering with the legitimate cosmetic trade, 


Procter & Gamble Co. has declared the usual quarterly 
dividend of 5 per cent on common stock, payable May 14 
to stock of record April 25. 

Merchants’ Association of New York City has elected 
the following new member, among numerous others: 

New Frocess Cork Co., Walter B. Merriam, president, 68 
Thirty-fifth street, Brooklyn—Manufacturer of crown seals 
and composition discs. 


Prohibition has dealt a telling blow to the young bloods 
who pursue book learning in the Milford Preparatory 
School near Bridgeport, Conn, “Jue” Barnes, in whose 
drug store the pupils are wont to seek liquid refreshment, 
has announced he will sell the students no hair tonic, 
cologne or toilet water. 

“There’s too much alcohol in these preparations,” said 
Druggist Barnes. “A man will drink shoe blackening these 
days if there’s alcohol in it, There have been a lot of 
students trying to buy toilet water and hair tonic from 
me, but I’ve told them they'll have to drink something 
with less kick in it. My hair tonic is powerful stuff, and 
I’m not going to run the risk of having any student grow- 
ing a mustache in his oesophagus or a beard in his stomach. 
The students may get sore at me for refusing to sell them 
this stuff, but their dads down New York way will thank 
me for it.” 


John Glassford of 103 Carnegie Avenue, East Orange, 
N. J., severed his connections with Jones Brothers Tea 
Company, of Brooklyn, April 20th, and advises us that he 
is undecided concerning his future activities. 
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Continued increase in patronage and expansion of facilities 
mark the business career of Julius Schmid, Inc., manufac- 
turers and importers of toilet preparations and druggists’ 
sundries, 344 West 38th street, New York. In our issue 
of January, 1920, we printed an illustration of the fine 
new building which the firm had then erected to accom- 
modate its growth. The building is connected with the 
offices and show rooms by a series of overhead bridges, 
enabling all incoming and outgoing merchandise to be 
handled by special freight elevators on the 37th street side. 
The premises are of fireproof construction and are equipped 
with the latest modern improvements, including a top floor 
set aside as a rest and recreation place for the employes, 
who also have the benefit of a roof garden. 

New lines of goods are being displayed in the Schmid 
show rooms and an export department has been created with 
the special object of pushing the sale of Schmid products in 
Central and South America. 

Julius Schmid, Sr., spent the past year in Europe estab- 
lishing new connections. Julius Schmid, Jr., who attended 
Cornell University, and who has received a business train- 
ing in the wholesale drug house of Parke, Davis & Co., 
Detroit, has been added to the executive staff of Schmid, 
Inc. 

The trade is well acquainted with Charles F. Schmid, 
another son of the founder, who has been secretary since 
the inception of the enterprise and he will be ably assisted 
in the future by his thoroughly well equipped younger 
brother. 


Miss Olquita Queeny, daughter of the John F. Queeny, 
of the Monsanto Chemical Co., and Mrs. Queeny, returned 
to St. Louis recently from an extended tour of South 
America. Her brother, Edgar M. Queeny, who was in 
New York on business, returned with her. 


J. Leyden White, equally famous by his pen name of 
“Joel Blanc,” has severed his connections with the Asso- 
ciated Pharmacists and become advertising and sales man- 
ager of the B. O. & G. C. Wilson, Inc., of Boston. This 
company was established seventy-five years ago and is 
now featuring the “Winsol” line of specialties. His host 
of friends will wish “Joe” every success in his new position. 


N. K. Fairbanks Co., of Chicago, manufacturers of soap 
and table products, and for many years a subsidiary of the 
American Cotton Oil Co., has moved its main office to 
New York, with headquarters in the Hudson Terminal 
Building, 50 Church street. A get-together dinner, en- 
tertainment and dance was held by the officers and em- 
ployes of both companies May 7, at the McAlpin Hotel. 


Association Against the Prohibition Amendment, Inc., 
with offices in the Munsey Building, Washington, D. C., 
is sending out invitations to persons interested to join it 
and information can be obtained by persons interested by 
addressing W. H. Stayton, managing vice president. The 
association’s aims are: 1. To get the Volstead act out 
of the law; 2. To permit every State, (under the con- 
current clause), to pass its own enforcement act; 3. To 
then eliminate the Prohibition Amendment from the Fed- 
eral Constitution. Members’ dues are $1 a year and there 
are no salaried officers of the association, which is non- 
Partisan and non-sectarian. 


‘ Poor Richard Club, Philadelphia. 


Among the St. Louis Chamber of Commerce “Good Will” 
delegation, numbering a hundred or more prominent St. 
Louis business men, which visited Mexico in April were 
George R. Merrell, vice-president of the J. S. Merrell 
Drug Co.; Carl F. G. Meyer, president of Meyer Bros. 
Drug Co., and G. A. Pfeiffer, vice-president and treasurer 
of Wm. R. Warner & Co. 


W. T. Days, export manager of the Mallinckrodt Chemi- 
cal Works, St. Louis, has been appointed a member of the 
Foreign Trade Advisory Service Staff of the National 
Foreign Trade Council, 


Charged by the Boston authorities with having manipu- 
lated fictitious trades in the stock of Roi de France Prod- 
ucts Co., Inc., of New York, so that Boston brokers were 
led to pay out $75,000 for customers who did not appear 
to take up the orders, three brothers and three sisters 
were arrested in this city May 8 They were Frank Sil- 
insky, 19 East Eighth street; Abraham Silinsky, 374 West 
16lst street, and William Silinsky, 910 Riverside Drive, 
and Bessie, Irma and Eunice Thurston of 57th street. The 
girls were listed as models. One of the men was identified 
with a New York brokerage house. 

According to the Boston authorities a market for the 
stock was created by orders thete for the stock at $5 a 
share. These orders were secured by deposits of $1 per 
share by the Silinskys and the women in Boston. The 
actual stock was not bought by the Boston brokers, But 
after an active campaign on the curb market in New 
York the quotation went up to $12 a share and a demand 
was made on the Boston brokers for the actual stock cer- 
tificates. The Boston brokers immediately placed orders 
in New York to cover the transactions. When the stock 
was delivered in Boston those who had ordered it did not 
appear, even to pay the $4 per share margin. Then the 
stock dropped to $3 a share. 

Magistrate Ten Eyck continued the bail of $5,000 each 
for the three brothers until May 21, at the request of their 
lawyer. The three sisters were held in the same bail. Ac- 
cording to the statement of the prisoners the whole trans- 
action was an incident of imprompt festivities in the course 
of an excursion to New England to visit the mother of 
the Thurston girls, and is one to be settled by civil actions. 


J. A. Coleman, advertising and sales manager of the 
De Luxe Brush Co., manufacturers of the duo lather 
brush, delivered a very interesting address before the 
Business Press Association, at its February dinner at the 


He scored the manu- 
facturers who advertise directly to the consumer and sell 
direct to the retailer with the avowed purpose of eliminat- 
ing both the trade papers and the jobbers. 


Philadelphia Chemists Club has elected the following 
new officers: President, J. H. Stutt, of E. I, duPont de 
Nemours & Co.; vice-president, F. S. Havens, of Atlantic 
Products Corporation; treasurer, W. J. Thorn (reelected), 
of Innis, Speiden & Co.; secretary, W. H. Davis, of Har- 
shaw, Fuller & Goodwin Co. 
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Among the very interesting advertisements in this issue 
is that of T. C. Wheaton Co., Millville, N. J., whose insert 
in color appears between pages 56 and 57. The use of color 
in the decoration of bottles is growing, and the Wheaton 
Co. uses this very logical and novel method in demonstrat- 
ing to the industry exactly how the bottles appear in still 
life. 


Jac. Polak, managing director of Polak’s Frutal Works, 
Amersfoort, Holland, arrived in New York early this 
month and left soon afterward for a visit to Central and 
South American countries. He expects to return in June 
and will then visit business friends in the American trade. 
His headquarters will be at the company’s American office, 
221 W. 39th Street, New York. 

The American branch has been incorporated with an 
authorized capital of $20,000, and with the following 
officers: President, Jac. Polak; vice-president, Henry 
Polak; secretary and treasurer, Herman Wessels, who is 
also manager of the American branch. S. A. DeVries, 
a valued member of the company’s selling staff, will con- 
tinue in that capacity. 


Alkahn Silk Label Co., Inc., 126 W. 32nd Street, New 
York, whose initial advertisement appears in this issue, are 
manufacturers of woven labels including sachet labels for 
advertising purposes. They have done considerable business 
with manufacturers in the garment trades who used these 
sachet labels for advertising distribution, and the company 
is now making a bid for similar business from perfumers. 
The Alkahn Co, was established in 1906, and their fac- 
tories are located at Paterson, N. J. 

J. E. Mergott Co., 200 Fifth Avenue, New York, offer 
through their advertisement on page 79 a novel powder 
pencil intended to be carried in women’s purses. They are 
manufacturers of metal specialties. 


Compagnie Parento which was established in Chicago by 
Mr. Addington Doolittle two years ago, has moved his 
headquarters to New York. with offices at 799 Broadway in 
the St. Denis Building. The Chicago branch will be in 
charge of R..E. Schubel and L. J. Swarz, who will visit the 
trade throughout the Middle-West. 

Mr. Doolittle was in New York recently ar:anging for 
the change, and expects to be back on June 1. 


William Rieger of the well known San Francisco perfume 
firm that bears his name, sailed early in May for Scotland 
where he is attending a convention of Rotary Clubs in 
Edinburgh. 


Eighteen tons of Palmolive soap formed the feature of 
a recent sale in the department store of A. I. Namm & 
Son, Brooklyn, N. Y., the price being stated as less than 
wholesale. The soap had been made for export and was 
being held on Brooklyn ocean piers awaiting shipment, 
which had been Helayed. To prevent purchases by dealers, 
the individual sales were restricted to two dozen packages 
as a maximum. 


News has reached here of the formation in Cuba of the 
“Colegio Farmaceutico de la Habana,” of which Dr. 
Armando Garcia has been made the first president. The 
address is 529 Calzada del Cerro, Havana, Cuba. 
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Bankruptcy schedules have been filed by H. Marquardt 
& Co., Inc., importers and exporters, 35 South William 
street, New York, listing liabilities of $397,975, of which 
$141,010 is secured claims, and assets of $710,588, con- 
sisting mainly of accounts and claims aggregating $614,797, 
and merchandise on consignment, $62,433, Most of the 
claims are against Central and South American concerns. 
Principal local creditors are Battery Park National Bank, 
$52,703, and Continental Bank, $10,750, both secured. 

F, L. Washbourne & Co., Inc., chemicals, 46 Gold street, 
New York, has filed schedules in bankruptcy, with liabili- 
ties of $97,921 and assets of $444,831, consisting of trade 
acceptances, $2,749; stock $1,935 and deposits in bank $111. 
W. A, Ross & Bro., Inc., are secured creditors for $28,372. 
Among those unsecured are Mutual Chemical Co., $25,800, 
and Partola Mfg. Co., Inc., $14,400. 

E. Edward Newbauer, manufacturer of toilet articles, 
101 St. Marks place and 346 Audubon avenue, New York, 
has filed schedules in bankruptcy, with liabilities of $26,965 
and assets given as unknown, Among the creditors are 
V. Vivaudou, Inc., $1,050; Odo-ro-no Company, $1,289, 
and Colgate & Co., $565. 

Granite City Soap Co., Inc., manufacturer of soap, 31 
Liberty street, Newburg, N. Y., has filed a petition in 
bankruptcy in New York City, with liabilities of $126,514, 
of which $43,750 are secured claims, and assets of $56,345, 
the main items of which are real estate, factory property, 
$44,000; accounts, $7,214, and property in reversion, $3,344. 
The secured creditors are Columbus Trust Co., Newburg, 
N. Y., $22,550, and George Tunken Fry, $21,200, while 
among those who are unsecured are Robert A. Reichard, 
$39,600; M. W. Larendon & Co., $8,253; Reichard Hide & 
Tallow Co., $4,596, and Welch, Holmes & Clark Co., $3,424. 
Judge Hand has appointed Edward J. Collins receiver in 
$1,000 bond. It is stated that the company discontinued 
operating some time ago and that its affairs have recently 
been managed by a committee of creditors and directors. 

There have been some minor business troubles: 

Petition filed against Lyster Chemical Co., 61 Broadway; 
was based on claims of about $5,000. 

American Mustard Co., Inc., 42 Broadway, has filed 
schedules in bankruptcy, with liabilities of $131,917 and 
assets of $57,597, consisting of stock, $41,893; machinery, 
fixtures, etc., $12,542; patents, trademarks, etc., $507, and 
accounts, $2,655. 

National Druggists’ Supply Co., Inc., 258 Broadway, 
has filed schedules in bankruptcy, with liabilities of $20,853 
and assets of $8,688. 

C. W. Sauer Corporation, manufacturer of shaving 
brushes, at 75 Spring street, has filed schedules in bank- 
ruptcy, with liabilities of $18,007 and assets of $6,320, con- 
sisting of stock, $3,000; fixtures, etc., $2,000 and accounts, 
$1,320. 

Edgertyn Aniline Corporation, 86 Leonard street, has 
filed a petition in bankruptcy with liabilities of $26,793 and 
assets of $39,953. 


John McKesson, Jr., president of McKesson & Robbins, 
Inc., New York, sailed April 20 on the Olympic for South- 
ampton, expecting to be away for three months, 


Ernest K. Speiden, since 1915 associated with Innis, 
Speiden & Co., Inc., New York, as a director and secretary, 
has resigned from the firm. 
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Dr. Harrison E. Patten, formerly in charge of the physi- 
cal chemistry laboratory of the Bureau of Chemistry, De- 
partment of Agriculture, Washington, has resigned to 
accept the position of chief chemist with a firm in St. 
Louis. Dr. Patten has been connected with the Depart- 
ment of Agriculture for fourteen years, during which time 
he has been engaged in laboratory work in connection with 
analyses of drugs and food, and has also written many 
articles on chemistry, physics, and electrochemistry. Dur- 
ing the war he was a major in the Quartermaster Depart- 
ment of the army. 

National Retail Druggists’ Association will hold its an- 
nual convention in Denver in the week of September 19. 


Oakland, Cal., Tribune announces that Procter & Gamble 
will erect a $3,000,000 soap factory in that city. 


National Wholesale Druggists’ Association will hold its 
47th annual meeting at Atlantic City, September 26-29, 


‘The raisin has the cosmetic urge, says Printers’ Ink, 
It is being advertised as a beauty food. “Raisins are rich 
in iron content; and it is iron in the blood that brings 
the bloom of youth to women’s and children’s cheeks. 
So raisins are a ‘beauty food’ as well as healthful and 
delicious,” an advertisement of the California Associated 
Raisin Co. says. This new urge, along with the other 
well-known urges of the raisin, if sufficiently advertised, 
should speed the raisin to a place of honor on the soda 
fountain counter alongside of the yeast cake, which recently 
found its way there because of its widely heralded com- 
plexion-improving qualities. 


Another new counterfeit $20 Federal Reserve Note is 
out. It is on the Federal Reserve Bank of Kansas City, 
Missouri; check letter “C,” W. G. McAdoo, Secretary of 
the Treasury, John Burke, Treasurer of the United States: 
portrait of Cleveland. This counterfeit is printed from 
photographic plates, on two pieces of paper between which 
a few threads have been distributed. The pasting together 
of the paper makes the bill too thick. It is also about 2 
half inch shorter than the genuine. The number of this 
counterfeit is J2990600A. The back of the note is blue 
instead of green. Altogether the counterfeit is so plainly 
a photograph that it should not deceive those accustomed 
to handling money. 


Here is an item about a “soap mine” from a paper in 
Los Angeles, Cal., which seems to require verification: 
“Mined like coal, soap, ready for use, is being taken from 
the ground five miles from Barstow, on the road to Dag- 
gett, at the rate of 8,000 pounds a day. The industry is 
said to be the only one of its kind in the world. A Mexi- 
can discovered the soap and informed L. F. Caswell of a 
local laundry, who interested others in bringing the soap to 
the surface.” 


National Chain Store Grocers’ Association of the 
United States has opened headquarters in the Woolworth 
Building, New York. The officers are as follows: 
President, C. E. Adams, care of John T. Connor Co., 
Boston; First Vice President, B. H. Kroger, The Kroger 
Grocery & Baking Co., Cincinnati; Second Vice President, 


Samuel Robinson, American Stores Co., Philadelphia; 
Third Vice President, Henry Kohl, National Grocery Co., 
Jersey City; Secretary-Treasurer, Alfred H. Beckmann, 
New York. Executive Committee—W. G. Wrightson, 
The Great Atlantic & Pacific Tea Co., Jersey City; Harry 
L. Jones, Grand Union Tea Co. & Globe Grocery Stores, 
Inc., Brooklyn, N. Y.; James Butler, James Butler, Inc., 
New York; W. K. Macy, The Union Pacific Tea Com- 
pany, Newark, N. J.; Matthew Smith, Matthew Smith 
Grocery Company, Cleveland. 


Cleveland News of recent date contains an interesting 
biography of Maurice Gusman, president of the Import 
Specialties Co., of that city. Mr. Gusman, at the age of 
15, landed in New York from Russia, with nothing to guide 
him except the address of an old teacher, who had gone 
into the drug business. The lad got a job in a drug store, 
studied pharmacy and became a registered pharmacist. His 
first venture in business was a failure, but he persevered 
and, going to Cleveland, made a fresh start. From 1912 
to 1918 his drug business grew steadily and then he 
branched out into the manufacturing end. In the latter 
year he organized the Import Specialties Co., with $300,000 
capital stock, much of which is held by Cleveland drug- 
gists. The company’s business at 326 Champlain avenue 
has grown steadily since. Mr. Gusman recently was 
elected president of the Merchants’ Savings & Banking Co. 


Dark Wayfarer—‘Does I know where de fo’th Nat’nal 
Bank is? Why boss, I don’t even know where is de first 
Nat’nal Bank !”—Exrchange 


Chemical Foundation has opened an office in the Munsey 
Building in Washington. Its business there will be taken 
care of by William Keolin, who was formerly assistant to 
Francis P. Garvan in the office of the Alien Property Cus- 
todian. 


Printers’ Ink recently was privileged to glance through a 
number of foreign inquiries on the desk of a prominent 
manufacturer. The majority were from Japan—but it so 
happens that this particular individual has more domestic 
business than he can conafield. The letters came from 
Japanese importers who had noticed the firm’s advertising 
in American publications. In entering the Japanese mar- 
ket, there are difficulties to be met and surmounted of 
course—difficulties of Japanese competition, difference in 
money values, buying habits of the people, customs regula- 
tions, etc. But in spite of many obstacles, it is apparent 
that here is a market possessed with the buying inclina- 
tion—which, after all, seems to be the first essential neces- 
ary to success in exporting. 


Thrift is Power. Why? Because its practice builds 
character through leading to the right use of money; 
enable opportunities to be taken advantage of because 
money is in hand. Be Thrifty. Spend wisely, save stead- 
ily, buy Government Savings Stamps, “Always worth mor¢ 
than was paid for them.” 


The straight line which is the shortest distance between 
the present and success is Thrift. To tread it, spend 
wisely, save steadily and invest in Liberty Bonds and Gov- 
ernment Savings Stamps “backed by the nation’s strength.” 
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Antoine Chiris Co., essential oils, is now occupying its 
fine and commodious quarters at 147-153 Waverly place, 
New York City. The change in location provides im- 
proved facilities for prompt shipments and an all around 
betterment of the means for handling business. The com- 
pany will welcome the trade to its new home. The tel- 
ephone numbers are Spring 1,187, 1,188, 1,189 and 1,190. 


A surprise: reception was given April 11 to Mr. and 
Mrs. John Ruddiman, of Astoria, who retired to their 
farm at New Milford, Conn., April 20. Mr. Ruddiman 
has been with Dodge & Olcott Co., New York, for more 
than 30 years and there was a goodly attendance of his 
old associates at the party, which was held in the home 
of the pastor of the Remsen Street Reformed Church, 
Brooklyn. Poems were recited, songs sung and many 
tokens of remembrance were presented to the estimable 
couple, 


Mrs. E. Brewster has left the toilet goods department 
of Bamberger’s, Newark, N. J., to become an assistant 
buyer for Abraham & Straus, Brooklyn. 


De Villers Soap Co., New York, has combined its 
offices and factory under one roof at 95-97 Cliff street, 


where all mail should be addressed. Telephone: Beek- 
man 5312. 


Some time we hope to enjoy the luxury of having a 
humoristic column, in which event it would not be neces- 
sary to go further to get an able conductor than to Wil- 
liam H. Green, New York representative of the Tin 
Decorating Co., Addison Lithographing Co. and Alderman- 
Fairchild Co. This gem he picks ripe from the [ribune’s 
“Conning Tower”: 

Meriting his desired anonymity is the frantic wag 
who wonders whether the Thurston girls, arrested 


in the perfume store case, oughtn’t to be known as 
the Colognial Dames. 


Here also is an item, simply seething with humor, which 
Mr. Green has seized bodily from approaching oblivion: 


The Complete Letter Writer 
[Received by a Manufacturer of Toilet Articles] 
Manager Saheb, New York. 
Dear Sir: I the undersigned most respectfully 
to say under your kind consideration. 
I am very much anxious to get your Saving Cream 
Toilet Soap for my great family. 
So kindly send it soon the both samples, and after 
tasting I shall order for a lot of it. 
Hoping excuse for the trouble and oblige, 
I remain yours truly, 
N. D. MAKWANA, 
c/o Sayajr Gange Baroda, 
Mr. Dub’s Bungalow, Baroda. 


Mr. F. K. Anderson, general sales manager of the Men- 
nen Co., Newark, N. J., was in Chicago recently in con- 
nection with the big sales and advertising campaign for 
Mennen products conducted recently in the Chicago district. 


beg 


Palmolive Co., of Milwaukee, has decided to resume 
operations in its plant in Portland, Oregon, which has been 
rebuilt, following the fire of a year ago. It was expected 
to employ a force of 80 men. 


A Philadelphia paper tells of a cigar store in that city 
which does an extra trade of $100 weekly with a side line 
of perfumes, talcum powders, cosmetics, soaps, etc. The 
proprietor believes his toilet goods displays have increased 
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his cigar trade, in addition to adding to his income other- 
wise. There is an idea in this which might be turned over 
in the minds of traveling salesmen who seek to increase 
the demand for the goods they represent on the road. If 
a drug store sells cigars why should not a cigar shop dis- 
pense perfumery and toilet articles to its patrons? 


Mr. Albert J. Barnaud, who has been in the service of 
the Bureau of Foreign and Domestic Commerce since 1914, 
has been appointed district office manager of the Bureau’s 
New York office. Mr. Barnaud was in the American Em- 
bassy at Paris as trade expert for the War Trade Board 
and American delegate on the International Contingent 
Commission for rationing Switzerland. Upon his return 
to the United States in 1919 he was assigned to special duty 
in the New York office and later became secretary of the 
American-Russian Chamber of Commerce at New York. 


E. F. Helbig, in the Meyer Druggist, of St. Louis, sup- 
plies the following of interest concerning the perfume and 
toilet requisites industry, as viewed by the wholesaler, for 
the retailer’s information: 

“While the general market tendency is lower in many 
lines, this decidedly does not apply to natural products 
used in the production of perfumes and toilet requisites, 
When prices reached the very high levels of the war 
period the impression was general that these prices would 
find lower levels soon after hostilities ceased. The con- 
trary has been the case. Prices have soared to unpre- 
cedented figures and are now at a point where they are 
prohibitive to all except those who have long established . 
brands and must perforce pay the prices to secure the 
necessary raw material to make up their products. 

“While several causes may be considered as contributing 
to the present high prices, the principal one is the un-, 
heard of prices demanded by the flower growers of France 
for their crops. 


“Jasmine flowers show an increase over last year’s prices 
of over 300 per cent, orange flowers 200 per cent, tube- 
roses over 300 per cent, and the other important flowers 


show like advances. These costs necessitated proportionate 
advances in the oils and flower essences and at present 
quotations we predict that consumption will be much cur- 
tailed, as the American perfumers cannot pay these prices 
without greatly advancing the selling prices of their prod- 
ucts and the feeling is that this is not advisable nor is 
the time opportune. 

“No relief from these high prices can be looked for until 
next year’s crop of flowers is harvested.” 


The will of Edwin D. Cahoon disposing of an estate esti- 
mated in excess of $1,000,000 has been admitted to probate 
in the Surrogate’s Court at Riverhead, L. I. Mr. Cahoon 
was one of the founders of the Riker-Hegeman chain of 
drug stores. He died at Battle Creek, Mich. Alfred H. 
Cosden was made trustee. The real estate and the residue 
of personal property are left to Mr. Cahoon’s only daugh- 
ter, Miss Edna R. Cahoon. She is to receive the. residue 
at the age of forty. 


It is impossible to mail a baby by parcel post. The 
danger lies in the fact that the child is liable to be full 
grown when it arrives at its destination —American 
Grocer. 
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NEW PRICE LISTS, PUBLICATIONS, ETC. 


Dovce & Otcott Co., 87 Fulton street, New York City, 
have issued their May wholesale price list of essential oils, 
colors, synthetics, flavors, vanilla beans, etc. 

O. I. Wartnc Fitting Macuine Co., 59 Fourth avenue, 
New York, has published a catalogue of its apparatus for 
filling containers with liquids, semi-liquids and viscous 
products of various descriptions. 

Macnus, Masee & ReyNarpb, INc., 257 Pearl street, New 
York, send us their May 9 confidential weekly market re- 
port, giving quotations of essentials oils, floral waters and 
other products revised up to that date. 

Epwarp T. Betser Co., Inc., 135 Grand street, New York, 
has issued its May price list of raw materials for perfumers, 
soap makers and manufacturing chemists, including syn- 
thetic specialties and aromatic chemicals. Enclosed is a 
blotter scented with “Summer Flowers.” 

RivrerA Propucts Co., J. De Lorme, president and gen- 
eral manager, 154 West Lake street, Chicago, lll., sends us 
wholesale price list of essential oils, synthetics, food colors, 
true fruit flavors and kindred products. 

T. C. WueEaton Co., Millville, N. J., have sent circulars 
to the trade giving warning of the summer shut-down 
June 30, and advising all interested to place their orders 
early to tide over the two months when bottle blowing 
will be suspended for the usual repairs. 

F. K. James Co., 247 West 46th street, New York, has 
sent out a price list of Temple of Allah incense. 

“PHILIPPINE RESOURCES AND OPPoRTUNITIES,” which is a 
useful compendium justifying its title, can be had from the 
Philippine Government Commercial Agencies, 280 Broad- 
way, New York, N. Y. 

“COMMERCIAL POSSIBILITIES OF THE UNION or SouTH 
Arrica” contains information which its caption suggests 
and may be obtained free by addressing O. K. Davis, sec- 
retary of the National Foreign Trade Council, 1 Hanover 
square, New York. 

“How BusINESS WITH ForEIGN CouNTRIES Is FINANCED” 
and “Our New Place in the World Trade” are pamphlets 
which treat these subjects conclusively and can be had from 
the Guaranty Trust Co., New York City. 

Owens Bortie Co., Toledo, Ohio, has sent us a folder 
relating to the Owens sprinkler top bottles and caps. 


NEW INCORPORATIONS. 

Maurice Levy Co., New Rochelle, N. Y., make powder 
puffs, etc., $200,000 capital stock, has been incorporated by 
M. Levy, M. K. Cohen; attorney, A. R. Lesinsky, 149 
Broadway. 

Polak’s Frutal Works, 221 W. 29th St. New York 
City, aromatic products and perfumes, $20,000 capital stock, 
has been incorporated by J. Polak, J. F. Forrester; attor- 
ney, H, Hoelljes, 95 Madison Av. 

Ava-Lon Laboratories Co., Somerville, Mass., drugs and 
toilet articles, $50,000 capital stock, has been incorporated 
by Pasquale le Avalone and William B. Avalone of Med- 
ford and Edward Russell Street of Boston. 

Ric-O-Extract Co., toilet preparations, has been incor- 
porated in Delaware with a capital stock of $100,000, by 
Jos. M. Liever, Dr. Ramiof Pabst, Dr, Calege, Reading, Pa. 

Stazon Mfg. Corp., Brooklyn, N. Y., liquid cleaning 
preparations, $5,000 capital stock, has been incorporated 
by M. L, Einstein, B. H. Fry; attorneys, Stern & Reubens, 
149 Broadway. 


Washine Mfg. Co., Mount Vernon, N. Y., laundry sup- 
plies, $5,000 capital stock, has been incorporated by J. and 
S. L, and E. Zukert; attorney, M. Zuckert, 171 Main St. 


Wilson Barnes Soap Corp. has been incorporated in Del- 
aware with a capital stock of $2,000,000. 

Consolidated Products Corp., manufacture soap, $100,000 
capital stock, has been incorporated in Delaware. 

Thrill Distributing Co., McKeesport, Pa., manufacture 
non-alcoholic beverages, $300,000 capital stock, has taken 
out incorporation papers in Delaware. 


National Soapstone Co., Roanoke, Va., to mine soap- 
stone and manufacture talcum powder, has been incor- 
porated with stock capitalization of $10,000 to $200,000. 


Poland Soap Works, West 10th street, Anniston, Ala., 
$25,000 capital stock, has been organized by Carter D. 
Poland, president; Dr. W. M. Salter, vice-president; O. 
L. Williams, secretary and treasurer, 


Le Broeq Imperial Brush Co., 3 Union street, Ridgefield 
Park, N. J., has been incorporated in New Jersey with 
$200,000 capital stock. 

Kero Chemical Corp., Bay Shore, N. Y., manufacture 
insecticides, etc., $300,000 capital stock, has been incor- 
porated by C. V. Reeve, Bay Shore, N. Y. 


S. N. Boyd Co., Birmingham, Ala., manufacture toilet 
preparations, $3,000 capital stock, has been incorporated by 
CN. Boyd, president; W. S. Boyd, vice-president and 
treasurer; Joshua B. Boyd, secretary. 


A. L. Van Ameringen, floral oils, $100,000 capital stock, 
has been incorporated in Delaware by A. L. Van Ameringen, 
Newark, N. J.; W. A. Seltman, New Rochelle, N. Y.; 
W. R. Foster, New York. 


L. V. S. Soap Co., Gloucester, N. J., has been incor- 
porated in New Jersey with a capital stock of $125,000 by 
George Link, William J. Van Meter, Gloucester; Spender 
Simpson, 42 North 3rd street, Camden. 


Cleaning Compounds Mfg. Co., Manhattan Borough, 
New York City, $25,000 capital stock, has been incorporated 
by E, B. Bogardus, R. Dean, H. J. White; attorney, T. N. 
Ripsom, 366 Madison avenue. 


Allied Cosmetics, Manhattan Borough, New York City, 
toilet goods, $40,000 capital stock has been incorporated by 
L. W. and B. A. Alwyn-Schmidt; attorney, G. W Phillips, 
Jr., 605 West 144th street. 


Essential Materials Co., Manhattan Borough, New York 
City, dyestuffs $100,000 capital stock, has been incorporated 
by L. H. Wallace, G. Lau, F. T. Commons; attorney, P. H. 
Delehanty, 115 Broadway, New York. 


Dentifrice Co. of America, tooth pastes, $50,000 capital 
stock has been incorporated in Delaware by Charles E. 
Channing, Geo. E. Ellis, Frederick L. Yendell, Washington; 
attorney, Capital Trust Co. of Delaware. 


H. Semken & Co., Manhattan Borough, New York City, 
toilet articles, $5,000 capital stock, has been incorporated by 
J. Glaser, M. and P. Weiss; attorney, M. Cohn, 116 Nassau 
street. 


Majic Dye Soap Co., 75-77 West VanBuren street., 
Chicago, dyes, soaps, chemicals, compounds, etc., $100,000 
capital stock, has been incorporated by Robert B. Whiting, 
Tine N. Daggert and Mary A. Jeffers. 

Crystal Paper Box Co., Manhattan Borough, New York 
City, $20,000 capital stock, has been incorporated by B. 





120 


Ziegler, T. Pearlman, J. Redler; attorneys, Levinson & 
Feinsod, 277 Broadway. 

Honey Dew Perfume Shops, 259 Fifth Ave., New 
York City, $50,000 capital stock, has been incorporated by 
Peter Meyer, J. F. Crompton; attorney, H. Abelson, 115 
Broadway. 

Lee Razor Manufacturing Co., Wilmington, manufac- 
ture and deal in safety and other razors and toilet equip- 
ment and specialties $4,000,000 capital stock, has been in- 
corporated in Delaware. 

Hygienic Tooth Brush Corp., Dover, Del., $250,000 capital 
stock, has been incorporated by Guy V. Barnes, Kittrell, 
N. C.; J. H. Whitaker, Franklin, N. C.; W. G. Singer, 
Wilmington, Del. 

Sunray Co., Dover, Del., toilet articles $75,000 capital 
stock, has been incorporated by the Capital Trust Company 
of Delaware, Dover, Del, 

La Estrella Castile Soap Co., Brooklyn, N. Y., $5,000 
capital stock, has been incorporated by G. Korn, A. P. 
Fernandez; attorney, M. M. Simon, 305 Broadway. 


NTI 

IN MEMORIAM FOR DEPARTED FRIENDS. 

ARMANT, Dr. EpMunp S., perfumer and linguist, Bing- 
hamton, N. Y., May, 1915. 

BALpwIin, Benson D., a pioneer perfumer, Hill Crest, 
South Haven, Mich., May, 1917. 

BRITTAIN, JOHN Hart, hair tonics, New York, May, 1919. 

BurGoYNE, JOHN, general manager of the Economy Soap 
Products Co., Dayton, Ohio, May, 1918. 

DotMacE, Ropert Henry, soaps, Brooklyn, May, 1909. 

Frencnu, Wit C., representative of Adolph Spiehler, Inc., 
Rochester, N. Y., May, 1920. 

GALLET, CHARLES EpMonp, head of the perfumery house 
of Roger & Gallet, Paris, May, 1917. 

HatHaway, CHarves C., son of W. T. Hathway, of 
Colgate & Co., New York, May, 1909. 

HeENpDERSON, WitLIAM’ D., president Henderson Litho- 
graphing Co., Cincinnati, May, 1920. 

Hiccrns, Tuomas C., soaps, Brooklyn, N. Y., May, 1909. 

HincHMAN, JOHN MarSHALL, of the Michigan Drug Co., 
Detroit, Mich., May, 1912. 

Loces, Cartos, Weehawken Heights, N. J., James Pyle 
& Sons, founder of Pearline, May, 1912. 

Lowrey, Wma. W., vice-president of the Carr-Lowrey 
Glass Co., Baltimore and New York, May, 1915. 

Lyon, WuitTney, head of tooth powder manufacturing 
firm of I. W. Lyon & Sous, New York, May, 1919. 

MANN, JASON, soaps, Montague, Mass., May, 1917. 

MitcHeELt, Joun R., head of J. R. Mitchell & Co., soap 
manufacturers, Brooklyn, N. Y., May, 1918. 

Procrer, Hartey THOMAS, retired member of Procter & 
Gamble Co., Cincinnati, May, 1920. 

Ricwarps, Danret, soaps, Woodstock, Ont., May, 1914. 

Rueckert, Frep E., vice-president White Metal Manu- 
facturing Co., Hoboken, slain by burglar, May, 1920. 

Ryan, Hoaptey, secretary and treasurer of the Ryan 
Soap Co., Cincinnati, Ohio, May, 1919. 

Scuwarz, Leopotp, founder and proprietor of Polak & 
Schwarz; Zaandam, Holland, May, 1920. 

Seticx, Cuartes H., of Wood & Selick, bakers’ and con- 
fectioners’ supplies, New York, May, 1908. 

Smita, Wruam H., president of the Elsinore Co., 
Poughkeepsie, N. Y., May, 1917. 


Stone, Crarence G., manager New York branch Lam- 
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bert Pharmacal Co., St. Louis, Mt. Vernon, May, 1919, 

STong, I. Frank, for ten years head of National Aniline 
& Chemical Co., New York, May, 1920. 

West, Sytvester S., Abner Royce Co., Cleveland, O., 
former vice-president Manufacturing Perfumers’ Associa- 
tion and active in the Flavoring Extract Manufacturers’ 
Association, Cleveland, May, 1919. 

Woop, AtvAH Utysses, perfumer, Detroit, May, 1906. 


George B. Draper. 


George B. Draper, a prominent soap manufacturer of 
Pawtucket, R. I., for forty years connected with the J. 
O. Draper Co., died May 6 at his summer home in 
Barrington, following a short illness. He was a member 
of the Pawtucket Rotary Club, Union Lodge of Masons, 
Pawtucket Lodge of Odd Fellows, and the Business Men’s 
Association. Mr. Draper was born in Bedford, Mass., 
December 29, 1859. When a boy his parents moved to 
Pawtucket. He is survived by his wife, Sarah M. Draper, 
and two sons, G. Bradford Draper and Fred Z. Draper. 
The funeral was held at his home, 217 Central avenue, 
May 8. Burial was in Oak Grove Cemetery. 


OBITUARY NOTES. 


Cyrus P. Walbridge, formerly president of the J. S. Mer- 
rell Drug Co., St. Louis, died May 1. He was about 
seventy years old and his death was due to paralysis. 

L. C. Doggett, formerly superintendent of the Chicago 
plants of the N. K. Fairbank Co., soap manufacturers, but 
latterly in the brokerage business, died recently in his 63d 
year in Chicago, leaving a wife and two daughters. 

Dr. Henry P. Hynson, professor of practical pharmacy 
and a regent of the University of Maryland and president 
of Hynson, Westcott & Dunning, druggists, Baltimore, 
died recently, aged 66 years. 

John Schnaible, who, with his brother Michael, founded 
the soap manufacturing firm of M: & J. Schnaible, La 
Fayette, Ind., died of paralysis April 10, aged 83 years. 
He retired two years ago. His widow survives him. 

George B. Kauffman, president of the Kauffman-Lattimer 
Co., wholesale druggists, of Columbus, Ohio, died of par- 
alysis recently in his fifty-fifth year. 

Charles Fhelp Noyes, formerly president of Noyes Bros. 
& Cutler, Inc., of St. Paul, Minn., died April 30 in his 30th 
year. 


LEE ARIES: 
A MAN MAY BE ONLY DOWN 


When Abraham Lincoln was a young man he ran for the 
Legislature in Illinois, and was defeated. He next entered 
business, failed, and was seventeen years paying his debts. 

He was engaged to a beautiful young woman—she died. 

Entering politics again, he ran for Congress, and was 
again defeated. 

He then tried to get an appointment in the United States 
Land office, but failed. ‘ 

He became a candidate for the United States Senate, 
and was badly beaten. 

He ran for vice-president and was once more defeated. 

When you think of your hard luck, think of Lincoln. 
—H. A. Antram in American Legion Weekly. 


Getting in Right at the Start! 


From Chemical Cosmetic Co., manufacturers of soap and toilet 
San 10 DeBlois street, Newport, R. I.,C. Durham Campbell.) 


We are starting up a little business and believe your 
magazine will be a great help. 
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NOTE TO READERS. 


This department is conducted under the general super- 
vision of a very competent patent and trade-mark attorney. 
This report of patents, trade-marks, designs is compiled 
from the official records of the Patent Office in Washington, 
D.C. We include everything relating to the four co-ordi- 
nate branches of the essential oil industry, viz.: Perfumes, 
Soap, Flavoring Extracts and Toilet Preparations. 

The trade-marks illustrated are described under the head- 
ing “Trade Mark Registrations Applied for,” and are those 
for which registration has not yet been granted. 

All inquiries relating to patents, trade-marks, labels, copy- 
rights, etc., should be addressed to 

PATENT AND TRADE-MARK DEPT., 
Perfumer Pub. Co. 14 Cliff St., New York. 
TRADE-MARK REGISTRATIONS APPLIED FOR. 

107,724.—Pallares Hermanos, Cabra, Spain. (Filed Dec. 
3, 1917. Used since Sept. 6, 1917.)—Olive-Oil. — : A 

113,890.—The Remmers Soap Company, Cincinnati, Ohio. 
a Oct. 25, 1918. Used since Oct. 1, 1918.)—Toilet 

oap. 
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125,011—Nouquie Company, Chicago, Ill. (Filed Nov. 17, 
1919. Used since Aug. 2, 1919.)—Lotions that Improve and 
Whiten the Skin and, if Applied Before Powdering, Same 
Will Adhere. 

125,839.—Globe Grocery Stores, Inc., Brooklyn, N. Y. 
(Filed Dec. 11, 1919. Used since January, 1916.)—Cream 
of Tartar, Soda, Lump-Starch, Toilet Water, Baking- 
Powder, Witch-Hazel, Ammonia, Solid and Liquid Laundry 
Blue, Cold-Cream, and Talcum Powder. 

126,453—The Calco Chemical Co., Boundbrook, N. J. 
(Filed Dec. 26, 1919. Used since about July 1, 1919.)— 
Essential Oils for Use in the Manufacture of Perfumes. 

127,171.—James G. Emerson, Erie, Pa. (Filed Jan. 15, 
1920. Used since Dec. 23, 1919.)—Hair-Tonic. 

128,049.—Saberton Mfg. Co., Tampa, Fla. (Filed Feb. 6, 
1920. Used since Dec. 6, 1919.)—Toilet Soap. 

128,102.—_Los Angeles Soap Company, Los Angeles, Cal. 
(Filed Feb. 7, 1920. Used since Oct. 1, 1919.)—Soaps. 

129,727.—Em. J. Lemire, Manchester, N. H. (Filed Mar. 
15, 1920. Used since about Feb. 1, i920.)—Liquid Soap. 

130,802—Frank W. Clark, Los Angeles, (Filed Apr. 8 
1920. Used since Feb. 20, 1920.)—Foot Powder and 
Deodorant. 
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130,835.—Julius C. Kelley, Birmingham, Ala. (Filed 
Apr. 8, 1920. Used since June 16, 1914.)—A Remedy for 
the Scalp and for the Hair Used in the Treatment of 
Eczema, Tetter, and Dandruff, Cleansing the Scalp, and 
Promoting the Growth of Hair. 

132,816.—The Scheffler Hair Colorine Company, New 
York, N. Y. (Filed ar 22, 1920. Under ten-year Proviso. 
Used since May 1, 1878. )—Hair- Dye. 

132,831.—Flora W. Williams, San Francisco, Cal. (Filed 
May 22, 1920. Used since Apr. 10, 1920.)—Hair-Tonic. 

133,416.—Frances H. Green, New York, N. Y. (Filed 
June 8, 1920. Under ten-year proviso. Used since 1889.)— 
Face-Powders, Rouges, Talcum Powders, Eyelash Colorer, 
and Stiffener, Hair-Tonics, Face-Creams, Olive-Oil Creams, 
Almond-Oil Creams, Face-Bleaches, Almond Bleach- 
Creams, Lip-Rouge Sticks, and Eyebrow Pencils. 

134,416—John F. Grady, Chicago, Ill. (Filed June 30, 
1920. Used since the Ist day of February, 1919.)—An 
Antiseptic Cream for Use After Shaving. 

134,814.—Wilfred E. Filteau, Boston, Mass. (Filed July 
12, 1920. Used since Jan. 6, 1920.)—Mouth-Wash, Tooth- 
Powder, and Tooth-Paste. 

135,401.—Isadore Bullion, Memphis, Tenn. (Filed July 
26, 1920. Used since May 15, 1920.)—Skin-Ointment for 
External Use, MHair-Dressing, Cold-Cream, Vanishing 
Cream, Talcum Powder, Face-Powder, Shampoo, Liniment 
for Relieving External Aches and Pains, and Tonic for 
Blood-Purifier. 

135,402.—Isadore Bullion, Memphis, Tenn. (Filed July 
26, 1920. Used since May 15, 1920.)—Skin-Ointment for 
External Use, MHair-Dressing, Cold-Cream, Vanishing 
Cream, Talcum Powder, Face-Powder, Shampoo, Liniment 
for Relieving External Aches and Pains, and Tonic for 
Blood Purifier. 

136,019.—Jos. Brandt & Bro., New York, N. Y. (Filed 
Aug. 12, 1920. Used since July. 1, 1920.)—A Mit made 
of Fabric or Strands of Flexible Material and Metal Used 
for Cleaning and Scraping. 

136,390.—Mark W. Allen & Co., Detroit, Mich. (Filed 
Aug. 24, 1920. Used since July 22, 1920.)—Perfume, Toilet 
Water, Face-Powder; Talcum Powder, Face-Creams, 
Sachet-Powder, Rouge. 

136,458.—Buyers Export Agency, Inc., New York, N. Y. 
(Filed Aug. 25, 1920. Used since Mar. 1, 1920. )—Flavors 
of Various kinds for Making Non- Alcoholic Beverages. 

136,525.—Fannie J. London, New York, N. Y. (Filed 
Aug. 26, 1920. Used since Aug. 9, 1920.)—Toilet Prepara- 
tions—viz., Sachet, Toilet Water, Face Powder, Rouge, Cos- 
metics—viz., Lip-sticks, Cold-Cream, Eyebrow-Pencils, and 
Vanishing Cream; Perfumes, Talcum Powder, Nail- 
Polish, Nail-Tint, Cuticle-Remover, Face-Astringent, Liquid 
Face-Powder, Hand-Lotion, Hair-Tonic, and Incense. 

137,179.—S. S. Pierce Co., Boston, Mass. (Filed Sept. 
14, 1920. Used since the lst day of September, 1920.)— 
Preparation to Prevent Perspiration. 

137,332.—The Rogers Co., Tacoma, Wash. (Filed Sept. 
18, 1920. Used since Sept. 7, 1920.)—Peanut-Oil for Use 
as a Salad Dressing and other Culinary Purposes. 

137,354.—Jose M. Blanco, New York, N. Y. (Filed Sept. 
20, 1920. Used ‘since Jan. 1, 1915.) —Tooth-Cream, Face 
Powder, Talcum Powder, Sachet-Powder, Rouge Compacts, 
Smelling-Salts, Perfume, Toilet Water. 


137,704.—Knight & Co., Inc., Lancaster, Pa. (Filed Sept. 
20, 1920. Used since Sept. 1, 1920.)—Antiseptic Mouth- 
Wash. 

137,908.—A. P. Babcock Company, New York, N. Y. 
(Filed Oct. 5, 1920. Used since 1900.)—Talcum Powder, 
Face-Powder, Toilet Extract, Toilet Water, Rouge, Sachet, 
Bath-Salts, Tooth-Powder, and Perspiration-Powder. 

138,024.—Societe Anonyme Parfumerie Savonnerie Gilot, 
Paris, France. (Filed Oct. 6, 1920. Used since Jul 
1913.)—Perfumery, Facial Paints, Dentifrices, and 
ing Tinctures. 

138,134.—The National Pharmaceutical Company, Cleve- 
land, Ohio. (Filed Oct. 9, 1920.° Used since on or about 
Apr. 1, 1920.)—Toilet Preparations—to wit, Perfumes, Talc, 
Face- Powder, Rouge, Toilet Water, and Sachet. 

138,186.—M. H. Pharmacal Co., Inc., Chicago, Il] (Filed 
Oct. 11, 1920. Used since on or about May 30, 1917.)— 
Preparations for Removing Hair. 


olor- 


THE AMERICAN PERFUMER 


138,307.—William A. Smith, New York, N. Y. (Filed 
Oct. 14, 1920. Used since Jan. 15, 1920.)—Mouth-Wash. 

138,336. —Philo Hay Company, Newark, N. J. (Filed 
Oct. 15, 1920. Used since December, 1919.)—Henna 
Shampoo, 

138,370.—Herman W. Brizman, Cleveland, Ohio. (Filed 
Oct. 16, 1920. Used since the "20th day of June, 1920.) 
Hair- Tonic, Perfume, Toilet Water, Talcum, Rouge, Face- 
Powder, Cold- Cream, and Vanishing Cream, 

138,563.—Harrods (North American) Ltd., New York, 
N. Y. (Filed Oct. 20, 1920. Used since Mar, 1, 1920.)— 


Hair-Tonic. 


138,607.—C. D. Smith Drug Co., St. Joseph, Mo. 
Used since July 26, 


(Filed 
Oct. 20, 1920.)—Antiseptic 


Solution. 


138,748.—Mrs. Elizabeth V. W. Blake, Wilmington, Del. 
(Filed Oct. 25, 1920. Used since April, 1919.)—Hair-Tonic, 
Face-Cream, Hair Grower, Talcum Powder, Hair-Gloss, 
Skin-Balm, and Scalp-Balm. 


138,816.—Joseph A. Murphy, Youngstown, Ohio. 
Oct. ‘26, 1920. Used since Oct. 1, 19 .)—Hair- Tonics. 
138,967.—Zenith Mfg. Co., Atlanta, Ga. (Filed Oct. 29, 
1920. Used since Sept. 24, 1920.)—Preparation for the 


Treatment of Kinky Hair. 
139,038.—The E. E. Hess Co., Brook, Ind. (Filed Nov. 1, 
1920. Used since Sept. 1, 1920.)—Witch-Hazel Cream. 
139,056—Dr. Theodore Schondau, El Paso, Texas. 
1919. )—Foot- 


(Filed Nov. 1, 1920. Used since July 2, 
Omaha, Nebr. (Filed 


Powder. 
Used since Sept. 1, 1920.)—Preparation for 


1920. 


(Filed 


139.057.—Cloma Hastings Scott, 
Nov. 1, 1920. 
Scalp Diseases. 

139,106.—Dr. C. H. Berry Chemical Co., Chicago, Ill. 
(Filed Nov. 3, 1920. Under ten-year proviso. Used since 
1883.)—Face Cream or Ointment. 

139,149.—Central-Specialities Societe Anonyme, Paris, 


. Restorer, Shampoo and Tonic. 


France. (Filed Nov. 4, 1920. Used since June 30, 1920.)— 
Beauty-Cream, and Perfumes. 
139,176.—Alfred H. Smith Co., New York, N. Y. (Filed 
1920. Used since about Nov. 1, 1903.)—Soaps. 
139,231.—James F. Sullivan, Camden, N. J. 
5, 1920. Used since Aug. 15, 1920.)—Face-Powder. 
(Filed Nov. 
5, 1920. Used since Aug. 15. 1920.) —Tooth-Paste. 
139,352.—Mrs. N. A. Franklin, Houston, Texas. 
Nov. 8, 1920. Used since the 15th day of June, 1917.)— 
Hair-Tonic, Hair-Grower, Shampoo, Pressing-Oil, and 
139,435.—Gerard M. Wildes, New York, N. Y. 
Nov. 9, 1920. Used since Oct. 25, 1920.) —Perfumes. 
New York, N. Y. 
(Filed Nov. 10, 1920. Used since November, 1919.)— 
Beauty-Cream. 
(Filed Nov. 10, 1920. Used since March, 1910.)—Astrin- 
gent, Astringent Cerates, Bleach Creams, Beauty-Creams, 
Eyelash Growers, Eye-Drops, Face-Bleaches, Face-Packs, 
Hair-Salves, Hand-Lotions, Hair Elixirs, Luxury Bath 
Rusmas, Refreshing Creams, Rose Tints, Skin-Lotions, 
Shampoos, Talcum Powders, and Witch-Hazel Salves. 
Nov. 11, 1920. Used since May 1, 1919.) —Face-Powders, 
Rouges, Lip-Sticks, Eyebrow-Pencils, Face-Creams, Per- 
Bleach, Nail-White, Nail-Tint, Cuticle-Ice Smelling-Salts. 
139,522.—Max Goldstein, Los Angeles, Cal. (Filed Nov. 
Pomades for the Hair. 
139,584.—Joseph Leggiere, Mount Vernon, N. Y. (Filed 
1915. )—Hair-Tonic. 
139,814—Norton, Rogers, & Hunter, Inc., Seattle, Wash. 
139,816.—Park Drug Company, New York, N. Y. (Filed 
Nov. 18, 1920. Used since Nov. 2, 1920.)—Cold-Creams, 


Hygienic Powder for the Toilet and Bath, Dentifrices, 
Nov. 4, 
(Filed Nov. 
139,232.—James F. Sullivan, Camden, N. J. 
(Filed 
Temple-Grower. 
(Filed 
139,461.—Kathleen Mary Quinlan, 
139,462.—Kathleen Mary Quinlan, New York, N. Y. 
Cold-Creams, Cleansing-Oils, Dry Rouges, Eyebrow and 
Salts, Lip-Sticks, Obesity-Creams, Obesity-Astringents, 
139,517—The Embee Company, New York, N. Y. (Filed 
fumes; Manicure Articles, Such as Nail-Enamel, Nail- 
11, 1920. Used since the 29th day of October, 1920.)— 
Nov. 12, 1920, Used since about the 6th day of September, 
(Filed Nov. 18, 1920. Used since Oct. 16, 1920.)—Hair 
Peroxid Creams, Honey and Almond Creams. 
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139,865.—Madame Stella McAllister, Philadelphia, Pa. 
(Filed Nov. 19, 1920. Used since Sept. 8, 1920.)—Prepara- 
tion for Stimulating the Growth of Hair. . 

139,909.—Luthfar Rahman, Chicago, Ill. (Filed Nov. 20, 
1920. Used since Oct. 1, 1917.)—A Hair-Dressing. 


139,972—Frank C. Irish, New York, N. Y. (Filed Nov. 
22, 1920. Used since Sept. 1, 1912.)—Nail-Polish. 

140,014.—A. P. Babcock Company, New York, N. Y. 
(Filed Nov. 25, 1920. Used since Nov. 5, 1920.) —Talcum- 
Powder. 

140,097.—Druggists Wholesale Supply Corp., San Fran- 
cisco, Calif. (Filed Nov. 24, 1920. Used since Sept. 1, 
1920.)—Spirits Vanillin, Compound. 

140,566.—Keene Washing Products Co., Keene, N. H. 
(Filed Dec. 3, 1920. Used since Nov. 1, 1920.) —Washing 
Compounds. 

140,656.—Kaufman-Straus Co., Louisville, Ky. (Filed 
Dec. 6, 1920. Used since Nov. 30, 1905.)—Perfumes, Toilet 
Waters, Skin Lotions and Creams, Lip-Pomades, Facial and 
Skin Powders. 

140,715.—Adolph Nelson Gaebler, St. Louis, Mo. (Filed 
Dec. 7, 1920. Used since Jan. 1, 1916.)—Toilet Prepara- 
tions—Namely, Toilet Powders, Face-Creams, Face-Bleach, 
Perfume, Toilet Water, Nail-Polish, Eyelash and Eyebrow 
Grower, Bust Developer, Hair-Balsam, Henna Powder, 
and Hair Remover; Medicinal Preparations—Namely, 
Menthol-Cream & Catarrh-Cream. 

140,718—Globe Grain & Milling Co., Los Angeles, Col. 
(Filed Dec. 7, 1920. Used since the year 1914.)—Refined 
Vegetable Oil for Cooking and Salads. 

140,749.—_The W. T. Rawleigh Company, Freeport, Til. 
(Filed Dec. 7, 1920. Used since Nov. 1, 1920.)—Toilet 
Preparations—Face Powder, Talcum Powder, Perfumes, 
Toilet Water, Rouge, Face Creams, Tooth Powder, and 
Tooth Paste. ’ 

140,896.—Francisco Torres Martinez, Juana Diaz, Porto 
Rico. (Filed Dec. 10, 1920. Used since May, 1920.)—A 
Cream to be applied to the Skin for Removing Freckles 
and Spots. : 

140,914.—John N, Cole, San Francisco, Cal. (Filed Dec. 
11, 1920. Used since on or about Jan. 1, 1920.)—A Den- 
tifrice. 

141,161.—Lily C. Dimick, Fort Wayne, Ind. ( Filed Dec. 
16, 1920. Used since June 1, 1918.)—Preparation for Skin 
Eruptions, Burns, Poison, Hives and Scalds. _ 

141,590.—Johnson Educator Food Co., Cambridge, Mass. 
(Filed Dec. 28, 1920. Used since December, 1885.)—Flavor- 
ing Extracts for Use in Preparing Foods. , 

141,817—Wade H. Westmoreland, Indianapolis, Ind. 
(Filed Jan. 3, 1921. Used since Dec. 1, 1920.)—Cleaning 
and Washing Powder, 4 

141,818—Wade H. Westmoreland, Indianapolis, Ind. 
(Filed Jan. 3, 1921. Used since Dec. 1, 1920.)—Cleaning 
and Washing Powder. pial 

141,906.—Melvin De Groote, Pittsburgh, Pa. (Filed Jan. 
6, 1921. Used since Dec, 20, 1920.)—Soluble Compound. 
Vanilla Concentrates for Food Products. 

142,064.—A. Gaston & Company, Inc., New York, N. Y. 
(Filed Jan. 11, 1921. Used since July 1, 1920.)—Salad Oil 
Pressed from Corn. : 

142,575.—American Nut and Seed-Oil Corporation, New 
York, N. Y. (Filed Jan. 22, 1921. Used since May 1, 
1920.) —Vegetable and Edible Oils. ; 

142,713—The Mariet Company, Chicago, Ill. (Filed Jan. 
24, 1921. Used since about July, 1920.)—Face-Cream, 
Face-Powder, Talcum-Powder, Liquid Bloom, Tooth- 
Paste, Shampoo, Rouge, Hair-Dressing, and Depilatory. 

142,831.—Eng-Skell Company, Inc., San Francisco, Cal. 
(Filed Jan. 27, 1921. Used since January, 1912.)—A Flav- 
oring Compound for Use in Syrups, Candies, Confection- 
ery, and Bakery Goods. 

143,255.—The Citizens Wholesale Supply Co., Columbus, 
Ohio. (Filed Feb. 7, 1921. Used since Nov. 10, 1895. )— 
Cleanser (a preparation for Household Cleaning) ; Sani- 
tary Dish-Washing Compourd, Automobile-Soap, Soap 
Flakes, Washing-Powder, Mashing-Machine Flakes. : 

143,357.—Italy Commercial Co., New York, N. Y. (Filed 
Feb. 9, 1921. Used since Nov. 2, 1920.)—Salad-Oil. ‘ 

143,576.—Sopentawel Mfg. Co., Los Angles, Cal. (Filed 
Feb. 14, 1921. Used since Jan. 22, 1921.)—Soap Paste. 


143,646—The Andrew Jergens Co., Cincinnati, Ohio. 
(Filed Feb. 16, 1921. Used since Jan. 27, 1921.)—Soap. 

144,202.—The J. T. Robertson Co., Hartford, , Conn. 
(Filed Mar. 1, 1921. Under ten-year proviso. Used since 
1885. )—Soaps. 

144,248.—The Procter & Gamble Co., Cincinnati, Ohio. 
(Filed Mar. 2, 1921. Used since Feb. 16, 1921.)—Soap. 

144,582.—Magic Kleno Manufacturing Co., Kansas City, 
Mo. (Filed Mar. 10, 1921. Used since about Dec. 15, 1920.) 
—A Paste Preparation Having Detergent and Healing 
Properties. 

145,335.—Edward J. Hoadley, Hartford, Conn. (Filed 
Mar. 28, 1921. Under ten-year proviso. Used since Feb. 1, 
1885.)—Breath-Perfume Lozenges. 


TRADE-MARK REGISTRATIONS GRANTED 
(Act of March 19, 1920.) 


141,287.—Alice Wunder Earley, Los Angles, Cal. (Filed 
Mar. 12, 1920. Used since 1910.)—A Face-Cream. 


(Act of February 20, 1905.) 

141,066. Mouth-Wash. Francis R. Abrams, Inwood, N. 
Y. Filed June 18, 1920. Serial No. 133,862. Published 
November 30, 1920. 

141,088. Certain Named Toilet Preparations. The 
Boyd-Haynes Corp., Detroit, Mich. Filed June 18, 1920. 
Serial No. 133,868. Published November 30, 1920. 

141,101. Shaving-Cream in the Form of a Soap Paste, 
Hard-Water Soap. Co-Operative Drug Company, Inc., 
Philadelphia, Pa. Filed September 18, 1920. Serial No. 
137,311. Published December 21, 1920. 

141,117. Soft Soap. Jacob F. Edington, Los Angeles, 
Calif. Filed September 30, 1920. Serial No. 137,768. Pub- 
lisher November 30, 1920. 

141,121. Soap for Family Use. Fitzpatrick Bros., Chi- 
cago, Ill. Filed Dec. 30, 1918. Serial No. 114,881. Pub- 
lished November 30, 1920. 

141,122. Soaps. Louis Fundler, New York, N. Y. Filed 
October 18, 1920. Serial No. 138,435. Published November 


, 1920. 

141,137. Dental Powders, Massage-Creams, Dental 
Creams, and Perfumes. Gosselin Trading Corporation, 
(now by change of name E. L. Quarles Corporation,) New 
York N. Y. Filed December 29, 1919. Serial No. 126,576. 
Published November 30, 1920. 

141,138. Perfumery, Hair-Tonics, Hair-Lotions, Hair 
Restorers and Washes, Hair-Dressing, and Shampoos. Ber- 
nard Patrick Healy, Sea Park, Skerries, Ireland. Filed 
February 10, 1920. Serial No. 128,209. Published Novem- 
ber 23, 1920. 

141,205. Soap Chops. The Procter and Gamble Com- 
pany, Cincinnati, Ohio. Filed October 22, 1920. Serial No. 
138,688. Published November 30, 1920. 

141,211. Cleansing, Bleaching, Bluing and Stain-Remov- 
ing Pulverized Soap. Relyea Soap Company, Louisville, 
Ky. Filed October 22, 1920. Serial No. 138,692. Published 
November 30. 1920. 

141,224. Olive-Oil. Alex D. Shaw & Co., New York, 
N. Y. Filed January 9, 1920. Serial No. 126,971. Published 
December 7, 1920. 

141,237. Laundry Soap. Sprague, Warner & Company, 
Chicago, Ill. Filed December 24, 1919. Serial No. 126,426. 
Published December 7, 1920. 

141,248. Certain Named Pharmaceutical Preparations. 
Louise O. Terhorst, Milwaukee, Wis. Filed December 18, 
1919. Serial No. 126,237. Published November 30, 1920. 

141,251. Tooth-Paste. Walter K. Tichenor, New York, 
N. Y. Filed June 15, 1920. Serial No. 133,754. Published 
November 30, 1920. 

141,272. Odoriferous Antiseptic Solutions Suitable for 
the Production of Medicinal and Toilet Preparations. 
Horace Wilcox, Wakefield, R. I. Filed June 17, 1920. Serial 
No. 133.856. Published November 30, 1920. 

141,275. Healing-Oil. Thomas F. Woodruff, Columbus, 
Ga. Filed February 25, 1920. Serial No. 128,911. Pub- 
lished December 7, 1920. 

141,277. Certain Named Medicinal Preparations. World’s 
Medicine Co., Indianapolis, Ind. Filed June 5, 1920. Serial 
No. 133,340. Published November 30, 1920. 
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141,316. Certain Named Poilet Preparations. Barclay & 
Co., Wilmington, Del., and New York, N. Y. Filed Sep- 
aes 5, 1920. Serial No. 136,967. Published December 

141,317. Talcum Powder. Barclay & Co., Wilmington, 
Del., and New York, N. Y. Filed September 9, 1920. Serial 
No. 136,968. Published December 14, 1920. 

141,319. Soaps. Adrian Bell, Baltimore, Md. Filed Feb- 
ruary 3, 1920. Serial No. 127,886. Published April 20, 1920. 


141,333. Soap. William J. Carey, Pendleton, Oreg. 
Filed August 26, 1920. Serial No. 136,507. Published De- 
cember 21, 1920. 

141,339. Liquid and Powdered Perfumes. Colgate & 
Company, Jersey City, N. J. Filed June 16, 1920. Serial 
No. 133,767. Published December 21, 1920. 

141,344. Cosmetic Cream. The Créme Coco Company, 
Brooklyn, N. Y. Filed June 10, 1920. Serial No. 133,547. 
Published December 21, 1920. 

141,375. Hair-Tonic, Dandruff-Remover, and Toilet 
Water. S. G. Hayes, Tulsa, Okla. Filed April 8, 1920. 
Serial No. 130,831. Published December 21, 1920. 

141,376. Certain Named Chemicals, Medicines, and 
Pharmaceutical Preparations. Hessig-Ellis Drug Co., 
Memphis, Tenn. Filed June 9, 1920. Serial No. 133,469. 
Published December 21, 1920. 

141,388. Perfumes, Toilet Waters, Face Powders, Face- 
Lotions, Sachets, Sachet-Powders, and Brilliantine. Par- 
fumerie Houbigant, Paris, France. Filed June 18, 1920. 
Serial No. 133,888. Published December 21, 1920. 

141,389. Perfumes, Toilet Waters, Face-Powders, Face- 
Lotions, Sachets, Sachet-Powders, and Brilliantine. Par- 
fumerie Houbigant, Paris, France. Filed June 18, 1920. 
Serial No. 133,889. Published December 21, 1920. 

141,390. Perfumes, Toilet Waters, Face-Powders, Face- 
Lotions, Sachets, Sachet-Powders, and Brilliantine. Par- 
fumerie Houbigant, Paris, France. Filed June 18, 1920. 
Setial No. 133,890. Published December 21, 1920. 

141,391. Perfumes, Toilet Waters, Face-Lotions, 
Sachets, Sachet-Powders, and Brilliantine. Parfumerie 
Houbigant, Paris, France. Filed June 18, 1920. Serial No. 
133,892. Published December 21, 1920. 

141 ,392. Perfumes, Toilet Waters, Face- Powders, Face- 
Lotions, Sachets, Sachet- Powders, and Brilliantine. Par- 
fumerie Houbigant, Paris, France. Filed June 18, 1920. 
Serial No. 133,893. Published December 21, 1920. 

141,393. Perfumes, Toilet Waters, Face-Powders, Face- 
Lotions, Sachets, Sachet-Powders, and Brilliantine. Par- 
fumerie Houbigant, Paris, France. Filed June 18, 1920. 
Serial No. 133,894. Published: December 21, 1920. 

141,420. Certain Named Toilet Preparations. Northam 
Warren Corporation, New York, N. Y. Filed June 4, 1920. 
Serial No. 133,277. Published December 21, 1920. 

141,421. Toilet Cream. Adolph C. Onnen, 
Md. Filed May 11, 1920. Serial No. 132,315. 
December 21, 1920. 

141,437. Scalp-Tonics. Sickles & Roush, 
Ohio. Filed April 28, 1920. Serial No. 131,752. 
December 21, 1920. 

141,439. Shaving-Cream and Shaving Soap. Simmons 
Hardware Company, St. Louis, Mo. Filed March 15, 1919. 
Serial No, 116,627. Published October 28, 1919. 

141,443. Washing Compounds. The Stout Crate Co., Chi- 
cago, Ill. Filed June 3, 1920. Serial No. 133,231. Published 
December 21, 1920. 


Baltimore, 


Published 


Columbus, 
Published 


141,446. Powder for Cleansing, Scouring, and Polishing 


Metal, Glass, Woodwork, Machinery, etc. Texas Oil, Gas 
& Mineral Products Co., Houston, Tex. Filed July 23, 
1919. Serial No. 120,854. Published May 4, 1920. 

141,447. Remedial, Toilet, and Shaving Soaps and Shav- 
ing-Cream in the Form of "Soap Paste. Henry Thayer & 
Co., Inc., Cambridge, Mass. Filed March 31, 1920. Serial 
No. 130,451. Published December 21, 1920. 

141,450. Certain Named Pharmaceutical Preparations. 
Tyson & Co., Paris, Tenn. Filed May 19, 1920. Serial No. 

oo Published December 21, 1920. 

41,490. Cream Powder, Perfumes, Face-Powder, Skin- 
Paint and Cold-Cream. Beaute Viva Co., Bandana, Ky. 
ne 25, 1919. Serial No. 120,907. Published December 
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141,493. Olive-Oil. Blumauer-Frank Drug Company, 
Portland, Oreg. Filed March 30, 1920. Serial No. 130,360. 
Published December 14, 1920. 

141,498. Soaps, Cleaning, Scouring, and Polishing Wads, 
Pads, Rolls, and Cloths of Abradant Nature. Brillo Manu- 
facturing Company, New York, N. Y. Filea October 6, 
1920. Serial No. 137,998. Published December 21, 1920. 

141,550. Extracts for Food-Flavoring Purposes. Foote 
& Jenks, Jackson, Mich. Filed December 8, 1919. Serial 
No. 125,694. Published December 14, 1920. 

141,565. Olive-Oil. Grecian Importing & Trading Co., 
Inc., New York, N. Y. Filed August 27, 1920. Serial No. 
136.551. Published December 7, 1920. 

141,585. Cream Designed for Use in the Treatment of 
Freckles. Elmer E. Kirkland, Jr., Binghamton, N. Y. 
Filed June 4, 1920. Serial No. ‘133,260. Published Decem- 
ber 28, 1920. 

141,631. Deodorant Salve. Fred M. Oshimo, Portland, 
Oreg. Filed June 14, 1920. Serial No. 133,676. Published 
December 28, 1920. 

141,637. Shampoos. Julius Pauly, Incorporated. New 
York, N. Y. Filed May 15, 1920. Serial No. 132,471. Pub- 
lished December 28, 1920. 

141,704. Certain Named Toilet and Medicinal Prepara- 
tion. Ultra Refined Crude Products Company, Chicago. III. 
Filed July 31, 1920. Serial No. 135,674. Published Decem- 
ber 28, 1920. 

141,705. Edible Vegetable Oil. United Vegetable Oil 
Refinery, Inc., New York and Brooklyn, N. Y. Filed Oc- 
— 5, 1920. Serial No. 137,976. Published December 28, 

141,832. Toilet Water, Toilet Powder, Almond-Meal, 
and Perfumed Ammonia for the Bath and Toilet. B. Alt- 
man & Co., New York, N. Y. Filed February 19, 1920. 
Serial No. 128,580. Published December 21, 1920. 

141,834. Edible Vegetable Oil. The American Coton 
Oil Company, Union township, Hudson county, N. J., and 
New York, N. Y. Filed September 18, 1919, Serial No. 
122,803. Published March 2, 1920. 

141,835. Ethyl Alcohol. The American Distilling Co., 
Pekin and Chicago, Ill. Filed March 31, 1920. Serial No. 
130,404. Published January 11, 1921. 

141,865. Tooth-Powder and Tooth-Paste. Fred M. 
Beaty, Liberal, Kans. Filed October 25, 1919. Serial No. 
124,163. Published January 4, 1921. 

141,872. Mouth-Wash. Frank G. Bland, Clarksburg, W. 
Va. Filed August 28, 1920. 

Filed August 18, 1920. Serial No. 136,229. Published 
December 28, 1920. 

141,881. Complexion Cream. Buffington’s Incorporated, 
Worcester, Mass. Filed August 5, 1920. Serial No. 135,799. 
Published December 28, 1920. 

141,882. Toilet Soaps. Frank Gaius Burke, New York 
N. Y. Filed December 24, 1919. Serial No. 126,410. Pub- 
lished December 21, 

141,886. Liquid Preparation for the Treatment of the 
Hair and Scalp. Effie May Carroll, San Diego, Calif. Filed 
July 19, 1920. Serial No. 135,133. Published December 28, 
1920. 

141,907. Hair-Tonic, Daniel P. Cooper, Groveton, Tex. 
Filed July 30, 1920. Serial No. 135,591. Published Decem- 
ber 28, 1 .029 

141,940. Skin-Lotion. Arthur O. Freedman, Boston, 
Mass. Filed August 7, 1920. Serial No. 135,885. Published 
December 28, 1920. 

141,949. Dentrifice—Namely Tooth-Paste. William Tyler 
Green, Summit, N. J. Filed Jone 28, 1920. Serial No. 134,- 
309. Published January 11, 192 

141,970. Face-Cream, Face- Powder, and Talcum. How- 
ard Bros. Chemical Co., Buffalo, N. Y. Filed December 1, 
1919. Serial No. 125,463. Published December 21, 1920, 

141,974. Hair-Dye. Nathan Hurwitz, New York, N. 
Y. Filed August 7, 1920. Serial No. 135,889. Published 
December 28, 1920. 

141,975. Certain Named Toilet Preparations. Ideal 
Laboratories Company, Chicago, Ill. Filed August 23, 
1920. Serial No. 136,372. Published January 4, 1921. 

141,976. Certain Named Toilet Preparations. Tdeal 
Laboratories Company, Chicago, Ill. Filed August 23, 1920. 
Serial No. 136,373. Published January 4, 1921. 
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142.001. Skin-Lotion. The Lang Drug Co., Seattle, 
Wash. Filed May 3, 1920. Serial No. 131,976. Published 
January 11, 1921, 


142,002. Hair-Tonic. John Langer, Quakertown, Pa. 
Filed August 21, 1920. Serial No. 136,330. Published De- 
cember 28, 1920. 

142,009. Mouth-Wash. W. Walter Levis, Chicago, III. 
Filed August 4, 1920. Serial No. 135,790. Published De- 
cember 28, 1920. 

142,118. White Naphtha Soap. The Rub-no-More Com- 
pany, Fort Wayne, Ind. Filed September 9, 1920. Seriaf 
No. 136,999. Published December 21, 1920, 


142,132. Certain Toilet Preparations. Louis Singer, 
New York, N. Y. Filed August 6, 1920. Serial No. 135,- 
876. Published December 28, 1920. 

142,158. Essence Suitable for the Production of Per- 
fumes. Ungerer & Co., New York, N. Y. Filed July 12, 
1920. Serial No. 134,864. Published January 11, 1921. 


PATENTS GRANTED. 


1,362,808. Rouge-Holder. John D. McFarland, St. 
Louis, Mo. Filed Aug. 30, 1920. Serial No. 407,010. 8 
Claims. (Cl. 132—34.) In a rouge holder, the combination 
with a box, of resilient means for supporting a cake of 
rouge in said box, a stop for limiting the upward move- 
ment of the cake, a cover for said box, and an applicator 
carried by said cover adapted to project into said box. 

1,374,903. Reversible Powder-Puff. Florence Born- 
haupt, New York, N. Y., assignor to Maurice Levy, New 
York, N. Y. Filed May 26, 1920. Serial No. 384,496. 2 
Claims. (Cl, 15—72.) A device of the class described, 
including a protector, puff sections normally arranged with- 
in said protector, a lining member disposed between the 
walls of the protector and the puff sections, means for 
connecting the puff sections to the protector and reinforcing 
gores connected to the puff sections and portions of the 
protector as and for the purpose set forth. 


1,362,808. Rouge-Holder. John D. McFarland, St. Louis, 
Mo. Filed Aug. 30, 1920. Serial No. 407,010. 8 Claims. 
(Cl. 132—34.) In a rouge holder, the combination with a 
box of resilient means for supporting a cake of rouge in 
said box, a cover for said box, and an applicator carried by 
said cover adapted to project into said box. 

1,375,938. Box or Receptacle for Face-Powder. Harry 
Frank Slack, Hove, England, assignor to Stanley Septimus 
Booty, Ealing, London, England. Filed May 31, 1919. 
Serial No. 301,134. 9 Claims. (Cl. 132—82.) A receptacle 
for face powder comprising a box, a lid therefor, a sieve 
within the box, means associated with the sieve adapted to 
prevent the leakage of powder between the edge thereof 
and the wall of the box, a puff device between the sieve 
and the lid, said puff device being dimensioned to cover 
the open portion of the sieve, resilient means adapted to 
force the sieve against the puff and the puff against the lid 
to prevent undesired discharge of powder through said 
sieve, and means adapted to limit the motion of the sieve 
in an upward direction. 

1,376,179. Powder-Puff. Russell Whitcomb, Elizabeth, 
and George H. Harman, Glen Ridge, N. J. Filed June 28, 
1920. Serial No. 392,296. 2 Claims. (Cl. 15—72.) In a de- 
vice of the kind described, an annular upporting form hav- 
ing an inwardly projecting gripping bead at its upper edge, 
a backing member provided at its periphery with an integ- 
ral depending skirt having an annular receiving socket 
formed therein, a facing member, said facing member ex- 
tending across the lower side of said supporting form with 
its marginal portions folded upwardly around said support- 
ing form vad inwardly over said pripping bead, and said 
backing member having the receiving socket of said skirt 
sprung over said gripping bead to clamp said marginal 
portions of the facing member between said gripping bead 
and said skirt. 


DESIGNS PATENTED. 


57,524. Powder container or similar receptacle. Clen 
S. Humphrey, Brooklyn, N. Y. Filed June 25, 1920. Serial 
No. 391,815. Term of patent 14 years. 
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The ornamental design for a powder container or similar 
receptacle as shown. 

57,525. Powder container or similar receptacle. Clen 
S. Humphrey, Brooklyn, N. Y. Filed June 26, 1920. Serial 
No. 392,096. Term of patent 14 years. 

The ornamental design for a powder container or sim- 
ilar receptacle as shown, 

57,588. Combination tube container for fruit syrup, 
flavoring extracts, and fruit acids. Stuart L. Crawford, 
Rochester, N. Y. Filed Oct. 20, 1919. Serial No. 332,090. 
Term of patent 7 years. 

The ornamental design for a combination tube container 
for fruit syrup, flavoring extracts, and fruit acids, as 
shown. 

57,621. Talcum powder box. Felix Eberhart, Newark, 
N. J., assignor to American Can Company. New York, a 
corporation of New Jersey. Filed Aug. 13, 1920. Serial 
No. 403,408. Term of patent 14 years. 

The ornamental design for a talcum powder box, as 
shown. 

57,622. Talcum powder box. Felix Eberhart, Newark 
N. J., assignor to American Company, New York, N. 
Y., a corporation of New Jersey. Filed Aug. 16, 1920. 
Serial No. 403,409. Term of patent 14 years. 

The ornamental design for a talcum powder box, as 
shown. 

57,623. Talcum powder box. Felix Eberhart, Newark, 
N, J., assignor to American Can Company, New York, N. 
Y., a corporation of New Jersey. Filed Aug. 13, 1920. 
Serial No. 403,410. Term of patent 14 years. 

The ornamental design for a talcum powder box, as 
shown. 

57,624. Talcum powder box. Felix Eberhart, Newark, 
N. J., assignor to American Can Company, New York, N. 
Y., a corporation of New Jersey. Filed Aug. 116, 1920. 
Serial No. 403,959. Term of patent 14 years. 

The ornamental design for a talcum powder box, as 
shown. 

57,625. Talcum powder box. Felix Eberhart, Newark, 
N. J., assignor to American Can Company, New York, N. 
Y., a corporation of New Jersey. Filed Sept. 23, 1920. 
Serial No. 412,398. Term of patent 14 years. 

The ornamental design for a talcum powder box, as 


shown. 
57,695. 


Bottle. Ruth J. Maurer, La Crosse, Wis. Filed 
Apr. 2, 1920. Serial No. 370,879. Term of patent 7 years. 


The ornamental design for a bottle as shown. ! 

57,696. Jar. Ruth J. Maurer, La Crosse, Wis. Filed 
Apr. 2, 1920. Serial No. 370,880. Term of patent 7 years. 

The ornamental design for a jar, as shown. 

57,707. Jar or similar container. James C. Morrison, 
Highland Park, Mich., assignor to Nyal Company, Detroit, 
Mich., a corporation of Michigan. Filed Apr. 16, 1919. Ser- 
ial No. 290,615. Term of patent 14 years. 


ASSOCIATIONS IN THE ALLIED INDUSTRIES 


MANUFACTURING PeRFuMERS’ AssociATION.—President, 
Francis W. Jones, Melba Co., Chicago, Il.; Secretary, 
C. M. Baker, 309 Broadway, New York. 


FLavortnc Extract Mrrs. Assn.—President, Charles D. 
Joyce, 2228 North Tenth street, Philadelphia, Pa.; Secre- 
tary, Gordon M. Day, Milwaukee, Wis. 


PerruME Importers’ AssociaTion.—President, B. E. 
Levy, 714 Fifth Ave. New York; Secretary, B. M. 
Douglas, Jr., 35 West 34th street, New York.. 


NATIONAL MANUFACTURERS OF SODA WATER FLAvors.—- 
President, C. O. Sethness, Chicago, Ill.; Secretary and 
Attorney, Thos. E. Lannen, Chicago, Ill. 


Barsers’ Suppty Dearers’ Assoctation.—President, 
Z. C. Shaw, Wichita, Kansas; Secretary, Joseph Byrne, 116 
W. 39th street, New York. : 

PerFuMERY, SoAP AND Extract ASSOCIATION oF CHI- 


caco.—President, H. E. Lancaster; secretary, Clarence 
Morgan, 180 North Market street, Chicago. 
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ARGENTINA. 


Foop REGULATIONS FOR THE UsE oF ESSENTIAL O1Ls.—The 
mayor of Buenos Aires, by a decree of March 2, 1921, has 
approved the ordinance which prohibits the use of essential 
oils in the preparation of beverages and food products, 
forbidding the use of tinctures, extracts, and similar prod- 
ucts of vegetable origin. The coloring of natural essences 
with extraneous coloring matter and of artificial essences 
with mineral or organic substances not expressly author- 
ized is also prohibited, 

The labels on the containers of natural or artificial 
essences must show clearly in Spanish the nature, com- 
position and use of the product; net weight or volume, 
expressed in metric measure; the name of the manufac- 
turer, importer, representative, or agent, with domicile in 
Buenos Aires (street and number). : 


FRANCE. 


GrassE.—Messrs. Ferrand, Charabot & Cie, Grasse, 
France, (successors to Hughes Aine) have contributed 
10,000 francs to the Hospital du Petit-Paris in Grasse. 

Marshal Petain, defender of Verdun and who is hailed 
by the French as the “Organizer of Victory” was a recent 
visitor to Grasse. He was received by M. Carnot who 
displayed his collection of wonderful paintings by Marquise 
de Cabris. The artist was a native of Grasse. 


PERFUME TraDE.—The French industry of natural 
and artificial perfumes has made gigantic strides since 
the war, says a Lyon correspondent. Extensive relations 
with the Far East have greatly facilitated transactions with 
Japan, China and Indo-China, from whom the French buy 
products such as menthol, camphor oil and cinnamon, They 
also draw supplies from Morocco, Tunis and Madagascar. 
The main activity, however, is in the manufacture of per- 
fumes from coal tar distillation products. This industry 
is a direct result of the war, for most of the munition 
factories have now become perfume distilleries. 

During the last few years the perfumery distilleries have 
resorted to large increases of capital. Trade is slack and 
exports to the United States, Great Britain and Japan, 
the chief customer, have decreased considerably. 


GERMANY. 


Osrruary.—Dr. Max Richter, chairman of the executive 
board of the potash syndicate and a German commissioner 
at the World’s Fair held in Chicago in 1893, is dead. 

Lerezic SAMPLE Farr—The Leipzig Allgemeine Muster- 
messe, or general sample fair, for the spring of 1921, 
excelled previous fairs in point of quality and quantity of 
exhibits. The total number of exhibitors was around 
13,000. The total number of visitors is estimated at 130,000. 


(Continued on page 128.) 


THE MARKET. 
Essential Oils, Aromatic Chemicals, Etc. 


While conditions in essential oil lines show improvement 
as regards the gross turnover being accomplished from day 
to day, even the most sanguine hesitate to go on record as 
believing that the corner has yet been actually turned. 
The period of declining prices which followed the war forced 
holders to take big losses on every conceivable kind of es- 
sential oil product. While some items went below pre-war 
levels others have not yet been liquidated sufficiently as 
witnessed by the fact that the present average of prices is 
still some 30 per cent above normal. Pending the re- 
establishment of still more general basic conditions in 
business, the world over, we are likely in the opinion of 
essential oil men to experience for some time yet a contin- 
uance of spotty and unsettled markets. 

Just where or when the saturation point at which oils 
will again seek a natural outlet will be reached is a moot 
question agitated in many branches of the trade. If the 
agreement signed by Germany in the matter of repara- 
tions is carried out, or if there is shown an honest determi- 
nation in this direction, the result cannot be other than 
beneficial to the whole trade of the world. Already we 
have seen an appreciable advance in the monetary units of 
France, Great Britain and Germany, and better things are 
hoped for in international trade as a result thereof. Such 
general tendencies as these are offset to some extent by 
the matter of labor troubles, and the consistent refusal of 
the retailer to pass on the benefits of lower prices endowed 
on him by the manufacturer and wholesaler to the ultimate 
consumer. There is also the matter of tariff and taxation, 
the former an intricate problem which tends to increase 
the complexity of doing business on account of the widely 
fluctuating foreign exchange rates on all of the various 
seats of production for crude material and finished product. 

From a study of existing spot valuations in essential oils 
generally it is apparent that undue competition sent some 
of the more important products to lower levels than were 
actually warranted during the first five months of the year. 
In consequence it is found that dealers who scrutinized 
their stocks closely this month found many discrepancies 
as between existing stocks and cost of replacement and 
accordingly raised prices again to conform with the new 
conditions. Thus there is almost an equal division betWveen 
the number of advances and declines which have been 
scored during the interval. Advances have in some in- 
stances been quite pronounced, while the declines have, 
excepting in the case of snake root oil which dropped 
$16, been less precipitous than we have become accustomed 
to in recent months. 

The declines anticipated in natural floral products have 
not materialized, but notwithstanding this local buying has 
kept up at a decidedly satisfactory rate. French geranium 
essences, and the “Alpine volatile” essences, which include 
thyme, rosemary, sage, iris, rose, etc., have held exceedingly 
strong according to importers. The Alps lavender crop 
was valued at 20,000,000 francs last year, quotations varying 
from 40 to 100 francs per 100 kilos, and no indication of a 
decline is apparent. The French violet crop, which is now 
about finished, is of normal quality but as very little care 
was bestowed on the plants during the war the crop is 
short even if the quality is good. Prices for Parma and 
Victoria grades of violet are down about 50 per cent. The 


(Continued on page 128.) 
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PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice because of the 


ESSENTIAL OILS 


present unstable conditions.) 


(See last page of Soap Section for Prices on Soap Materials.) 


Almond Bitter, per pound. $7.75- 


Almond, S. 
French 
English 

Almond, 

Almond, Sweet True 

Almond, Peach-Kernel .... 
English 

Amber, Crude 

Amber, Rectified 

Amyris balsamifera 

Anise 

Anise, Lead free 

Aspic (spike) Spanish . 
French 

Bay, Porto Rico 
West Indies 

Bergamot, 35-36 per cent.. 

Birch (Sweet) 

Birchtar, Crude 

Birchtar, Rectified 

Bois de Rose, Femelle 

Cade 

Cajeput Native 

Calamus 

Camphor, Jap. “ 

Cananga, Java 

Cananga, Java, Rectified .. 

Caraway Seed 

Cardamon, Ceylon 

Carvol 

Cassia, 75-80% Technical... 

Cassia, Lead free 

Cedar Leaf 

Cedar Wood 

Celery 

Cinnamon, 

Citronella, Ceylon 

Citronella, Java 

Cloves, Bourbon 

Cloves, Zanzibar 

Copaiba 

Coriander 

Croton 

Cubebs 

Cumin 

Erigeron 

Eucalyptus, Aus. 70% 

Fennel, Sweet 

Geranium, African 

Geranium, Bourbon 

Geranium, Turkish (palma 
rosa) 

Ginger 

Gingergrass 

Guaiac (Wood) 

Hemlock 

Juniper, Berries, Rectified. . 

Lavender, English 

Lavender’ Fleurs, U. S. P.. 

Lavender Fleurs, 30-35%. . 

Lavender U. S. P. “IX”... 

Lavender, U. S. P. “VIII”. 

Lemon 

Lemongrass 

Limes, distilled 

Limes, expressed 

Linaloe 

Mace, distilled 

Mirbane 


P. 


Mustard, genuine ......... 24.00- 24.50 


Mustard, artificial 
Neroli, Bigarde, Petale Ex. 
Neroli, Bigarde 


CASIO: Sos veces mee 


1.40 
80 


3.00- 3.25 
24.00 
6.50- 7.00 
8.00- 8.25 
6.50 
6.00 


3.75- 4.00 
340.00 


Neroli, Bigarde, Italian. ..110. ace 
Nutmeg 

Opoponax 

Orange, bitter 

Orange, sweet, West Indies. . 
Orange, sweet, Italian 
Origanum 
Orris Root, 


Orris Root, 
mestic 
Orris Root, absolute. . 

Parsley 
Patchouly 
Pennyroyal, 
Pennyroyal, 
Peppermint 
Peppermint, 
Petit Grain, So. ae an. 
Petit Grain, French 
Pimento 
Pine Needles, 
Sylvestris 
Rose, Bulgarian 
Rose, Turkish 
Rose, French 
Rosemary, French 
Rosemary, Spanish 


Sage 

Sandalwood, East India.... 
Sassafras, artificial 
Sassafras, natural 
Savin, French 

Snake Root 
Spearmint 

Spruce 

Tansy 

Thyme, French, red 
Thyme, French, white 
Thyme, Spanish, red 
Vetivert, Bourbon 


stein 
2.40- 2.50 
2.75- 2.85 
2.85- 3.00 
40- .45 


5.75- 6.00 
5.25- 6.00 


for- 
(0z.) 
do- 


concrete, 


concrete, 


(0z.) 
(0z.) 


American 
French 


4 80- 3.00 


2.50 
Pinus 


2.50- 2.75 


from 


Wintergreen (genuine gaul- 
theria) 

Wormseed 

Wormwood 

Ylang-Ylang, Manila 


Ylang-Ylang, Bourbon .... 12.00-15.00 


AROMATIC CHEMICALS 
6.25- 6.50 


Acetophenone 

Amyl Salicylate, dom 

Amy] Salicylate, for 

Anetho! 

Anisic Aldehyde, foreign. . 
Domestic 

Benzaldehyde, domestic.... 

Benzaldehyde, F. F. C. do- 
mestic 

Benzyl Acetate, domestic .. 

Benzyl Acetate, foreign ... 

Benzyl Alcohol 

Benzyl Benzoate 

Borneol 

Bornylacetate . 

Bromstyrol 

Carvol 

Cinnamic Acid 

Cinnamic Alcohol 

Cinnamic Aldehyde 

Citral C. P. 

Citronellol, domestic 

Citronellol, foreign 

Cumarin, natural 

Cumarin, artificial, domestic 4.00- 5.00 


Cumarin, artificial, 
Diphenylmethane 
Diphenyloxide 
Ethyl Cinnamate 
Eucalyptol 
Eugenol 

Geraniol, domestic 
Geraniol, foreign 
Geraniol from citronella .. 
Gerany! Acetate 
Heliotropin, domestic 

WY Nase bascacces (0z.) 
Iso-Butyl-Salicylate 
Iso-Eugenol 

Linalol 

Linalyl Acetate 

Linalyl Benzoate 
Methyl Anthranilate 
Methyl Cinnamate 
Methyl Heptenone 
Methyl Heptine Carbon . 
Methyl Paracresol 
Methyl Salicylate ......... 
Musk Ambrette 

Musk Ketone 

Musk Zylene 

Nenylic Alcohol 
Phenylacetaldehyde 
Phenylethylic Alcohol .... 
Phenylacetic Acid 
Rhodinol, domestic 
Rhodinol, foreign 

Safrol 

Skatol, C. P. . 
Terpineol, C. P., domestic. . 
Terpineol, C. P., imported.. 
Terpinol Acetate 

Thymol 

Violet, artificial 

Vanillin 


foreign 


nominal 
6.25- 
8.00- 
9.50-10.50 

ae 


9.00 
-110,00-120.00 
12.50-15.00 

35- 40 


ae 
15.00- )-20. 00 


Tonka Beans, Para 
Tonka Beans, Angostura .. 
Vanilla Beans, Mexican... 
Vanilla Beans, cut 
Vanilla Beans, 

whole 


Vanilla Beans, 


Tahiti yel- 
low label 


SUNDRIES 


Alcohol, cologne 
gallon 
*Ambergris, black.. 
Ambergris, grav 
Chalk, precipitated 
Civet horns 
Lanolin hydrous 
Lanolin anhydrous 
Menthol 
Musk, Cab., pods.. 
Musk, Cab., grains. . 
Musk, Tonquin, grains (0z.) 
Musk, Tonquin, pods (oz.) 
Orris Root, Florentine, 
whole 
Orris Root, powd. & gran. 
Rice Starch 
Talc, Italian 
Talc, French 
Talc, domestic 


*Nominal. 


spirits, 


28.00-30.00 
48.00 
27.50-30.00 


10- 11 
14- 15 
20- 25 
50.00-55.00 


) 30.00 
(ton) 18.00-20.00 
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THE MARKET. 
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French jonquil crop is very short this season, but as de- 
mand has become slack prices are about 25 per cent lower. 
As regards the lavender situation, material complying with 
“U. S. P. IX” is 75 cents lower in this market, while in- 
terest attaches to advices from the other side that French 
growers are about to adopt improved methods of cultiva- 
tion and distillation and to bring producers into direct 
contact with buyers. 

Other high lights in the essential oil market include the 
higher levels established for sweet orange and bergamot oils, 
which cost more to replace as the result of the sharp ap- 
preciation of “lira.” Advances have also occurred in al- 
monds “S. P. A.,” expressed limes, pennyroyal, and natural 
sassafras. Declining tendencies continue in calamus, cade, 
camphor, caraway, carvol, cloves, copaiba, mace, mustard, 
peppermint, petit grain spearmint and tansy. Of the East 
Indian productions sandalwood, thymol, citronella and 
lemongrass show a tendency to decline as spot markets are 
well supplied, while primary markets which are just now 
going through a widespread period of economic readjust 
ment stand ready to replace at further concessions. 

Evidence of a return to normal buying power is every 
where apparent with the approach of the summer months 
Some would not be surprised to find that much of the busi- 
ness which was held in abeyance during the earlier months 
pending the return to normal conditions, will be placed be- 
tween now and Labor Day. In the opinion of many, the 
cycle of readjustment is so nearly complete as to warrant 
actual purchases against future requirements. Last but 
not least of the favorable indications which have developed 
is the spirit of keener optimism apparent in all directions. 


Aromatic Chemicals 


Manufacturers of synthetics note a revival of buying 
from not.a few directions with consumers, in many in- 
stances, showing a disposition to increase the size of orders. 
While the general trend of values has been downwards 
there are a few notable exceptions such as linalol, methyl 
cinnamate, terpinyl-acetate and phenylacetaldehyde, which 


have registered substantial advances on account of the de- 


velopment of spot scarcities. In their efforts to ward off 
the telling competition encountered from foreign produc- 
tions, the domestic manufacturing trade has put forth every 
energy to push to a successful conclusion its attempts to 
neutralize our high costs of labor and raw materials through 
revision of the tariff on such items as are most affected by 
European competition. 

While easier conditions in alcohol have enabled the manu- 
facturers to obtain this essential solvent at more attractive 
prices, they are still confronted by comparatively high first 
costs on a number of their other raw materials so that it 
is unlikely that further concessions will be written off on 
this score. There is every evidence that the domestic in- 
dustry has now laid the ground work for a substantial post 
war expansion and regardless of the contraction in general 
business all over the country, it finds itself in the singular 
position where great progress is possible notwithstanding 
that other lines outside the luxury class are forced to re- 
trench still further. 

Vanilla Beans 


Dealers in vanilla beans point to a decided improvement 
in marketing conditions over the course of the past few 
weeks, stating that on account of the sharp jump in French 
exchange there has developed a decidedly stronger tone in 
the local market for Bourbon varieties. In fact, Bourbon 
vanilla has advanced about 25 cents a pound at Marseilles, 
and, while this advance is not yet reflected in the local 
market, it is not possible to replace domestic beans at the 
levels for which they are currently quoted. There has 
been considerable buying in the Marseilles market on the 
part of American dealers and statistics covering the volume 
of imports for the first eight months of the current year 
indicate that consumption is running heavier in this country 
since, during this period, the landings amounted to 713,703 
pounds as against 646,838 pounds a year ago. 

With a rather substantial crop shortage forecasted by 
authorities in Mexican vanilla beans, there is an outlook for 
decidedly firmer prices, according to local marketers, who 


point out that planters in Mexico are not in the least 
anxious to sacrifice their holdings at the low prices which 
have been prevailing. 

Importers of vanilla beans are agreed that selling values 
generally, during the next few weeks, will start shaping 
around to the point where they more nearly represent 
replacement costs than they have at any time since the 
first of the year. It is notable that there is less competi- 
tion between the different sellers and that the market as a 
whole is meeting better support. 

No change of consequence was seen in the position of 
Tahiti vanilla. 

FOREIGN CORRESPONDENCE. 
(Continued from page 126) 


GREAT BRITAIN. 


PERFUMERY TRADE BoArp.—In the House of Commons 
Mr. J. Jones, on March 23, asked the Minister of Labor 
whether he has conducted investigations into the perfumery 
trade with a view of setting up a Trade Board; whether, 
as the result of these investigations, it has been shown that 
the wages for adult women are in some firms as low as 
16s. per week, while in other firms doing comparable 
work.wages of from 34s. to 45s. are paid; and what action 
he proposed to take to establish a Trade Board for the 
industry. Dr, Macnamara in reply said that preliminary 
investigations have been carried out into the manufacture 
of perfumery, and it has been found that wages such as 
those referred to are paid in certain cases. He was not 
yet, however, in a position to reach a decision regarding 
the establishment of a Trade Board. He added that many 
of the workers are covered by the Soap and Candle Joint 
Industrial Council. 


Suspectep SHAvING BrusHes DestroyeD.—The medical 
officer of health for the City of London reports the destruc- 
tion during March of 13,224 Japanese shaving-brushes 
suspected of containing germs of anthrax, 


Oxsituary.—Philippe Lelasseur, founder and proprietor 
of John Jakson & Co., essential oil distillers, Mitcham Road, 
Croydon, and Wallington, died April 1, aged 82. He was 
born April 26, 1838, at Montreuil l’Argille (Eure), France. 
After studying chemistry he was a druggist until 180, 
when his invention of Sinapismés Parisiens provided an 
outlet for his energy for the next 15 years. In 1884 he 
sold his factory, came to England, acquired the old dis- 
tillery of Piesse & Lubin, and founded the firm of J. Jakson 
& Co., installing the latest distillation plant. The business 
wil be carried on by his family. 


ITALY. 


Ottve Or Exports.—According to a cablegram from 
Consul Lucien Memminger at Leghorn, under date of 
April 28, 1921, the Italian Government has removed all 
restrictions on the exportation of olive oils. 

The quantity of olive oil produced in Italy during the 
season now closed is said to be below the 1,500,000 quintals 
(150,000 tons) pressed before the war. Its quality is, 
however, excellent in many centers, according to reports. 


SPAIN. 

ExporTATION OF Otive Or From SPaAIn AUTHORIZED.— 
According to a cablegram from Commercial Attaché C. H. 
Cunningham, Madrid, under date of April 23, the Spanish 
Government has authorized the exportation of 20,000 tons 
of olive oil. 
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CONDUCTED BY Dr. E.G.THOMSSEN 


U. S. POTASH TARIFF IN DOUBT 


The Longworth Ways and Means Sub-committee on 
Chemicals has recently had potash under consideration, but 
will give out no information as to its decision. The United 
States Potash Producers’ Association has issued the fol- 
lowing statement relative to the matter: 

“There has been some discussion of a sliding scale of 
rates, diminishing from 50 cents a unit for the first two 
years to no duty at all after five years, but whether the 
recommendation of the sub-committee will take this form 
is not known. The American producers have repeatedly 
told the Ways and Means Committee that a temporary 
protection was all the industry needed, and last week the 
sub-committee, after a lengthy discussion of the situation 
with Mr. Brown, the executive secretary of the association, 
expressed a wish to know the present attitude of the in- 
dustry on this phase of the question. After wiring the 
seven directors of the association, it was possible to advise 
the committee that the association directors were unanimous 
in stating that such temporary and diminishing legislation 
would be acceptable. This acceptance of such a diminishing 
scale of tariff rates is an evidence of good faith and of 
the fixed belief on the part of American producers that 
the American industry can be put in a position in a brief 
time to compete with the European mines.” 


GERMAN POTASH SITUATION 


A report from Mr. Howard W. Adams, representative 
of the Department of Commerce at Berlin, states that the 
German potash industry is encountering difficulties which 
began with the action of the Federal Potash Council in 
rejecting the proposition of the potash syndicate for an 
increase in the domestic price of potash. A number of 
potash mines have been forced to close and others are 
expected to take such action. The Federal Potash Council 
has decided to appoint a committee composed of two 
employers and two employes which will investigate every 
proposition to close down by making an examination of 
the situation of the mine itself and reporting its findings to 
the Potash Council. 

H. Duehrssen, a director of the German Potash Syn- 
dicate arrived in New York recently. Mr. Duehrssen has 
come to this country in connection with the recent nego- 
tiations for a bonus in potash to be given to the American 
buyers. A part of the bargain entered into between the 
syndicate and the American buyers included an arrange- 
ment that passports would be granted to the representative 
of the syndicate to come to the United States to arrange 
details, 

The German Government has agreed to an advance in 
home prices of potash, but has limited the increase to 55 


per cent, notwithstanding the potash syndicate had demanded 
an increase of from 65 to 75 per cent. The advance applies 
exclusively to the German trade and has no effect on the 
export situation. 


WHAT RETAILERS SAY OF P. & G. PLAN 

The question of just what success the experiment of 
Procter & Gamble is mecting with in eliminating the 
wholesale grocer from its plan of distribution, continues 
to be a matter of controversy. Some weeks ago, an 


official of the company expressed himself as highly pleased 
with the results, but wholesale grocers have disputed his 
claims and insist that the company is really losing busi- 
ness which its competitors are getting by a close adherence 
to co-operation with the jobber. To test the matter, Vice- 
President O, J. Moore, of the National Wholesale Grocers’ 
Association, issued a questionnaire to retailers throughout 
the Middle West and received 158 returns. The questions 
and the replies were as follows: 

1. Have you found it more convenient to order Procter 
& Gamble Co.’s brands of soap and cooking compounds 
direct from them than from the jobber’s salesman? 12 
answered “yes,” 141 answered “no.” 

2. Have your orders for P. & G. brands been delivered 
as promptly and has the service been as good since this 
manufacturer started shipping direct? 41 answered “yes,” 
112 answered “no.” 

3. Has it not been necessary under their new method 
to order your requirements farther ahead and in larger 
quantities, thus carrying a heavier investment in their brands 
than was necessary when you secured them from your 
jobber? 131 answered “yes,” 21 answered “no.” 

4. Have you found their credit, collection and discount 
arrangements as convenient as those afforded by the jobber? 
64 answered “yes,” 73 answered “no.” 

5. Is their policy of making a low quantity price to 
chain stores and large buyers a handicap to the small retail 
grocer? 104 answered “yes,” 28 answered “no.” 

6. Are P. & G. Co.’s brands selling as well in your store 
now as they did when you were securing them from your 
jobber? 53 angwered “yes,” 26 said “same,” 70 answered 
“ ” 

no, 

7. Is Ivory Soap increasing or decreasing in sale with 
you? 3 answered “increasing,” 54 said “same,” 90 answered 
“decreasing.” 

8. If Ivory Soap is decreasing with you, have you held 
your volume on this type of soap by pushing another similar 
brand? 79 answered “other brands,” 8 answered “no.” 

‘9. Is P. & G. White Naphtha Soap increasing or 
decreasing in sale with you? 23 answered “increase,” 45 
said “same,” 71 answered “decrease.” 

10. If P. & G. White Naphtha Soap is decreasing with 
you, have you held your volume on this type of soap by 
ptshing another brand? 71 answered “other brands,” 9 
answered “no.” 

11. Is Crisco increasing or decreasing in sale with you? 
2 answered “increasing,” 30 answered “same,” 115 answered 
“decreasing.” 
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GENERALITIES IN THE ANALYSIS OF FATS. 


By Dr. Apotpn GRvuEN. 

It is about time to renounce the heresy that the de- 
termination of a few index numbers according to known 
methods (generally the most simple ones, because the more 
difficult ones are seldom used) is a “scientific” accomplish- 
ment in itself. For many technical purposes the purely 
analytical examination of a not yet described fat is cer- 
tainly sufficient, and often even the determination of a few 
index numbers suffices. However, the anaylsis has to be 
exact and incontestable. It should not happen in the future 
that the index numbers of the neutral fat and those of its 
fatty acids absolutely do not agree, and that statements in 
regard to the production of the fat—extraction with cer- 
tain solvents or by pressing—are lacking, although with- 
out them the index numbers may be useless for compara- 
tive Furthermore it should not happen that 
even the most necessary information in regard to the botani- 
cal or zoological origin of the oils and fats is withheld, 
and that no statements are made concerning the condition 
of the examined material, for instance its age, possible 
rancidity, acidity, splitting degree, etc., are made. These 
are only a few of the many sins of omission which have to 
be eradicated.—from Seifensieder-Zeitung, vol. 47; Nr. 36. 


purposes. 


BLEACHING OF SOAPS WITH CHLORINE. 


Alkali hypochlorite solutions were in the market already 
before the war. They generally had a strength of 17-19°Bé, 
or 80-100 g of active chlorine in one liter, with a content 
of free alcohol as a preservative. A solution of this kind 
is rather stable on heating, and if it is heated to 80° ‘the 
chlorine content does not decrease materially. For the 
bleaching of soaps the quantity of solution used is gen- 
erally 10% of the fat mixture, but the soaps treated in this 
manner often assume the so-called “chlorine smell,” which 
can not be covered up by perfumes and may even adhere te 
the clothes, if the latter are not sufficiently rinsed. John 
Gaerth found that in this bleaching process HOCI is added 
to the double bonds of the unsaturated fatty acids. The 
iodine number fell about 0.8 and the fatty acids produced 
a distinct chlorine reaction when ashed with KOH. For 
the removal of the chlorine smell Gaerth recommends that 
the soaps are treated for 10 minutes in a temperature of 
80° with a 3% solution of bisulfite of 38°Bé. Sometimes 
the soaps bleached with chlorine become dark afterward. 
The cause of this fact has not yet been ascertained, but 
there is no doubt that metals have a great deal to do with 
this darkening of the color of the soaps—From Chemische 
Umschau. 


SOAP-MAKING IN MYSORE 


The report on the Administration of Mysore for the year 
ending June 30, 1920, states that the soap factory w&s con- 
siderably expanded during that period. A duplicate set of 
soap-making plant and causticiser were added to the existing 
machinery. Necessary machinery for the manufacture of 
toilet soaps was imported from England with a view to 
increase the output under that head. Small additions to 
the existing building were made. Besides the three kinds 
of soap that were being manufactured during the previous 
year, viz. (1) washing, (2) carbolic, and (3) sandal, the 
following new varieties of soaps are now manufactured: 
jasmine, brown-windsor, eau-de-Cologne and  sugandhi. 
During the year washing soaps of the value of Rs.41,696 and 
toilet soaps of the value of Rs.67,657 were manufactured. 
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DETERMINATION OF THE FATTY ACIDS IN 
ALUMINOUS SOAPS. 


The assertion of Stiepel, that the complete extraction of 
the fatty acids is prevented by alumina, has not been con- 
firmed by the experiments of Beythien and Simmich, These 
investigators found, however, that Stadlinger’s claim, that a 
single extraction with alcohol does not suffice for the pro- 
duction of pure soap, is correct. Four different aluminous 
soaps were tested according to the methods of Hehner 
(Stadlinger), Stiepel and Schenck, with the following re- 
sults : 


Hehner Schenck 
34.0% 


err 35.6% 


Stiepel 
29.9% 


Oranienburg soap I. 
Toilet soap 
K. A. soap 24.1% 


The not recommend the methods of 
Dubovitz and Bodinus, because of the danger that the fatty 
acids may be radically decomposed by the action of the 
HCI which becomes concentrated in the last stage—From 
Chemische Umschau. 


investigators do 


FATTY ACIDS FROM PARAFFIN. 


In a lecture before a convention of scientists at Nauheim, 
H. H. Franck gave a few further details of his method for 
the oxidation of paraffin. The reaction takes place in the 
circulating oxygen current under a pressure of 15-20 atmos- 
pheres. Already after half an hour the total yield of fatty 
acids amounts to 85-90%. Seventy to 75% of this product 
is suitable for technical purposes and resemble the fatty acid 
of cocoanut oil. The rest consists of fatty acids of low 
molecular weight and unknown oxidation products. As 
catalyzers the resinates of Pb, Mn and Vd were used. The 
latter showed the strongest action. The fact that Franz 
Fischer obtained fatty acids with uneven numbers of 
C-atoms, while those obtained by Kelber showed even num- 
bers was ascribed by Franck to a difference in the composi- 
tion of the paraffin used by the two investigators. In con- 
clusion the lecturer expressed the opinion that the fatty acids 
of a high molecular weight are produced first, and that 
from them the acids of a low molecular weight are formed 
in a secondary process.—Chemische Umschau. 


ADVANTAGES OF A NEW CATALYZER. 


According to G. Grote a new catalyzer discovered by 
Granichstaedten presents special advantages. It consists 
of a bisilicate of Ni and Mg, or Ni and Al, and is obtained 
by precipitation of the mixed salt solution with water glass, 
drying and reduction of the precipitate. Comparative tests 
with sesame, olive and rapeseed oils, and with the cata- 
lyzers of Wilbuschewitsch, Sulzberger (nickel silicate) and 
Granichstaedten showed the results obtained with the new 
catalyzer in a favorable light. The quantity of nickel used 
amounted to 0.09% of the oil and the hydrogenation re- 
quired up to 40 minutes. The differences in the melting 
point and the iodine number of the hydrogenated products, 


however, were generally insignificant—From Chemische 
Umschau. 


Features to Be Found on Other Pages. 
Readers of the Soar Section may find items of interest 
to them in our Trade Notes pages, as well as in Patents 

and Trade Marks and Foreign Correspondence. 
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REVIEW OF PROGRESS IN CHEMISTRY OF FATTY SUBSTANCES 


Purification of Oils.—B. Lach, in the Oel und Fett Indus- 
irie, reviews the various processes of purification. Treat- 
ment with hydrogen if a nascent condition often gives 
good results. The oil is mixed with one per cent of fresh 
zinc powder, then with 20 per cent of diluted sulphuric 
or hydrochloric acid (1 part acid, 2 parts water). It is 
heated to 80° while stirring. A large amount of foam is 
formed, the gas that passes off has the odor of sulfuretted 
hydrogen. Gradually there are formed three layers; an 
upper layer of pure, clear oil, a small intermediate layer 
of different impurities and a lower layer of acid water, in 
which a large part of the zinc powder is collected. This 
method results in very small losses of oil and is applicable 
to the food oils; in the subsequent treatment of bleaching 
by earth, the latter acts in a very vigorous manner. This 
refining process can be advantageously conducted in a 
jacketed agitator, lined with lead equipped with a hard 
wood or lead coated cast iron stirring apparatus. The 
method is equally applicable to solid fats, for instance, te 
tallow, discolored, dirty or of bad odor; the tallow is ren- 
dered perfectly white, but may subsequently develop an un- 
savory odor. Pork fat behaves in a similar manner. Bone 
extraction fats are purified, but never become clear. The 
process yields good results with distillation olein and the 
fatty acids of distillation; acrolein is reduced to the con- 
dition of allyic alcohol which can be expelled by steam. 

In the ordinary refinement of food fats by elimination 
of the free fatty acids and subsequent deodorization in 
vacuo at a high temperature, by means of super-heated 
steam, it may happen that the finished product has an 
unpleasant odor of tallow. This condition is caused by too 
slow cooling, as a result of which the oil, while still warm, 
is subjected to a very slight oxidation on contact with the 
air. It is necessary either to cool rapidly or to fill up 
the apparatus with pure carbonic acid on shutting off the 
steam. The deodorization has a slight effect on the color- 
ization; a subsequent bleaching with earth is necessary. 
The selection of the fullers earth is very important; the 
earth should contain only very small quantities of alkalies 
or alkaline earths, to avoid the formation of soap, which 
remains in solution in the oil and imparts a disagreeable 
flavor to it. German earths are superior to the American; 
the English earths are the best. 

The action of the bleaching earth is purely physical and 
the atmospheric oxygen does not in any way interfere in 
the bleaching, which the author las proved in the follow- 
ing manner: Silicate of magnesia has been actively cal- 
cined, the product has been allowed to cool in a current of 
carbonic acid, then it has been directly utilized. The 
bleaching effect was very vigorous; after separation of the 
oil by pressure the salt was strongly colored and yielded, on 
extraction a very dark colored fat. This fat was treated 
four times more by the same silicate of magnesia, and the 
latter was exhausted by extraction, after separation of the 
oil. A perfectly black fat was obtained; 0.01 per cent of 
this fat sufficed to restore to the bleached oil its primitive 
yellow color. 

Rancid oils can frequently be rendered fit for con- 
sumption again by heating with live steam and adding 1 
to 2 per cent of alum in concentrated solution. The heat- 


ing is kept up until the objectionable odor disappears, 
then the quantum of caustic soda is added, or, still better, 
the silicate of soda necessary for the neutralization of the 
free fatty acids; it is then heated again for half an hour 
and allowed to cool under exclusion of the air. 

All the chemical agents may not be suited for every 
case, it is necessary to make preliminary tests. 


Bleaching by Permanganate——The oil is treated in an 
open vessel by means of direct steam, but it is advantageous 
to employ, simultaneously, an indirect steam heating coil, 
which effects a saving in steam and reduces the quantity 
of condensation water. A solution permanganate (1 per 
cent of the weight of the oil) in 20 parts of water is added 
very slowly and the heating is continued until the red 
coloring has completely disappeared. To remove the bi- 
oxide of manganese, oxygenated water is the best medium, 
but it is high priced. It is necessary first too acetify with 
sulphuric or hydrochloric acid. The oxygenated water is 
then introduced, a little at a time, until the brown color 
disappears and the formation of foam ceases. Hypo- 
sulphite of soda may be employed in place of the oxygen- 
ated water, but in this case the boiling must be continued 
after the disappearance of the brown discoloration, until 
the odor of sulphuric acid is no longer diffused. After 
standing a sufficient time the acid water is drawn off, the 
oil washed several times with water and the process com- 
pleted by the action of bleaching earth. 


Bleaching by Means of Chlorine—Javelle water is em- 
ployed in preliminary tests for determining the quantity 
necesSary. Boiling is effected by steam. Javelle water is 
added and the boiling is continued until a homogeneous 
emulsion is obtained. Small quantities of sulphuric or hy- 
drochloric acid are added until the complete separation of 
the emulsion and the disappearance of the odor of chlorine 
is accomplished. As a rule, the odor of chlorine does not 
completely disappear until saponification. As to the exact 
quantity of these hypochlorite bleaches, chlorate of potash 
can be used, adding % per cent of the weight of the oil in 
concentrated watery solution, then 30 per cent of sulphuric 
acid, heating until a strong odor of chlorine is produced, 


the disappearance of which in this case, is quite difficult 
to effect. 


Bleaching with Chromic Acid.—This is the most difficult 
process, it resembles the permanganate method but in place 
of bioxide of manganese, there is formed oxide of chrome 
and a little chrome soap, the material assumes an intense 
green color. The final traces of oxide of chrome are very 
difficult to remove, the oil always retaining a greenish shade. 
It is better to work with dilute solutions and repeat the 
operation several times, the chrome can then be more read- 
ily removed by washing. The bichromate of potash should 
be added first and the acid afterwards, or the reverse, in 
both cases boiling must be continued until the mass becomes 
dark green and is strongly acid. Then oxygenated water 
or hyposulphite of soda is added to decompose the excess 
of chromic acid, then wash with water as long as the wash- 
ing water is tinted green. 


Colza oil, intended for illuminating purposes, is usually 
bleached with dilute sulphuric acid. The writer prefers 
hydrochloric acid, because the oil burns clearer and forms 
less soot. 
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AMERICAN SOAP EXPORTS IN 1920 

American soap is known in practically every country 
of the world, the exports in 1920 having amounted to 
$19,154,837 in value, against $21,300,926 in 1919. The loss 
of approximately $2,000,000 in value is due to smaller sales 
of laundry soap, which fell from 157,749,605 pounds valued 
at $15,266,696 in 1919 to 123,821,428 pounds valued at $13.- 
315,691 in 1920. The amounts exported to each country in 
1920 are shown in the following table, the figures given 
first being for toilet and fancy soaps, the second set of 
figures (in parenthesis) in each item being for all other 
soaps: 

Austria, $128, ($103,633) ; Azores, and Madeira Islands, 
$722, ($677); Belgium, $48,622, ($604,326); Bulgaria, 
$2,578, ($6,994) ; Czechoslovakia, $20, ($39,478) ; Denmark, 
$25,473, ($137,400) - Finland, $628, ($11,796) ; France, $63,- 
086, ($512,107); Germany, $43,138, ($64,391); Gibraltar, 
$4,162, Ge ); Greece, $67,889, ($20,066); Hungary, 

; Iceland and Faroe Islands, $3,753, ($7,188) ; 
Italy, $47.2 at , ($330, 788) ; Malta, Gozo, and Cyprus Islands, 
$77, e156)” Netherlands, $51,034, ($79,925); Norway, 
$69,994, ($123,102) ; Poland and Danzig, $32,041 ; ($237,421) ; 
Portugal, $2,625, ($4,196); Rumania, $12,504, ($27,871) ; 
Russia in Europe, $1,209, ($149,568) ; Spain, $32,748, ($16,- 
246); Sweden, $45,887, ($107,557); Switzerland, $52,693, 
($3,632) ; Turkey in Europe, $27,488, ($87,879) ; England, 
$412,679, ($584,767) ; Scotland, $10,569, ($157,915) ; Ireland, 
$2, ($....); Jugoslavia, Albania, etc., $1,152, ($46,336) ; 
Bermuda, $5,368, ($11,579); British Honduras, $9,297, 
($33,524) ; Canada, $374, 262, ($967,330); Costa Rica, 
$22,113, ($12,987); Guatemala, $41,008, ($14,432); Hon- 
duras, $31,080, ($71,969); Nicaragua, $23,545, ($43,304) ; 
Panama, $93,362, ($219,608); Salvador, $25,091, ($1,119) ; 
Greendand, $ ($448) ; Mexico, $274,077, ($4,353,- 
530) ; Miquelon, Langley, etc., $194, ($2,963) ; Newfound- 
land and Labrador, $25,380, ($64,295) ; Barbados, $5,124, 
($8,416) ; Jamaica, $40,938, ($17,893); Trinidad and To- 
bago, $18,166, ($7,066); Other British West Indies, $12,- 
264, ($53,662) ; Cuba, $624,635, ($1,251,469) ; Virgin Islands 
of United States, $5,286, ($19,909); Dutch West Indies, 
$12,859, ($7,071); French West Indies, $732, ($13,577) ; 
Haiti, $31,244, ($766,906) ; Dominican Republic, $155,140, 
($671,597); Argentina, $303,006, ($127,516); Bolivia, 
$17,107, ($12,354); Brazil, $128,034, ($32,921); Chile, 
$161,566, ($72,200) ; Colombia, $90,742, ($21,770) ; Ecuador, 
$48,993, ($84,438) ; British Guiana, $8,291, ($3,474) ; Dutch 
Guiana, $7,526, ($8,670) ; French Guiana, $1,614, ($3,340) ; 
Paraguay, $9,011, ($83); Peru, $272,650, ($19,291) ; Uru- 
guay, $56,498, Gn 775); Venezuela, $110,965, ($2,032) ; 
Aden, $234 ($....); China, $369,956, ($129,170) ; Kwan- 
tung, $5, 357, ($414) ; Chosen, $1,463, ($2,388) ; British India, 
$260,426, ($5,621); Straits Settlements, $28,935, ($627) ; 
Other British East Indies, $11,612, ($8) ; Dutch East 
Indies, $79,053, ($10,589); French East Indies, $1,971, 
($320); Portuguese East Indies, $95, ); Hong- 
kong, $118,501, ($29,348) ; Japan, $86,095, ($13,398) ; Persia, 
$287, ($. cat Russia in Asia, $12,707, ($2,086); Siam, 
$3,069, ($236); Turkey in Asia, $16,626, ($43,027); Aus- 
tralia, $131,481, ($38,945); New Zealand, $161,548, ($24,- 
534) -Other British Oceania, $1,189, ($1,174); French 
Oceania, $2,828, ($531); Other Oceania, $372, ($1,537); 
Philippine Islands $300,738, ($406,736); Belgian Kongo, 
$221, ($386); British West Africa, $2,377, ($219); Brit- 
ish South Africa, $76,076, ($99,101) ; British East Africa, 
2,898, ($19); Canary Islands, $6,990, ($4,091); French 
Africa, $522, ($3,310); Kamerun, $186, ($141); Italian 
Africa, , ($40); Liberia, $744, ($1,219) ; Morocco, 
$778, ($200) ; Portuguese Africa, $4,185, ($4,839) ; Spanish 
Africa, $15, ($ ; )Egypt, $42,220, ($3,443); Total, 
$5,839,146, ($13,315,691). 


SOAP EXPORTS IN MARCH OF THIS YEAR 


The Department of Commerce, Bureau of Foreign and 
Domestic Commerce, at Washington, furnishes the follow- 
ing statistics of exports of soap from the United States 
to all countries in March, the figures given first being for 
toilet and fancy soaps, the second set of figures (in paren- 
thesis) in each item being for all other soaps: 

Denmark, $106, ; France, $25,579, ($11,375) ; Ger- 
many, $3,951, ($36,394) ; Italy, $75, ( ); Netherlands, 

); Norway, $5, ($7,558); Poland and Dan- 


THE AMERICAN PERFUMER 


($51,696) ; Portugal, 
); Russia in Europe, 


, ($5); Roumania, 
$197, ($2,725); Spain, 
England, $14,254, ($29,070); Scotland, 
Bermuda, $376, ($580); British Hon- 
($1,798) ; Canada, $48,828, ($31,588); Costa 

); Guatemala, $551, ($101) ; Honduras, 
Nicaragua, $833, ($5,393) ; Panama, $3,663, 
Mexico $14,643, ($116,- 


zig, $755, 


($2,900) ; 
duras, $305, 
Rica, $73, ( 
$070, ($1,194) ; 
($20,193) ; Salvador, $1,800 ($300) ; 
181); Miquelon, Langley, etc., , ($85) ; Newfound- 
land and Labrador, $259, ($1,107); Barbados, $683, 
(......)3 Jamaica, $964, ($93); Trinidad and Tobago, 
$316, ($23); Other British West Indies, $351, ($1,531); 
Cuba, $13,958, ($40,196); Virgin Islands of U. S., $704, 
($2,107); Dutch West Indies, $185, ($24); Haiti, $719, 
($37,987); Dominican Republic, $1,252, ($24,895); Ar- 
gentina, $36,234, ($16,661); Bolivia, $354, ( ); Bra- 
zil, $616, ($18); Chile, $578, ($961); Colombia, $1,992, 
($640); Ecuador, $91, ($248); Peru, $4,599, ($3,047) ; 
Uruguay, $349, ($1,028) ; Venezuela, $910, ( ) ; China, 
$8,520, ($10,417); Kwantung, leased territory, $1,118, 

Chosen, ($209); British India, $1,526, 
($6); Other British East Indies, $125, ( ); Dutch 
Kast Indies, $317, ( ; Hongkong, $2,523, ross: 
Japan, $1,440, ($589); Turkey in Asia, 
\ustralia, $615, ($239); New Zealand, $2,849, 
Other British Oceania, $312, ( ); French Ghesalal 
$79, ($12); Philippine Islands, $26,542, ($67); Belgian 
Kongo, $14, ($37); British West Africa, $177, ( yp 
British South Africa, $2,938, ($953); French Africa, $27, 
($17) ; Kamerun, etc., $8, 5 Liberia, ...... , ($75); 
Morocco, $14, ( ); Portuguese Africa, $27, ( : 
Egypt, $7, ($228); total, $231,655, , et 


Recovering Pure Glycerine from Crude Liquors. 
Ger. Pats. 303,805 and 305,172, Farbenfabriken Bayer. 


Glycerine can be recovered in a pure state from liquids 
contaminated with lactic acid and other organic substances 
and salts by treatment with lead oxide or hydroxide, the 
glycerine being thrown down as an insoluble lead com- 
pound, from which it is separated by sulphuretted hydrogen 
or acids. For example, 200 parts of crude glycerine, with 
an oxidation value of 63 per cent glycerine, are diluted 
with 600 parts of water and stirred up well with 350 


parts of litharge at 70-80 deg. C. The resulting white 
pulp is drawn off, washed, stirred up with hot water, and 
treated with sulphuric acid at 70-80 deg. C. until it gives 
a permanent acid reaction with Congo paper. It is then 
filtered, and the clear filtrate is neutralized with bariur 
carbonate, filtered, concentrated and distilled in vacuo, fur: 
nishing 110 parts of clear, colorless, and inodorous glycer- 
ine. The lead compound can also be decomposed with 
water under pressure, concentrated glycerine solutions 
being then obtained, while the lead comes down in a 
denser condition, easy to remove. In the second patent, 
alkali is added with the lead to accelerate the reaction 
and dispense with the necessity for heating, 500 parts of 
a 10 per cent glycerine liquor being ground to a pulp in 
a ball mill with 15 parts of caustic soda (33 deg. B.) and 
150 of litharge. At the end of three hours the aqueous 
solution contains only about 1 per cent of glycerine, and 
the lead compound is decomposed in the manner already 
described. 


Babbitt’s Faith in Advertising. 
. W. Eckman, President of B. T. Babbitt, Inc.) 
Mr. B. T. Babbitt was advertising his Best Soap before 


the Civil War, and it is our understanding that he was the 
first to use several forms of advertising, including painted 


(By S 


signs along the railroad, from here to Philadelphia 

“risers” on the Broadway bus steps, premiums, sampling, 
elaborate delivery wagons, the handsomest teams of horses 
in New York, etc. 

Mr. B. T. Babbitt died over thirty years ago. Many 
of the original advertising stunts which he started became 
standard methods of advertising. In addition to the 
above mentioned mediums, he used newspapers, and, to a 
limited extent, magazines. 
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LEVER BROS.’ CREDIT BALANCE LARGER. 


The directors’ report of Lever Bros:, Ltd., for 1920 
shows a credit balance of 3,270,0911., compared with 2,- 
439,067]. for the previous year. The dividend on the 
ordinary shares is at the rate of 20 per cent, against 17% 
per cent last time. The balance of 3,270,091/. standing to 
the credit of profit and loss account, after providing for 
repairs, renewals and alterations, depreciation and insur- 
ance, has been appropriated as follows: Dividend on seven 
per cent preference shares, 1,401,872/.; on eight per cent “A” 
preference shares, 756,611/.; on twenty per cent preferred 
ordinary shares, 300,000/.; on twenty per cent “B” pre- 
ferred ordinary shares, 37,8791.; and on five per cent pre- 
ferred ordinary shares, 35,938/.; co-partnership dividends, 
276,855/.; dividend on ordinary shares at the rate of 20 
per cent per annum, 456,000/.; balance carried to reserve 
fund, 4,9361. 


Utilization of German Resins in Soap Manufacture 


Commenting on an article on the above subject in the 
Zeitschrift fiir angewandte Chemie, by F. Goldschmidt and 
G. Weiss, in a recent issue of the Revue de Chimie In- 
dustrielle, E. J, directs attention to the fact that the solu- 
bility of resins in petroleum ether, does not constitute any 
evidence as to their suitability for use in the manufacture 
of soaps. With reference to the formation of insoluble sub- 
stances in the presence of ethylene tri-chloride, compara- 
tive experiments, made with carbon tetrachloride, showed 
that with this solvent, the ordinary constituents of the 
resin remained unchanged, when aeration is produced in the 
absence of a catalyser. If iron filings be present, a slight 
decrease in the contents of these components is revealed. 

‘ 


British Wage Reduction 


The soap and candle makers of Great Britain, of whom 
there are about 25,000, have, by mutual agreement, ac- 
cepted pay reductions recently. Adult males are to receive 
6s a week less, youths between eighteen and sixteen 2s less, 
and boys under sixteen ls less. Females over eighteen are 
to receive 4s less and those under that age 1s less. The 
employers at first proposed reductions of twice that amount, 
but the Industrial Council got to work, and the acceptance 
of the offer of the workers is believed to have averted a 
strike. 


British Capital in the Swedish Soap Industry 


The absorption of numerous Swedish soap manufactur- 
ing companies by a British corporation is reported by 
Consul Sholes, of Goteborg, Sweden. British capital, it 
is stated, completely controls the Swedish soap-manufac- 
turing industry. It is said that the price of soap has re- 
cently been increased from 1.10 to 1.25 crowns (29.5 cents 
to 33.5 cents) per kilo. Well-known American brands are 
also sold on the Swedish. market. 


Discount for Quick Payment 


Secretary M. L. Toulme of the National Wholesale 
Grocers’ Association writes: “We are just advised by B. 
D. Crane, chairman of the discount for cash committee, 
that the Dobbins Soap Manufacturing Co., of Philadelphia, 
have announced that they will grant to their customers a 
two per cent discount for cash provided payments are made 
within ten days of invoice. 


Production of Rosin in 1919 


A preliminary comparative report on the production of 
rosin for 1919 has been issued by Director W. M, Steuart, 
of the Bureau of the Census, Department of Commerce. 
It shows the production of 2,272,100 barrels of rosin, 
valued at $34,695,000. 


News Permeates Every Page. 
The text pages of THE AMERICAN PERFUMER AND EssENn- 
TIAL Ort Review: do not contain all of the news. You 
must read the advertising pages also to get the full benefit. 


FEATURES OF SOAP MATERIAL MARKET. 
(Continued from next page.) 


corn oil, as a whole comparatively light, a firmer tendency 
has been seen in the local market which has held steady at 
7.50 cents a pound. Demand for olive oil is beginning to 
show some improvement. Shipments are coming along more 
freely from Spain now that the embargo has been removed, 
and it is believed that considerable quantities of the ma- 
terial which were already received from Italy, undoubtedly 
originated in Spain. For the denatured oil $1.40 per gallon 
continues to be quoted, while foots remain around a level 
of 10 cents for spot or 8 cents for shipment. Peanut oil 
remains in steady position although buying interest as a 
whole has not been very keen. 


Industrial Chemicals 


Foreign competition is reflected in the market for those 
industrial chemical products utilized in the soap and allied 
trades to an even greater extent than it was a few 
weeks ago. Further declines have been seen in numerous 
directions as the result of the low prices quoted on material 
from the other side, American manufacturers being forced 
wherever possible to meet the low prices of European 
shippers. Among the products in which the foreign com- 
petition has been keenest, are caustic and carbonate of 
potash. German caustic potash on spot is offering in this 
market as low as 6 cents a pound, while the domestic prod- 
uct has naturally had to compete at the same level of price. 
For carbonate of potash 60 to 65 per cent the trade has 
maintained a quotation of 6 to 8 cents, the demand as a 
whole being decidedly below norma]. Producers of borax 
note a fair demand from soap manufacturers, contract 
prices generally being maintained on the basis of 534 cents 
for the crystals and granular in sacks and at 6%4 cents for 
the crystals and granular in barrels. The leading alkali 
products have retained a relatively steady position with 
somewhat better buying of spot caustic soda at $3.65@$3.85 
a hundred with makers quoting contracts at $3.50 per 
hundred pounds basis of 60 per cent at the works. Soda 
ash on spot is not in plentiful supply, judging by reports 
received from all directions, where spot material is re- 
ported to be commanding from $2.10 to $2.35 a hundred 
pounds, despite the fact that English material is here at 
as low as $1.90 a hundred, while domestic makers them- 
selves are quoting $1.7234 per 100 pounds for 58 per cent 
ash basis of 48 per cent f. o. b. the works. The demand for 
sulphuric acid has been at a low ebb owing to slack buying 
by fertilizer people, resulting in the shading of 60 degrees 
acid to $11@$12 per ton, while for the 66 degrees acid $18 
to $20 per ton has been currently quoted. The net results 
so far of the efforts of domestic manufacturers to frustrate 
foreigners from disposing of their productions has been 
to weaken prices and their efforts so far have met with 
rather dubious success. 


Other Soap Materials 


Like the noble Duke of York’s army, naval stores, and 
rosins particularly, climbed right up the hill until common 
strained varieties touched a level of $5.75 a barrel and other 
grades proportionately higher figures as the result of the 
walkout of marine workers which, for a time, threatened to 
tie up all shipments from primary points in New Orleans 
and Jacksonville. The advance was short lived, however, and 
prices broke again rapidly until the market had gotten back 
to its original position. Consumers now show more interest 
in the product and the outlook seems to favor a bigger 
consumption. Liquidation in the various fatty acid products, 
including stearic acid, appears to have been pretty well 
completed, for stearic acid is at any rate somewhat firmer 
at 9@9% cents for single pressed, 10@10% cents for double 
pressed, and 11 cents for triple. 


Alsatian Potash Production During 1920 


The total production of Alsatian potash during 1920 
reached 1,061,197 tons, according to statistics received from 
the office of the commercial attaché, Paris. Of this amount 
450,000 tons were sold in France, 327,000 tons were ex- 
ported to the United States, 117,000 tons to Belgium, and 
92,000 tons to the United Kingdom. 
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MARKET REVIEW ON TALLOW, ETC. 


(IVritten Specially for This Journal) 


TALLOW. 
(Written Specially for This Journal.) 

The situation has improved somewhat by an advance of 
Yc. per pound from the recent lowest level of 5c. with 
sales at 5%c. for considerable quantities; the largest single 
amount reported being from accumulations by probably the 
chief holder of this grade. The better feeling here was 
aided by more confidence in the middle west and western 
points, with an, advance in the Chicago market of fully 
34c. per pound from the lowest; though a corresponding 
adyance has not been obtained in the East. 

Soapmakers during the last few months have been steady 
buyers; replenishing their stocks on hand practically as 
fast as consumed, and in some instances taking additional 
stock, with the result that they are in a more independent 
position and will not follow any considerable advance in 
prices. 

Tallow melters who foresaw the turn of the market, and 
took the position that prices would advance to at least 6c. 
per pound, are somewhat disappointed that this rate has 
nevertheless, the better quality New 
York Special which for trading purpeses is now often 
called City Extra, is quoted at 55¢-534c., and really is the 
old-time better grade of New York Special tallow. 

No matter which way the market may turn, one 
is certain, viz.: 


not been reached; 


thing 
any further long decline is out of the ques- 
tion; at most we may see a range of prices not to exceed 
one cent per pound during the next few months, with the 
likelihood that the lowest price recently reached will mark 
the limit possible. 


May 17, 1921. Tosias T. PERGAMENT. 


GLYCERINE. 

(Written Specially for This Journal.) 
Immediately after our last letter was written, the large 
into the market for Dynamite 
Glycerine, but purchased only in a small way; their oper- 
ations, however, served to stimulate the market and the 
competition of refiners further added to the strength of 
the situation. A sharp movement occurred toward the 
latter part of April, and the last sale of that grade was 
at 15 cents, or 134 cents per tb, above the price ruling 
on April 15th. The Chemically Pure grade has not re- 
flected the advance in Dynamite, and in fact, if there has 
been any change, it was to a lower level; the “official” 
quotation today is 17 cents, the. same as it was the middle 
of April, but there have been sales of three or four lots 
of several carloads each, during the intervening period, at 
very much less than this figure. Business is still consid- 
erably below normal, in all grades, but a prospective im- 
provement in the buying of Dynamite is indicated, and 
any change in Chemically Pure must be for the better. 
The Soap business is still poor, and the production of 
Crude is very small. We look for a rather quiet marke‘, 
between now and the end of the year, with probably a 


explosives people came 


gradual improvement in price, and with reactions from 
time to time. In-our opinion, the low point in the market 
has been passed. 


May 13, 1921. W. A. Sroprorp. 


Vegetable Oils 


A marked improvement in marketing conditions in vege- 
table oil markets has developed during the past few weeks, 
turnovers during that period having run into substantial 
quantities. The improvement in cocoanut oil has been par- 
ticularly marked with better buying from-the soap as well 
as the margarine trade, which has placed a firmer complex- 
ion on the market, prices holding at 11 cents for the edible, 
10%@I11 cents for the Cochin in barrels, and 934@10 cents 
for the Ceylon. An advancing market was anticipated in 
soya bean oil following sales of upwards of 25 tanks in 
buyers’ tanks on the Pacific Coast. The refined oil on spot 
remains firm at 8@8% cents a pound. With production of 

(Continued on preceding page) 


SOAP MATERIALS. 
Tallow and Grease. 

Tallow, New York, Special 5%c., Edible, New York, 7c. 
Yellow grease, New York, 334 @4c. Brown grease, New 
York, 3% @ 4c. 

Rosin Savannah, May 19, 1921: 

Common to good 


Starch, Pearl, per 100 Tbe. ......005. 
Starch, powdered, per 100 lbs. ............. 
Stearic acid, single pressed, per Ib 
Stearic acid, double pressed, per lb. ........ 
Stearic acid, triple pressed, per Ib. ......... 1034@1Ic. 
Cee Cs Fa NP OA. avencckce cveness oe 17 @l7%e. 
Glycerine, dynamite, per Ib, ................ 15 @l15%e. 
Soap lye, crude, 80 per cent, loose, per Ib.... 10 @lle. 
Soap lye, saponification, 80 per cent, loose, per 

114%@l12c. 


$2.33@2.71 
2.43@2.81 
834c. 
9c. 


11%c. 
9c. 


854@9c. 
7A@ 7“ 
c. 


Cometh. CR NOE. a bass 0c iss 2 thoes 08 
Coconut, Cochin, Dom., per Ib. ............ 
Coconut, Ceylon, Dom., per Ib. ............. 
Palm, Lagos, per Ib 

Palm, kernel, per lb 

Cotton, crude, per lb., f. o. b. mill 

Cotton, prime, summer yellow 

Soya Bean, per lb. (edible) 

Ce NE iene iv cts een ceceue 
Ce EEE O9R, Ce vis s 5.05.0 0 00 center ieuwh 
CoS IO CMI 5 i 50 Soe cis eS eeiae's 
Caster, NO. 5, BOC TD. 66... csc cces 

ye I ee I ee 
eS Pennie. eer 
Olive, denatured, per gal. ........... 

Olive Foots, prime green, per lb. 


Chemicals. 
Soda, caustic, 76 per cent, per 100 Ibs. ...... 


3.75@ 3.85¢. 


Potash, caustic, 88@92 per cent, per Ib., f.o.b. 
works 

Potash, caustic, 70@75 per cent, per lb., f.o.b. 
works 

Potash, carbonate, 80@85 per cent, per lb. 
New York 

Salt, common, fine, per 100 lbs 

Sulphuric Acid, 60° per cent, per ton. ...... 

Sulphuric Acid, 66° per cent, per ton. ...... 18.00@20.00- 

POSES CRMUNED, ET ED.» o's cv eis opcisb.0.0 oes doe 5c. i 

Botax, granular, per ID... 660 s6 cess cesciass 6 @ 6%. 

Zine Oxide, American, lead free, per lb..... 754@ 934 


10 @llec. 
6 @ &. 


Nominal 


11.00@12.00 








